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Story of the Week 


Basil Blunderbuss (that isn’t his 
real name, of course) is a fine fellow, 
put he’s sadly lacking savoir faire. 
As a matter of fact, every time he 
opens his mouth he seems to make 
a faux pas. (Look, Ma: French 
words!). 

Not long ago Basil was invited to 
dinner at his boss’s home. All day 
long he rehearsed graceful sentences 
and compliments he might utter to 
cover up his usual lack of finesse. 

It was extremely warm that day, 
and he decided it would be tactful 
to compliment the boss’s wife on how 
cool she looked. 

Full of unction and decorum (and 
three shots of Old Stepfather) he 
motored to the boss’s house, knocked 
on the door, and was admitted by a 
uniformed maid. 

(The curtain lowers on this Act for 
five uneasy minutes.) 

Kventually the Buss's wife (yes. 
it was She) greeted him, and he 
bowed gallantly. 

“Gosh,” he blurted out, “you don’t 
look so hot!” 


This Is the Year 


During many a wearisome commit- 
tee meeting “Dope” has been predict- 
ing that this is the year in which 
Sthe air conditioning business will, at 
too long last, begin to realize its 
ultimate promise. 

And, despite the unexpected Tru- 
man Recession, we still think so. 

By the year’s end, we feel confi- 
dent, sales of air conditioners will 
fhave soared above all previous re- 
cords, and even the pessimists will 
admit that this industry is on its 
way at last. 

Jack Sweet of AIR CONDITIONING & 
REFRIGERATION NEWS keeps his good 
ear close to the ground, and he 
agrees with this premise. To substan- 
tiate it, he offers these clippings 
from the New York Times. 


It’s Cold Inside, by Bosley Crow- 
ther: 

“The major recommendation to 
most moviegoing these days is the 


air conditioned—and, baby, it’s cold 
inside! That is no stop-press infor- 
mation; air conditioning is now as 
customary as ice. Neither is_ it, 
necessarily, a scurrilous reflection 
upon the quality of films. It is merely 
a baked and parched-tongued vic- 
tim’s grim notation that this summer 
has been HOT and that nothing 
about movie going is quite as fetch- 
ing as the chance for keeping cool.” 


To the Editor of The New York 
Times: 

“Could not the city administration 
find funds somehow to provide air 
Conditioning in the crowded subway 
trains? 

“Imagine the plight of the worker 
who tries to appear cool and fresh- 
looking when reporting for work 
after Subway travel. 

“When you consider the impair- 
ment or jeopardy to health that could 
result from accidents caused by faint- 
ing, it is surprising the Board of 

f Health hasn’t put up some kind of 
a clamor for action. 

“With the tremendous increase of 
subway travel in the past decade one 
* would think someone in the city ad- 
‘ ministration would blueprint this pro- 
ject. Who is the somebody we are 
me P@ying to provide these services?” 

“ag J. GLESNER MOFFETT 


(Concluded on Page 6, Column 1) 


fact that most movie theaters are - 


New York Clarifies 
Legal Stand on 
Service Agreements 


NEW YORK CITY—AIll forms of 
service contracts are not illegal or 
in violation of New York state’s in- 
surance law, the state department of 
insurance declared recently. 

The department issued that state- 
ment to correct the misconception of 
many television and appliance serv- 
icemen gained from an opinion re- 
cently expressed by attorney general 
Nathaniel L. Goldstein. 

The department said: “Any service 
contract or renewal thereof made by 
a service organization and a renewal 
service contract made by a manufac- 
turer or dealer, pursuant to which 
a service organization, manufac- 
turer, or dealer agrees for a fixed 
fee or charge to make one or more 
specified inspections and place a tele- 
vision receiver in good working order, 
and to make any such further in- 
spections or repairs which may be re- 
quired during the term of the con- 


(Concluded on Page 25, Column 1) 


Marsh Corp. Buys 


Electrimatic Div. 


SKOKIE, Tll.—Jas. P. Marsh Corp. 
here, has announced the purchase of 
the Electrimatic Valve Div. of 
Simoniz Co. of Chicago. All Electri- 
matic valves will henceforth be 
manufactured and distributed by the 
Marsh Corp. 

The Electrimatic line, well known 
in the refrigeration field, includes 
pressure actuated condensing water 
regulators for control of cooling 
water through condensers, solenoid 
stop valves for larger cooling sys- 
tems, suction throttling valves, and 
back pressure regulators for evapora- 
tors. 

Commenting on the acquisition of 
the Electrimatic line, James Emmett, 
Jr., sales manager of Jas P. Marsh 
Corp., explained that the purchase 
was in keeping with an established 
policy of adding products which can 
supplement the Marsh line, increas- 
ing manufacturing and distribution 
efficiency. Said Emmett: 


(Concluded on Page 25, Column 1) 


Coolerator 1950. Line 
Set for Oct. Showing 


MINNESOTA—The Coolerator Co. 
here will preview its new 1950 line 
of electric ranges, refrigerators, and 
family-size home freezers at their 
Second Annual Coolerator Conclave, 
Oct. 24 and 25 at the Edgewater 
Beach hotel in Chicago, it was an- 
nounced by William C. Conley, Jr., 
Coolerator sales manager. 

More than 400 Coolerator distribu- 
tor principals from all parts of the 
nation are expected to attend this 
meeting. Duplicating the format of 
last year’s show, the Conclave pro- 
gram will be a pattern for the forth- 
coming regional dealer  prevues 
scheduled for November and Decem- 
ber. 

Slated to appear on the show are 
Ward R. Schafer, Coolerator vice 
president and general manager; W. 
C. Conley, Jr., sales manager; W. A. 
MacDonough, manager of advertising 
and sales promotion; and R. H. 
Schneberger, national training man- 
ager. 

George Taubeneck, editor and pub- 
lisher of AIR CONDITIONING & REFRIG- 
ERATION NEWS, will be one of the 
principal guest speakers. 

Coincident with the product show- 
ings, Coolerator will outline plans 
for the 1950 advertising, sales pro- 
motion, and training programs. Con- 
ley stated. New, full-color, sound-slide 
films for 1950, now being produced 
at Wilding Picture Productions, will 
also be introduced. 


Summer Sales of 


Refrigerators 
Cut Mfr. Stocks 


DETROIT—The midsummer pick- 
up in household refrigerator sales 
not only cleaned out _ inventories 
handily, but went along at such a 
pace that two manufacturers reported 
last week that they were allocating 
refrigerators. 

J. J. Nance, president of Hotpoint, 
Inc., said Hotpoint was allocating 
units to distributors because of short 
supplies. He was quoted as stating: 

“Ordinarily 70% of the industry 
sales are made before July 4. This 
year refrigerator sales were about 
20% behind expectations, but picked 
up rapidly with price reductions, hot 
weather, and new sales promotions. 
The consensus is that 1949 sales will 
top last year, which was a peak year 
in refrigerator sales.” 

An unnamed Philco spokesman 
was quoted as saying that Philco 
had its distributors on an allotment 
basis and they in turn have dealers 
on the same basis for all models. But 
he added: 

“Because we are past the peak 
selling season for refrigerators which 
comes in midsummer, we are concen- 
trating on the lower priced models 
in order to avoid getting stuck with 
higher priced lines when the selling 
season has tapered off.” 

A sharp rise in sales and antici- 
pation of further increases in demand 
has resulted in he Crosley Div. of 
Avco Mfg. Corp. to resume _ two- 
shift operations in the production of 


(Concluded on Page 25, Column 5) 


‘Climate Room’ for 


Hospital Will Aid 


In Childbirth 


CHICAGO — A “climate room” 
where temperatures and humidity 
may be varied to range from a dry, 
cool air to ‘the dripping heat of the 
tropics” has been set up at the Chi- 
cago Lying-In Hospital and Dispen- 
sary of the University of Chicago to 
aid in research into the prevention of 
eclamptic convulsions that sometimes 
affect expectant mothers in the last 
stages of pregnancy. 

The research is being conducted 
by Dr. William J. Dieckmann, chief- 
of-staff and professor of obstetrics 
and gynecology. 

Dr. Dieckmann has already found 
from a statistical study that the on- 
set of convulsions and coma of ec- 
lampsia is definitely related to hot, 
humid weather. 

The ailment, which usually attacks 
in the last two or three months of 
pregnancy and particularly during 
labor, is claimed to be one of the 
two greatest threats to safe child- 
birth. It is said to be fatal in 13 
out of every 100 cases. 


How’s That Again? 
67% Say Price-Cutting’s 
Rising; 84% Say ‘Not Me’ 


SPOKANE, Wash.—While 67% of 
the members of the Inland Empire 
Electrical Dealers’ Association:' an- 
swering a poll by the association on 
the question stated that they be- 
lieved price-cutting is on the increase 
in the area in which they operate, 
84% of those answering asserted 
they did no price-cutting themselves! 

Fifty-eight per cent of those reply- 
ing said that they didn’t think they 
would sell an appreciably greater 
volume by cutting prices to close 
sales, while 29% thought that they 
might, and 13% were undecided. 

To the question “Do you generally 
make a profit from the resale of 
traded-in merchandise,” 61% an- 
swered yes. 


Price Maintenance 


By Contract Ruled 
Out In Macy Case 


NEW YORK CITY—Resale price 
protection for their products in New 
York state is available to manufac- 
turers through use of the state fair 
trade act rather than by franchise 
contracts, it was pointed out by 
State Supreme Court Justice Henry 
Clay Greenberg in an opinion given 
Aug. 29 which gave R. H. Macy & 
Co. the right to sell Du Mont tele- 
vision sets at cut rate prices. 

The court denied a motion brought 
by Allen B. Du Mont Laboratories, 
Inc., seeking to restrain the depart- 
ment store from advertising and sell- 
ing Du Mont sets at reduced prices. 

In a decision upholding Macy’s, 
Justice Greenberg declared: 

“Plaintiff (Du Mont) could easily 
have protected its position if it de- 
sired to do so by the simple process 
of price-fixing the merchandise under 
the Fair Trade Act. Having failed to 
avail itself of the protection features 
of the Fair Trade Act, it clearly has 
no right to challenge the defendent’s 
sale of Du Mont television sets be- 
low the price which the plaintiff, in 
the light of past happenings, con- 
sidered to be fair and proper.” 


(Concluded on Back Page, Column 4) 


Early Action Urged 
Again on Excise Tax 


WASHINGTON, D. C.—Hard on 
the heels of Rep. Martin’s request 
for an immediate hearing on a bill to 
reduce excise taxes, Rep. John D. 
Dingell has urged a November ses- 
sion of the House of Ways and Means 
Committee for that pumpose. 

Both demands came in the face of 
Committee Chairman Robert L. 
Doughton’s prediction that! no action 
would be taken this ‘Year to slash 
the taxes. He pointed, put that the 
current fiscal year may seé¢ a Federal 
deficit of over $5--bil ion. 

In rebuttal Rép. Dingell, also a 
member of the “Ways. and Means 
Committee, charged that éxcise taxes 
were “oppressive, discriminatory, and 
unfair” since they were levied on a 
“temporary” basis six years ago. 

“There is no question at all about 
the fact that they actually deprive 
the Treasury of a greater amount of 
revenue from corporation and indi- 
vidual income taxes than are actually 
garnered from the excise source it- 
self,’”’ Rep. Dingell stated. 


20% Tax May Apply on 
Unpaid Sums, If Repealed 


NEW YORK CITY—The Depart- 
ment of Internal Revenue recently 
reaffirmed its June 1 ruling that the 
20% Federal retail excise tax will 
apply to all balances due on instal- 
ment purchases at the time the tax 
is reduced or repealed, according to 


the Better Business Bureau of New ' 


York. 

Charles J. Valaer, deputy com- 
missioner of internal revenue, told 
the bureau that under present re- 
venue regulations, the tax in effect 
when a contract is made mustg be 
collected for the entire amount of 
the purchase. 

The bureau had asked for a clarifi- 
cation of the ruling after a local 
merchant recalled that when the tax 
was raised from 10 to 20% in 1943, 
purchasers of fur coats on the “lay- 
away” instalment plan were required 
to pay the higher rate on unpaid 
balances. It was argued that a reduc- 
tion or repeal of the tax should apply 
in the same. 

The bureau urged business groups 
interested in repeal of the tax to 
campaign for a measure reversing 
the procedure when action is taken 
on the levy. 


Attempts at 


Reconciliation 
Aired by Nerria 


Locker Men Hear Views 
On Split with FFLI, 
Many Urge ‘Stand Pat’ 


CHICAGO—With a total attend- 
ance of 1,250 at its tenth annual con- 
vention, at the Stevens hotel here, 
the National Frozen Food Locker 
Association is tentatively planning 
to schedule its next annual meeting 
in Chicago about mid-September of 


The attendance, 
locker operators and 350 representa- 
tives of exhibitors and others who 
were classed as “commercial,” fell 
short of the 1,500 locker men and 
950 exhibitors and contractors who 
attended last year’s meeting spon- 
sored jointly by the NFFLA and the 
Frozen Food Locker Institute. 

The split between the two groups 
was a frequent topic of conversation 
at this convention, and received a 
rather thorough airing at the busi- 
ness meeting of the NFFLA after 
being brought into the open by H. L. 
Titus, past president and chairman of 
the nominating committee. He urged 
that the two groups make every 
effort to get together in view of 
NFFLA’s continued drop in member- 
ship and dues. 

S. T. Warrington, executive secre- 
tary of the association, then described 
the attempts of NFFLA to iron out 
differences with the manufacturers 
and suppliers group. 

Acceptable terms had been agreed 
upon on such important matters as 
the division of the “take” at the 
annual convention, but the major 
stumbling block was 
NFFLA’s insistence that it be al- 
lowed to select the time and place 
of the annual meeting, he told the 
locker operators. 

There were requests and motions 
(which died aborning) from the floor 
urging further efforts to get together, 
but suggestions that the NFFLA 
stand pat received the most applause 
from the members present. 

All the meetings and most clinic 
sessions were well attended. Those on 
home freezers, for instance, drew con- 
siderable attention although it de- 
veloped that relatively few operators 


(Concluded on Back Page, Column 1) 
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Dealer Bases Salesmen’s 
Pay on Accumulated 
Sales Volume 


LAKEWOOD, Colo.—aA novel sales- 
men compensation plan was recently 
set up by appliance dealer Harry 
Aldrich who believes it will reward 
the salesman for added initiative, and 
also have the effect of “anchoring 
him” on the payroll. 

Under the system, Lakewood Ap- 
pliance Co.’s three regular salesmen 
receive a straight commission of 8% 
on all appliance sales, less trade-in 
allowances, up to $25,000, for each 
quarter of the year. 

If, during that quarter, sales ex- 
ceed $25,000, they are rewarded with 
a 1% additional commission on the 
gross volume, retroactive to the 
starting day of the period. 

Similarly, the 8% commission ap- 
plies again during the following 
quarter, and if the salesman during 
this period sells more than $25,000 
in appliances, he is then entitled to 
a 2% retroactive commission. 

The idea has many benefits, accord- 
ing to Aldrich. First, even if the 
salesman should encounter hard luck 
over one period of the year, he can 
still come up with a healthy over-all 
earnings showing for the 12-month 
period. 

Second, his cumulative earning 
structure is such that it will pay 
him to continue bettering his sales 
for each period, with the retroactive 
additional commissions payable at 
the end of each quarter to keep him 
on the payroll. 

Since instituting the plan, Aldrich 
has had no salesman turnover prob- 
lem whatsoever. 


Store Fined $200 for Selling G-E Iron at 
‘Unfair’ Price After Court Injunction 


NEW YORK CITY—Charged with 
contempt of court for allegedly vio- 
lating an injunction restraining it 
from selling General Electric pro- 
ducts at less than fair-traded prices, 
Monarch-Saphin, Inc., local electrical 
appliance dealer, was fined $200 by 
Supreme Court Justice Henry Clay 


Greenberg. 
In a petition supporting the con- 
tempt charge, General Electric 


claimed that Monarch-Saphin sold 
one of its $11.95 electric irons to 
a James C. Richards, Jr., last June 
24 for $9. Alleged sales to two other 
persons were cited. 

The petition further stated: ‘This 
is not the first occasion on which 
plaintiff has been required to move 
to punish defendant for contempt of 
court. Last Jan. 29 an order punish- 
ing defendant for contempt of this 
same order [obtained by G-E on 
June 8, 1948] was entered by 
Supreme Court Justice Ferdinand 
Pecora.” 


An opposing affidavit signed by 
Albert V. Saphin, president of Mon- 
arch-Saphin, noted that the sales 
complained of were made by Joseph 
Becker. He said Becker “advises me 
that he does not recollect any details 
whatsoever. 

“T know that a mistake under con- 
ditions such as exsisted on those 
‘sales’ days was possible, and I 
‘doubt that he would have wilfully 
violated my instructions in the three 
cases. ... 

“Mr. Becker advises me that he 
must have been told by the three 
purchasers that they were employed 
either by General Electric Co. or 
by some distributor or dealer of Gen- 
eral Electric products. ... 

“I believe that they were so em- 
ployed either as shoppers or in some 
other such capacity directly or in- 
directly by General Electric Co., and 
in that case, the sales to them would 
not constitute a violation of the in- 
junction.” 


Powers Wholesale Corp. Handles 
Coolerator In Southeast Area 


NORFOLK, Va.—George H. 
Powers, president of Powers Whole- 
sale Corp., 1605 Granby St., has an- 
nounced the appointment of his firm 
as distributor for Coolerator appli- 
ances. 

“Our territory will include Norfolk, 
eastern Virginia, and the northern 
part of North Carolina,’ Powers 
stated. 


Full-Page Ad Helps Dealer 


Move Low-Price Trade-Ins 


WILKES-BARRE, Pa.—A_full- 
page advertisement helped the La- 
zarus store here to move a supply 
of rebuilt traded-in refrigerators. 


The used models were priced in 
four classifications: $10 for those not 
freezing ice; $25 for smaller size 
models; $35 for medium size models; 
and $50 for larger models. 


Streamline LINE VALVES: 
CAN BE DIS-ASSEMBLED 
AND READY TO SOLDER 
INTO LINE IN 9G 


gies 


YOU wanted these Advantages 
in a Line Valve— 


TIME SAVING: — Easily disassembled before 
soldering. Entire operating unit consisting of 
stem, collar and bonnet removable in one piece. 

SAFE: — Should the bonnet be removed from the 
valve with pressure in the line, the “O” ring 
reaches the counter-bore, allowing the pressure 
to be relieved through the vent holes before 
the threads disengage. 

POSITIVE SEALING: — The use of the “O” ring 
between the stem assembly and valve body of 
this STREAMLINE Packed Refrigeration Line Valve 
provides a permanent, positive seal against loss 
of refrigerant, and also prevents infiltration 
when operating in vacuum. 

LIGHTER IN WEIGHT: — Revolutionary design 
eliminates flanges, bolts and gaskets. 

BODY: — Actual full flow design—Material...close 
grain red bronze. 

STEM AND DISC HOLDER: — Two-piece, full 
floating, anti-rattle construction. Stem is of back- 
seating type, providing double seal and means 
for repacking if necessary. 

MOLDED NYLON STEM DISC:—Considered the 
best material for refrigeration purposes. 

INSTALLATION: — Cadium plated steel mounting 
brackets and screws provided. 

INDIVIDUALLY CARTONED: — Protects your 
investment until ready to use. Clean, safe from 
damage in transportation to the job. 


FAMOUS STREAMLINE QUALITY THROUGHOUT 
ORDER FROM YOUR WHOLESALER 


Refunding 


It’s Easier with Instalment 
Prepayment Schedule 


NEWARK, N. J.—A set of refund 
tables based on the direct ratio 
method, generally known as_ the 
“Rule of 78ths,’’ for use in the time 
sales finance business has just been 
published by Beneficial Management 
Corp., here. 

“In computing refunds of finance 
charges to customers who repay their 
contracts in advance of maturity 
date, it has generally been necessary 
heretofore to use the time-consuming 
paper-and-pencil method of multiply- 
ing the finance charge by ‘the 78ths’ 
factor for the elapsed period of the 
contract to five decimal places,” the 
company said. 

“By referring to Beneficial Man- 
agement Corp.’s refund tables, the 
exact amount of the refund in dollars 
and cents is obtained without any 
calculations.” 

Over 150,000 statistical computa- 
tions were made to prepare the tables, 
and refund amounts are given for 
finance charges ranging from ten 
cents to $100 upon prepayment dur- 
ing any month on contracts drawn 
for from two to 36 months in length. 

Beneficial Management believes 
this to be the first set of tables of 
its kind to be made available to 
those in the instalment credit field. 


Frigidaire Sales Corp. Office 
In South Names Young, Mounes 


NEW ORLEANS—F. B. Hartney, 
manager of the New Orleans district 
office of Frigidaire Sales Corp., has 


| announced the appointment of Hicks 


L. Youngs as appliance sales man- 
ager. He also announced that E. W. 
Mounes has been named appliance 
division manager in metropolitan 
New Orleans. 

Youngs, who has been associated 
with Frigidaire for the past 15 years, 
previously served as branch comp- 
troller and as division manager ii 
the appliance sales department. 


Catalog Published by Berger 
Provides Kitchen Cabinet Data 


CANTON, Ohio—-Complete infor- 
mation on steel cabinets for kitchens 
is now given in one master catalog 
and sales manual issued by the 
Berger Mfg. division, Republic Steel 
Corp. 

This book is divided into five major 
sections. 


Knitting Plant Air Cooling Set 


GORDONSVILLE, Va. -— Installa- 
tion of air conditioning equipment 
in the Piedmont Knitting Co. plant 
here is scheduled to begin at an 
early date, it is learned. 


Improved Picture Influences 
Credit Group To Cut Meetings 


CHICAGO —A marked improve- 
ment in major appliance sales and 
collections from distributors has 
prompted the meetings of the Major 
Appliance Manufacturers Credit As- 
sociation to be _ shifted from a 
monthly to a bi-monthly basis. 

The new schedule, which will take 
effect after the Sept. 30 session at the 
LaSalle hotel here, came as a result 
of a substantial increase in sales 
during the past 30 days, said A. L. 
Murray, president of the group. 


Kitchen Planning Seen 
Appliance Sales Aid 


NIAGARA FALLS, N. Y.—To in- 
crease the sale of appliances and 
kitchen equipment, Arnsons, Main 
and Linwood Aves. here, has opened 
a new kitchen planning and appli- 
ance department under the direction 
of Larry Nataline, kitchen planning 
expert. 

The new department features: 

1. A complete kitchen appliance 
demonstration, including range, re- 
frigerator, dishwashers, and garbage 
disposal. 

2. Modern steel cabinets. 

3. Custom-built breakfast nook. 

4. Custom-made counter tops. 

5. New cut rubber tile floors. 

The store’s kitchen planning staff 
will meet with customers in their 
home for initial planning, submit 
architectural drawing and_ blue 
prints, present artist’s drawing of a 
model kitchen in color, give a com- 
plete estimate of the entire job, in- 
cluding equipment, and then do the 
complete installation. 


James Terry Dies, Was 
Former Racca Director 


DE'TROIT—James Terry, a former 
national director of the Refrigera- 
tion and Air Conditioning Contrac- 
tors Association, died of a heart 
attack on Saturday, Aug. 27 in his 
hotel room in Miami Beach, Fla. He 
was 45 years old. 

Terry, who had spent most of his 
life in refrigeration service work, 
had only recently retired from busi- 
ness. He had been head of Dresco 
Refrigeration here. 

‘An active association man, he had 
been a director of the Refrigeration 
Contractors Association of Detroit 
and a member of the Refrigeration 
Service Engineers Society and the 
Engineering Society of Detroit. He 
had also been an associate member 
of the American Society of Refrig- 
erating Engineers and the American 
Society of Heating and Ventilating 
Engineers. 
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KELVINATOR, 


“I have seen the proof” 


“Right now, I guess a lot of dealers like myself are doing a lot of thinking 
... sort of taking inventory of their businesses, and figuring out what 
their real assets are. 


“The more I’ve thought recently, the more I’ve come to realize that 
my Kelvinator Franchise is one of the soundest assets that I have. 


“Maybe | got in the habit of taking that Franchise for granted, up to a 
year or so ago. I was in the same boat as everybody else—in a sellers’ 
market. Customers grew on trees. They actually came in the store and 
begged for merchandise—anything, just so it would hold cold and make 
ice cubes. My big headache then was how to get enough merchandise to 
supply them. 


‘But times have changed, and so has my appreciation of that Kelvin- 
ator Franchise. The way I’ve seen it working, | know now it was designed 
to help dealers make a dollar, and enjoy real security, in a buyers’ market, 
as well as a sellers’ market. 


“And take Kelvinator’s pledge of new, retail-minded engineering 
developments. Say! The greatest advancement in refrigerators for 


ie: Sin a7 ha a 


MORE E 
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--- THE MOST VALUABLE FRANCHISE IN THE APPLIANCE INDUSTRY 


Diviston oO F NAS H-KELVINATOR CORPORATION, 


many years is the cold clear to the floor design—and I was first 
with it—with Kelvinator. And the Moist-Master refrigeration—the 
refrigerated Fruit Freshener and the Kelvinator Polarsphere unit. 
These are just a few of many Kelvinator features that spell out- 
standing value—and more refrigerator sales for me. 


“Another fine thing is Kelvinator’s policy of assuring every dealer an 
adequate market. It works harder than ever for me today. I don’t have a 
lot of other Kelvinator dealers camped right at my doorstep. I’ve got 
plenty of room from which to draw customers. 


“Then, too, there’s the Kelvinator VIS training program. It’s paying 
off for me in more sales, better sales. So is Kelvinator’s advertising—and 
so are all the merchandising helps that Kelvinator provides for us dealers. 


“Yes, I have seen the proof that the Kelvinator Franchise is one of my 
best assets in today’s market . . . one of my best assets in any market. The 
way | figure it, it’s one of those things a man can put his faith in. It’s 
worked for me in the past. It’s working right now. And it will work for me 
in the future. I wouldn’t trade it for any franchise in the industry!” 
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‘“ ~ Solenoid Valve 


‘For One Convenient Source ~*._ 
Deal with Authorized 
DETROIT Wholesalers! 


No. 450 FB3 
Pressure Control 


«| 


' WASHINGTON, D. C.—Because a 
refrigeration serviceman remarked 
about the problem of servicing a 
“non-standard” make, Maj. Gen. 
Harry Vaughan made his “erroneous” 
statement that the home freezers 
which the Verley Perfume Co. gave 
to him and members of the White 
House group were “rejects.” 

Vaughan admitted that he might 
have been wrong when he described 
these freezers as ‘factory rejects” 
in a statement he released after the 
affair was made public. 

He said he didn’t remember where 
he had got the idea, but said it 
might have been from the repair 
man who came to fix his freezer. Tes- 
tifying before the Senate committee, 
Vaughan said: 

“On several different occasions the 
serviceman has told Mrs. Vaughan, 
‘I am sorry that this service costs 
you $14, $16’—whatever it was—‘but 
the part that was broken I had to 
make because this is not a standard 
machine, and I have no way of know- 
ing where to get parts for it’.” 


EHpETRO 


LUBRICATOR COMPA 


5900 TRUMBULL AVE. 
DETROIT 8, MICHIGAN 
Division of American Rapuator & ( 
Standard Sanitary conronation 


CANADIAN REPRESENTATIVE: RAILWAY 
& ENGINEERING SPECIALTIES, LTD.— 


DETROIT HEATING AND REFRIGERATION 
CONTROLS e ENGINE SAFETY CONTROLS e 
FLOAT VALVES AND OIL BURNER EQUIP- 
MENT e DETROIT EXPANSION VALVES AND 
= REFRIGERATION ACCESSORIES e STATION- 
‘DETROIT ARY AND LOCOMOTIVE LUBRICATORS 


lS 


(1. “We Deliver Freezers 
Too--In Sioux County’ 


ORANGE CITY, Iowa — Howard 
Duven of Duven’s Appliance Store 


MONTREAL, TORONTO, WINNIPEG — 


Searing home amd vrrdicdtry AMERICAN-STANDARD » AMERICAN BLOWER + CHURCH SEATS 


DETROIT LUBRICATOR » KEWANEE BOILER» ROSS HEATER » TONAWANDA IRON 


here was quick to take advantage of 
the publicity given home freezers in 
| the U. S. Senate hearings on the “5 
| per centers’ and he did it in a novel 
| way. ° 


~ Vaughan’s Not Sure About ‘Rejects’ 
But Dealers Are About Publicity 


REFRIGERATION tes 


ou serve better 
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STANDARDIZE on Brunner Condensing Units. 
Strengthen your sales and service advantages by 
having available customer accepted units in sizes and 
types fitted to every refrigeration job. 


Equipment manufacturers, air conditioning engi- 
neers and contractors, general refrigeration engi- 
neers and service companies can profit more when 
backed by a source of supply with ample, self- 
controlled production facilities. 


Brunner Condensing Units are continuously adver- 
tised to the “user” trades and industries. They are 
known by their service records... preferred for their 
operating efficiency, economy and long life. 


BRUNNER MANUFACTURING CO. 
Utica 1, New York, U.S.A. 


22 Brunner branch office representatives who really know refrigeration are available whenever you say the, 
word. We sincerely believe a meeting with one of these men would prove useful and well worth your time. 


AIR AND WATER COOLED MODELS 
Y% HP. TO 30 HP. 


REFRIGERATION 
CONDENSING UNITS 


-..@ Size and type 
for every purpose 


‘ G 
arin a 


‘ ington, the Wilkinson Equipment Co. 


Preparing for the Next Campaign 
pay al 


Reprinted from The Detroit News 


He wrote his own “freezer story” 
for The Orange City Merchant, (pay- 
ing for the column and a quarter of 
material at advertising rates) which 
read (in part) as follows: 

“General Vaughan doesn’t have a 
corner on home freezer distribution, 
it was reported reliably by Stanley 
Duven of Duven’s Music and Electric 
Store. 

“Since the war dozens of home 
freezers of a large variety of sizes 
have found their way from Duven’s 
store to thrifty Sioux County homes 
where fathers were looking for an 
easier and better way for mother to 
prepare fresh fruits, vegetables, and 
meats for future use. 

“The Duvens report it is readily 
understandable that home freezers 


) are to be highly prized if reports 


from satisfied users are an accurate 
indication. One family of three re- 
port their Wilson 25-cu. ft. upright 
home freezer ‘isn’t a bit too large’ 
and that they ‘certainly like the ease 
of food freezing and the convenience 
of being able to have the packages 
nicely arranged on shelves for easy 
removal.’ 

“One bachelor farmer was_ so 
anxious to get his freezer through the 
small doors of his home that he 
jerked part of his storm porch apart 
and was going to saw a niche in 
another door frame when Duven’s 
deliveryman suggested that it would 
be better to remove the protruding 
lock device and replace when through 
the doorway. 

“The largest home freezer installed 
by the Duven store was a 30-cu. ft. 
model in a farm home east of Alton. 
This was a_ sectional model, as- 
sembled in the home, and which can 
be readily enlarged to a 60-cu. ft. 
size if desired later by the legitimate 
owner. 

....“The Duvens won’t guarantee 
you'll get your name in headlines by 
buying your freezer from them, but 
they do assure you satisfaction, fair 
prices, and good quality backed by 
a service organization to take care 
of your equipment... .” 

Then followed some data on makes 
and models available, and a special 
offer announcement. 


2. ‘Only Thing We Give 
Away Is 5% Discount’ 


ST. ALBANS, Vt.—Champlain Al- 
liance Co. here in a newspaper adver- 
tisement offered “5% off” on home 
freezers sold during the current hear- 
ings on the “5 per centers” in Wash- 
ington. 

The advertisement stated that the 
freezers wouldn’t be “given away,” 
as they had been in Washington, but 
could be had for 5% off. 


3. “You Needn’t Go to 
Washington for Freezers’ 
LA PORTE, Ind.—In a flyer to 


prospects showing a prospect running 
towards a picture of George Wash- 


Exhibit Homes To Include 
Kitchen, Laundry, Wiring 
Planned by Westinghouse 


PITTSBURGH — Twenty-three 
builders in major cities from coast 
to coast are cooperating with the 
Westinghouse Electric Corp.’s Better 
Homes Bureau in constructing homes 
for exhibit during National Home 
Week, sponsored by the National As- 
sociation of Home Builders, Sept. 11 
to. 3F. 

According to A. Carl Bredahl, 
manager of the Better Homes Bureau, 
builders in Newark, Kansas City, 
Chicago, Baltimore, Atlanta, Wash- 
ington, Seattle, Cleveland, Portland, 
and Philadelphia will-feature homes 
with Westinghouse-planned kitchens, 
laundries, and wiring. 

“These builders,” Bredahl said, 
“will be able to display homes that 
are completely equipped with the 
latest aids to efficient and convenient 
living. Since electrical living is be- 
coming a primary factor in the de- 
sign of modern homes, Westinghouse 
has set up a cooperative plan that 
is proving extremely popular.” 

Under the plan, builders may for- 
ward their own plans to the bureau 
for personalized service, or incorpo- 
rate into their display-homes the 
basic standards for the correct in- 
stallation of appliances and wiring 
devices already developed by the 
bureau to gain full benefit from the 
electrical “servants.” 

Particular attention is given to the 
kitchen and laundry, the all-important 
work centers of the home. The 
bureau also provides the _ color 
schemes for these work centers. 

“Builders and prospective buyers,” 
Bredahl said, “have discovered that 
‘packaged’ homes, in which all major 
electrical appliances are an integral 
part of the house, have a double ad- 
vantage which leads to a quick sale 
and continued satisfaction for the 
purchaser. Scientifically planned 
kitchens not only shorten the time 
that the housewife must spend in 
these areas, but also make expensive 
remodeling unnecessary. 

“Since the appliances are installed 
when the house is built, they are paid 
for through the mortgage on the 
home itself, making short-term fi- 
nancing unnecessary. In some _ in- 
stances, these major appliances add 
as little as five dollars a month to 
the mortgage installments,’ Bredahl 
added. 


Senate Hearings Due on 
Unfair-Merger Measure 


WASHINGTON, D. C.—A Senate 
subcommittee is expected to start 
hearings soon on a bill which would 
prevent one company from buying 
the physical assets of a competitor 
or of two or more companies merg- 
ing if the result would be to lessen 
competition substantially or to tend 
to create a monopoly. 

The bill has already passed the 
House by a large majority. 

According to Senator O’Conor of 
Maryland, head of the subcommittee 
which will consider the bill, the le- 
gislation would not prevent small 
companies from merging to better 
their competitive position or keep 
companies in financial difficulties 
from selling out to competitors. 

Sen. O’Conor expressed doubt that 
the subcommittee would have time 
to take sufficient testimony to make 
a report at this session of Congress. 


Arvin Cuts Prices of Waffle 
Bakers, Electric lrons 9% 


COLUMBUS Ind.—Retail price re- 
ductions of approximately 9% went 
into effect last week on Arvin ‘“Lec- 
tric Cooks,” waffle bakers, and dual- 
control electric irons made by the 
Arvin division of Noblitt-Sparks In- 
dustries, Inc. 


tells its prospects that “You don’t 
have to go to Washington to get 
home freezers and refrigerators, when 
you can get them here at our farm 
store.” 


Utica Dealer Opens New Store 


UTICA, N. Y.—The Genesee Radio 
and Appliance Co. will open a new 
store at 342 James St. Sept. 7 under 
management of Charles H. Ruff. 
Ruff has been in appliance selling 
for the last 10 years, previously with 
Union-Fern of Utica and during the 
last six months with Genesee. 


AEROPASS CONDENSER 
FOR LOWER COST REFRIGERATION 


-.-Saves cooling water, prevents operating 
troubles, saves labor. It cuts the operating 
cost of freezing, cold storage or air condition- 
ing. It reduces power bills because compress- 
ors run at lower head pressure. Write for 
Bulletin 103. Address Dept. AC. 


NIAGARA BLOWER COMPANY 
405 Lexington Ave. New York 17. N.Y. 
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On Room Coolers, Freezers 


Test Promotions Before Splurge Helps 
Dealer Spend Advertising Money Wisely 


ALLENTOWN, Pa.—The cost of 
any promotion should be in line with 
the ultimate expectant sales results 
according to Ray Ressler, sales super- 
visor of Kintzels’ appliance store 
here. 

“To take a certain item and then 
place a large allotment of capital be- 
hind it expecting to see good results 
is rather a poor method of promotion 
and costly at the same time,” Ressler 
declared. 

“As far as we are concerned, we 
will give an item a test promotion, 
so that we don’t put too much money 
behind it, and if we see that the 
results from this sample promotion 
are somewhat near satisfactory, then 
we will go all out to build it up.” 

About a year ago, this concern 
started out cold to push room size 
air conditioners. After spending large 


fits air conditioners had to offer then 
before they spent a penny. 

These advertisements brought num- 
erous calls from professionals who 
were considered good “risks” on 
which to spend time and effort in- 
stalling conditioners for a_ test 
period. Of all the installations put 
out, about 99% resulted in sales, 
Ressler said. 

“Following this successful low-cost 
promotion we decided to do a similar 
test-promotion on freezers’ before 
spending a lot of money,” Ressler 
continued. “Sure enough we found 
that we saved ourselves a large sum 
of money that would have been un- 
wisely spent.” 

First a direct mailing was made 
to hundreds of residents. When it 
didn’t even draw one inquiry, Ressler 
decided to check on this situation. 


He fcund that too many homeowners 
relied on local grocers for frozen 
foods, others were served by frozen 
food trucks, and many couldn’t af- 
ford a freezer. 

“T don’t want to show the negative 
side of our freezer sales,’’ explained 
Ressler, “only the point that in many 
localities it doesn’t pay to push an 
item which doesn’t have a market. 
And we found that a costly freezer 
campaign would not be worth the 
effort.” 

Kintzels’ still sells a number of 
freezers, but isn’t spending the size- 
able appropriation that would have 
been spent. 

“By pre-testing our pending pro- 
motions,” said Ressler, ‘“‘we have been 
able to save many dollars that would 
have been wasted and put them to 
work in other campaigns.” 


Paul Kees, Former NarbA 
President, To Assist 
Simpson In Assn. Work 


CHICAGO — Paul Kees, former 
president of the National Appliance 
& Radio Dealers Association and a 
former member of the board of direc- 
tors, has been named assistant to 
the managing director by Clif Simp- 
son. 

Kees retired from business, selling 
his appliance-radio store in Madison, 
Wis., several months ago. Since then, 
he has been giving much of his time 
to association activities. 

Simpson has assigned him to full- 
time duties in carrying forth contacts 
with appliance-radio and television 
manufacturers in the interest of 
dealer welfare. Kees, therefore, will 
work with Simpson in contacting 
manufacturers as_ preliminary to 
establishing NARDA  committee- 
manufacturer consultations. 

These meetings, eight of which 
have already been held, will be con- 
tinued on a year-round basis, Simp- 
son said. 


Hardware Store Installs 
30 Ton Cooling System 


ST. LOUIS—A 30-ton Westing- 
house air conditioning system is help- 
ing to build summer sales consider- 
ably at the newly-remodeled down- 
town hardware store of Central 
Hardware Co. here. 


The installation consists of two 
15-ton condensing units, designed to 
operate in stages, the second unit 
cutting in only when temperature 
rises above the 85° mark, or an un- 
usually heavy load is placed on the 
store. Sales volume in the remodeled 
store is far ahead of that of any pre- 
vious summer, according to the man- 
agement, 


Suniland Named Norge Dealer 


HOUSTON, Tex. — Willard K. 
Wood, sales manager for Automatic 
Distributing Co., Norge distributor 
for the Gulf Coast area, has just an- 
nounced the appointment of Suni- 
land Furniture Co., here, as author- 
ized dealer for Norge home appli- 
ances. 


sums for newspaper advertisements, ¢— 


door-to-door canvassers, and radio 
advertising, it was found that the 
promotional expenditures did not sell 
the number of air conditioners that 
was expected. 

Because of that experience, Kint- 
zels’ has decided to test promotional 
items first as inexpensively as possi- 
ble and then to add weight to the 
campaign if results were noticed. 

“This year, we decided to promote 
room air conditioners again,” ex- 
plained Ressler, ‘and backed with the 
knowledge of last year’s efforts, we 
went about it differently. This year 
we invested about 10% of the cash 
that we did last year and our efforts 
were very well rewarded.” 

First, the store began to size up 
its potential market. It was found to 
be mainly with professionals and in- 
dividuals having offices. Feeling that 
this was the potential market and 
that individual homes were out, in- 
sofar as room conditioners were con- 
cerned, Kintzels’ began to go after 
this market. 

First, the store sent out a letter 
to every professional man and indi- 
vidual that had an office in town. 
Getting a few telephone calls from 
this mailing and a number of in- 
terested individuals dropping into the 
store, it was felt that letters could 
now be backed up with personal calls. 

“If we could get a few sales from 
just letters, it meant that we had 
hit the right market,’ related Ress- 
ler, “and that now we could invest 
time and effort to further this cam- 
paign. But we still did it with re- 
serve.” 

One man was assigned a few hours 
from his regular store duties to con- 
tact professionals and office indivi- 
duals. When he started to bring in 
sales, he was immediately put on full 
time and another’ representative 
added to the outside force. 

“Thus with very little expenditure, 
we were able to find out exactly 
whom to contact and when,” said the 
sales supervisor, “so that when we 
did begin to put a little promotional 
money behind this sales campaign, 
I knew that it was going to pay off.” 

Large newspaper advertisements 
followed and offers were made to in- 
stall room conditioners in any office 
without charge for 48 hours. This 
gave individuals an opportunity to 
see for themselves just what bene- 
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ACME INDUSTRIES inc. 


JACKSON, MICHIGAN — 
Representatives in principal Cities 
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“Freon” is Kinetic's registered trade mark for its fluorinated hydrocarbon refrigerants 
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(Concluded from Page 1, Column 1) 


Won’t Take Their 
Own Medicine 


Britain’s socialized medicine pro- 
gram has been hailed by Sir Stafford 
Cripps and Foreign Secretary Ernest 
Bevin as a wonderful thing—although 
Sir Stifford Crapps (pardon us, 
Stafford Cripps) does admit that it’s 
costing (United States) taxpayers 
a lot more than he thought it would. 

But we notice that neither Ernie 
nor Stifford (pardon us, Stafford) 
entrust their health to this socialized 
service. Both were ill recently. And 
each flew over to capitalist Switzer- 
land for treatment. 


controlled purposes, must be re- 
jected.” (From an article in Science.) 


It is definitely cheering and com- 
forting to know this. The country- 
man has been puzzling over. the 
matter. As he hoes his corn, weeds 
his next year’s strawberry row, and 
goes for the cow, he has_ been 
struggling to reconcile these diver- 
gent points of view. Now an authority 
has written a 46-word sentence that 
admirably, succinctly and_ tersely 
puts the controversy in a glass bowl 
and shows a man just where he has 
been off-center in his thinking. We 
need more statements like this. If a 
man could read a sentence like this 
every day, it would give him courage 
to tackle more confidently the prob- 
lem of reducing costs so as to sell 
at a fair profit. 


Thoughts on Corporate 
Reports 


Perfunctory and innocuous though 
it may seem, an annual company 
report carries an important message 
—one that, in some instances, can 


ing with an idea that the firm has 
made far more money than it’s will- 
ing to admit. Such confusion is 
common—and unfortunate for indus- 
try. Groups who like to shout about 
Big Business Profits actually have 
fostered misunderstandings of this 
kind. This group-delusion has been 
demonstrated too many times to be 
yawned at. 

While labor unions play an integral 
role in our economy, it’s an embar- 
rassing historical fact that many of 
them have turned a company’s own 
financial report into a weapon against 
itself. They have tried to make it 
appear that management is camou- 
flaging profits in its financial state- 
ment under such headings as “Pro- 
vision for Reserves,” ‘Provision for 
Amortization,” or perhaps ‘Provision 
for Pension Payments and/or Incen- 
tive Compensation.” Too often (due 
to public ignorance of general busi- 
ness practice) this lie has been be- 
lieved. Result: open animosity, result- 
ing in public demonstrations, strikes, 
and voting for demagogues. 

Many times this regrettable situa- 
tion could have been avoided if the 


convince the public and the govern- 
ment that various firms were con- 
cealing profits. And the fact that this 
program of indoctrination achieved 
partial success testifies to the de- 
structive power of the oft-repeated 
lie. The people have been told only 
one side of the story so long that 
they believe nothing else. 

For that reason U. S. industry 
can’t afford to fall down on the im- 
portant job of keeping the public ade- 
quately informed—not with sugar- 
mouthed attempts at self-justification, 
but with honest data. Information on 
its stockholders (the types of per- 
sons they are), reasons why reserves 
are necessary, the obligation of ex- 
pansion, the mechanics of amortiza- 
tion and depreciation—these are the 
“stories” Joe Citizen needs to be told. 
Each business must make sure it does 
everything possible to see that they’re 
understood. 


The annual report can be an over- 
powering antidote to group prejudice 
—but only if phrased in fresh, easy- 
to-comprehend terms. Shrewdly it 
should anticipate questions before 
they become full-size objections. By 


grant any firm the right to use it. 

Consequently the tight-lipped com- 
pany that refuses to divulge perti- 
nent data on the success or failure 
of past operations, along with ideas 
for future expansion, is playing a 
losing game. This attitude does not 
protect security issues. Rather, it 
has a tendency to drive stock prices 
further down. Why? Because people 
are human enough to fear that which 
they do not know. Mysteriousness 
doesn’t pay off. 

Investment capital, the element 
that has powered so much industrial 
expansion in the past, naturally 
gravitates toward those firms which 
are not “feared.” 


Of all those things that lead to 
widespread public misunderstanding 
perhaps the most difficult to deal with 
is the failure of present-day account- 
ing methods to allow for fluctuating 
dollar values. 


In the matter of amortization and 
depreciation, for example, a peculiar 
paradox exists. Corporations are re- 
quired by the Bureau of Internal 
Revenue to replace capital goods 


Can’t say that we blame these pri- rouse public animosity or adversely firm had pursued a year-in, year-out me : (machinery and “fixed” assets) as 
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dualists and idealists and the tradi- certain non-investors. It must at one amples: The United Electrical, Radio pogo pence 5mm such ments costs utimately will have to tiv 
tional, supposedly scientific natural- time make sense to both, else it is & Machine Workers of America, the - : : be supplemented. To circumvent this ket 
ists and mechanists, to the effect that 4 failure. UAW-CIO, the United Steel workers The president's report usually de-  Gissculty many companies have found ] 
natural and biological systems can The ordinary layman, for example, of America, and the Textile Workers Votes too much space to a restate- i+ necessary to maintain a “second in 
have neither knowledge of universals may casually dip into a company re- Union at one time or another have ent of the obvious financial results, .44» of pooks for their own guidance. 19% 
nor formatively defined and behavior- port and come away from his read- used such arguments in an effort to = on little 7 the Page the firm this accounting—not recognized by rar 
Y yer a oS ae the Tax Collector—represents depre- Co 
The company report creates con- ¢jation and amortization factors in he 
fusion by blowing up unimportant ine with current replacement cost. vis 
details. By comparing these “disallowed” fac- of 
“The president’s letter is frequently tors with current income, managers ern 
an attempt to justify results achieved of the company can see better where f 
by management and skips lightly they stand. wh 
over adverse developments which —§ The Joe Citizen who reads that his kot 
a stockholders have a right to know.” employer’s dollar volume has broken pa 


Since 1905 BAKER has been famous for quality equipment and expert 


engineering in Air Conditioning and Refrigeration. Today its modern 
plants, and nation-wide distributor organization provide complete service. 


“Most management appears to 
regard factual material on company 
problems and outlook as something 
that is neither the stockholders’ nor 
the public’s business.” 


Statements like those reflect the 
danger that lies in hit-or-miss pre- 
paration of a company report. People 
with money to invest won’t risk it 
with a business whose policies are 


all previous records doesn’t stop to 
realize that equipment costs, rent, 
wages, and taxes are also at that 
same peak. When someone starts to 
compare those earnings which pre- 
war income, the ordinary citizen 
comes to believe that the firm is 
“rolling in dough” when actually the 
ratio of expenses to earnings may be 
no better, or even quite a bit less. 


York 16, N.Y., U.S. A. In Canada: 
Penn Controls Ltd., Toronto, Ont. 


BLAST COIL INSTALLATIONS 


cloaked in mystery or vagaries. They Because ugly prejudice _ readily es 
BAKER OFFERS A COMPLETE LINE OF FINEST-QUALITY EQUIPMENT demand facts for a basic reason: takes root in such misunderstandings, aa 
They want to know how well their the obligation to inform rests with , 
FOR EVERY TYPE OF INSTALLATION sii ara money will be handled before they management. ms 
*“Freon-12”’ Compressors— Ammonia Compressors (2to ie 
Four-cylinder type available 125 hp)—Vertical enclosed, - 
in sizes from 3 hp to 60 hp. single-acting 2 and 4 cylinder ire 
Counter-balanced crankshaft, types. Can be used in multiple dey 
precision ground. Timken installations. V-belt drive or mr! fro 
roller main bearings. Full direct — — ft. es Rat rea 
force feed lubrication is fur- suction and capacity reduc- h ’R Ne 4 k F the 
nished by gear type oil pump. tion in larger sizes. T ere S a Year oun tad Mar et or the 
. ton 
Ammonia Water-Cooled \ 
“Freon-12” Water-Cooled Condensing Units (2 to 15 clei 
Condensing Units — Wide hp)—Excellent for all indus- mon 
line of self-contained, auto- trial applications. Shell and Th 
matic units. Sizes range from tube type condensers with bn 
Y hp to 60 hp capacity. Two- pressure-operated water con- st 
and four-cylinder types. trol valve. Compact design. pa 
4 
ponevanse sieeteerer « tha 
‘ on Units (2 to 75 hp) —Design- ote 
© . , . . . ‘ 
Mc —. be sega ed for quick installation and ‘& The 
l= Z Pes ready accessibility to all unit Be ” £ ~ onl 
“pe Ve a parts. For use with evaporative ‘ oe 
or separately mounted shell deal -- 7 
and tube condensers. Sizes or separately mounted shell ht 
range from 3 hp to 60 hp. and tube type condenser. Ful- : Bae . Fre 
Aadematle conieals ly enclosed automatic control = _ 
- + with overload and low-volt- . ome 
age protection. V-belt drive. ail To 
Baker Heat Transfer Prod- Baker-Shell and Tube Con- 4 U 
ucts—A complete line of fin densers and Liquid Coolers in | 
coils of all standard types for use with Ammonia or anc 
and dimensions; bare tube “Freon-12” (1 to 250 tons NOW PROVIDED BY in \ 
coils; and coil applications capacity) — Made in sizes pom 
such as Ceiling and Wall up to 2440 sq. feet of cooling — 
mounted Unit Coolers, Stand- surface in single shells. Avail- PE N N S r RI ES 321 HOT GAS DE FROSTE a eac 
ard Unit Coolers, Water or able pene rire sage com cha 
tri . Inits ¢ ith nt 1 sti t ‘ — 
—, aaah ieee compant installation. ataaeeei Because it does the defrosting job quickly, dependably and automatically pray 
é ’ se c the new Penn Series 321 has been an instant hit. The demand for automatic de- Bl 
“ « Plusa Complete Line of Auxiliary Equipment ° frosting is not limited to any season—cooler weather, after peak service load, th 
. : a 2 offers excellent opportunities to increase profits by installing the Series 321. | 
Baker Packaged Units — For air conditioning Baker offers Rugged and dependahiie, the Sacks $21 hae done 0 job on every ined. 
completely assembled and factory-tested units ready to be in- lation, made friends with installers and users alike. See your refrigeration 
stalled. BAKERAIRE, in 3-, 5-, 7144- and 10-ton ratings for use stteeseeseseseecsessescssssssesesssesseesees jobber or write today for full 
within the conditioned space; and CENTRAL-AIR, in 8 models, ° USE IT ON ; details es wiring and 
° i ° ° ° : : Piping diagrams. Penn Electric 
5 to 40 ton ratings, for central-station installations. BAKER : meee — $ Guttch Go, Gochen, tnd. Rupert 
BAKER “ICE-FLO” automatic ice cube machines are avail- CENTRAL-AIR : : Division: 13 E. 40th Street, New 


able in several models. 


SISISIEESIESS122 51222 


| "BAKER REFRIGERATION CORPORATION | 


(Formerly BAKER ICE MACHINE CO., INC.) 
General Offices: South Windham, Maine POE Ae 
4 eciovine at Omaha, Nebraska and South Windham, Maine. gre. 
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A. 5. Lawrence, Succeeds 
Jensen As Kelvinator’s 
Minneapolis Zone Mgr. 


DETROIT — A. S. Lawrence has 
been named Kelvinator’s Minneapolis 
zone manager, it was announced by 

C. T. Lawson, vice 

~ president of Nash- 

» Kelvinator Corp. 

- in charge of Kel- 
vinator sales. 

Manager of the 
Kelvinator major 
markets’ division 
in Detroit for the 
past three years, 
Lawrence joined 
the Kelvinator or- 
ganization in 1940 
as electric range 
and water heater 
sales manager of the New York Zone. 

He was appointed to the company’s 
jeadquarters organization in 1944 as 
assistant sales manager of the range 
and water heater division and was 
named manager of the division a 
year later. In this capacity he was 


A. S. Lawrence 


closely associated with the sales ac- 5 


tivities of many large utility compa- 
nies throughout the country. 

As manager of the major markets 
division, Lawrence has been respon- 
sible for the sale of Kelvinator prod- 
ucts in all department and furniture 
stores, as well as merchandising ac- 
tivities in large metropolitan mar- 
kets. 

He began 18 years of experience 
in the electrical appliance field in 
1931 as a retail salesman on electric 
ranges and water heaters for the 
Connecticut Light & Power Co. Later, 
he was made electric range super- 
visor, and in addition was in charge 
of rural line expansion for the north- 
ern properties of the C.L.&P. 

As head of the Minneapolis zone, 
which covers Minnesota, North Da- 
kota, and western Wisconsin, Law- 
rence succeeds George M. Jensen, 
who resigned. 


Food Store Attendant 
Serves Steak Customers 
From Open Type Freezer 


BUFFALO—The Food Market in 
Sattler’s Department Store does 
heavy volume business in chip and 
cube steaks by making an entirely 
independent merchandising operation 
of this phase of its meat selling. 

A girl attendant devotes her en- 
tire time to the chip and cube steak 
department which consists of service 
from an open freezer. She merely 
reaches into the freezer, picks out 
the number of steaks ordered, bags 
them, and makes change for the cus- 
tomer. 

Well-trained in this operation, the 
clerk is able to handle a large num- 
ber of customers in a very short time. 
This set-up also saves time in the 
regular meat department and stimu- 
lates additional business in chip and 
cube steaks. 

A sign over the freezer points out 
that beef chip steaks, pork chip 
steaks, and cube steaks are available. 
The freezer is located at a busy 
traffic spot in the market. 


Free Freezing Aids Offered 
To Stimulate Freezer Sales 


UTICA, N. Y.—To step up interest 
in home freezers, Schwenders appli- 
ance store here staged a promotion 
in which it offered four dozen freezer 
jars and a food blancher free with 
each freezer purchase. The free mer- 
chandise was valued at $12.50. 


BUY DEHYDRATORS 
the ECONOMY WAY! 
Low Cost of 


SHANK 
DEHYDRATORS 


Makes it More Economical 
to Replace than to Refill. 


Always fresh dust-free highest 
quality Silica Gel for better 
drying—will not powder. Leak- 
Proof. Copper Tubing—Brass 
Fittings—Felt Filter, 1° & 2” 
O.D. A trial will convince you. 


Stocked by leading 
jobbers. Write for prices. 


CYRUS SHANK COMPANY 
631 W. Jackson Bivd., Chicago 6, Ill. 


CHICKEN PIE 
Beef Pie, Too, Are Now Frozen 


LOUISVILLE, Ky.—A frozen 
ready-to-bake beef and a chicken pot 
pie is now being packaged by the 
Morton Packing Co. here. The pies 
are provided with metal-rimmed 
cardboard baking plates that can be 
placed in the oven for heating. They 
are packaged in waxed cartons over- 
wrapped in cellophane. 


| Dealership Window Display 
Sells 12 Freezers Fast 


OAKLAND, Calif. — A _ colorful 
home freezer window display, which 
included two units, a variety of 
wrapping paper, storage cartons, 
thermometers, and typical frozen 
foods, and an invitation to enjoy free 
frozen refreshments inside, report- 
edly sold 12 freezers in 21 days for 
Scott Buttner, G-E dealer here. 

The home freezers were tilted at 
a sharp angle in the window, per- 
mitting passers-by to see the in- 
teriors. 


Dealer Keeps Books for Freezer Customers To Show 
Their Food Savings, Help Convince Other Prospects 


DES PLAINES, Ill.— Keeping a 
black and white record of food costs 
and savings, plus home freezer oper- 
ating costs, has enabled Jack DeFore, 
head of Suburban Freezer Sales Co. 
here, to sell many additional home 
freezers to suburban Chicago cus- 
tomers. 

Suburban Freezer Sales handles 
three lines of home freezers, and has 
constantly played up the idea that 
the home freezer will pay for itself 
over a set period of time, through 
purchase of large quantities of food 
at lower over-all cost, in addition to 
permitting much better balanced 
meals through the year, by conserv- 
ing out-of-season fruits, meats, sea- 
food, etc. 

However, DeFore found it difficult 
to prove these assertions until he hit 
upon the idea of “keeping books” 
for each home freezer customer, if 
they would co-operate, in which all 
costs were entered. and analyzed 
over 3-month periods. 


To do this, the Illinois dealer, upon 
selling a home freezer, invites the 
housewife to telephone in whenever 
she purchases foods of any kind, and 
give the details, such as number of 
pounds, price per pound, total pur- 
chase, etc. 

Naturally, this project means a 
lot of phone calls, inasmuch as most 
home freezer users make purchases 
every few days. 

DeFore keeps a separate sheet on 
each one, however, enters foods costs, 
and at the end of 3 months renders 
a “statement” which shows total 
food costs for the period, as op- 
posed to food costs for the same size 
family without the home freezer for 
a like period. Invariably, the differ- 
ence is “staggering,” as the dealer 
puts it, amounting to saving of as 
much as $60 to $80 over a three 
months’ period for an average size 
family. 

These statements which are much 
likewise form an effective testimonial 


in seiling dubious home freezer pros- 
appreciated by home freezer owners, 
pects, DeFore points out. 

Frequently, he finds that prospects 
whom he calls upon are friends of 
the people for whom DeFore is al- 
ready doing bookkeeping—and upon 
seeing figures in black and white, the 
prospect is much more likely to make 
the purchase. 

“By far the most important sales 
asset we have developed is pointing 
out to suburban customers living 
many miles from shopping districts, 
that buying foods in large quantities, 
and at wholesale prices, save them 
many additional shopping trips,” 
DeFore indicated. . 

“We urge housewives to make one 
shopping trip per week during which 
they buy ample foods to last for the 
entire period, and point out that sav- 
ing four or five additional trips, also 
helps to pay for the freezer more 
rapidly, as well as allowing more 
time for home life.” 


International Harvester pulls no 
punches when it comes to special pro- 
motions for its refrigeration dealers 
... especially when the product is the 
WORLD’S LEADING FREEZER! 
For instance—this year’s fall 
freezer campaign is powered by: 
hot, heavy, Steamroller promotion 
material to give dealers effective new 
selling tools. Four-color national 
magazine advertising... compelling 
ad mats for local newspapers... 
colorful, attention-getting product 


INTERNATIONAL HARVESTER COMPANY 
180 North Michigan Avenue 
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to help Dealers SELL the 
WORLD’S LEADING FREEZERS! 


display material... special full-color 
posters and store window streamers 
...and a new and potent sales aid 
in the form of the International 
Harvester Freezer Economy Study. 
It’s a powerful promotional package! 

Yes—Harvester turns on the 
steam...in just one more example 
of the hard-hitting, continuing pro- 
gram of promotion provided for 
dealers by International Harvester 
—a great name in manufacturing... 
a great name in refrigeration! 


Chicago 1, Illinois 


i) 

The Harvester Freezer advertise- 
ment (above) for September 
national magazines is designed 
to stop readers with the tested 
appeal of luscious, taste-tempt- 
ing food photographed in full 
color. It appears in “Country 
Gentleman," “Farm Journal,” 
“Successful Farming,” and 
“Capper’s Farmer.” 


) ee 7 - 
— e . ; * os 
it. 
m- . : 
rti- ; As 
ure | 
cas 
8. ue 
not al 
it " iia 
ces se 
ple iss 
ich : a 
ess / 
ent a 
‘ial ! aie 
lly ee 
ich os 
<a 
to i 
ng 
ith 
nt- ; 
ng ; 
nd . "7 
iar . ie 
re- : om 
ial, ee 
ds bai 
as 
in- : 
nt Fs RR TR soi 
re 
p = este |! é a ) i ot Da’ 
: ITERNATIONAL HAR [2 FF 
a ; { ica ta 
nt 
ed - " ss < 
e- , me : 
to te 
lis : ; 
nd 
nd 
e. 
by 
‘e- 
in —— . nice! a sai aid ‘ 
st. : 
c- ad 
rs = 
re a 
is 
on ” = 
to >} , ' ' : gs , C) 
it, SS oc oe 
to Ni r 4 aN G 
on a oe. as ! . os NY 
is / “a ‘ ‘L | | AIK Wik ‘ | 
; cA er WN 
e ° @ rae \ \\ oe 
ly ie ao A . 
S, TE Ge es - 
. * iy 
th «, . : yet about everythind Freeze" , 
; prom ———— i 
7 a. "Mente? Sat 
) @ SS Cs a i * oud rn p ae 
< Hitt ”~ + oe “, - Seis Mh ‘+ ~ ni il food from your own place » 
atc tinea — | vtaan 60 pore Trendy for eating * 
. <easuseentey, Shans: ceosseiy R SY co nore thon own place «+ ~ “ oe 
Gi senese PELE ETE , y a = va ofight 92 YO" » - woe nese e 
eS we ° ee 
re : wn 0 Smee ona 
ae SS eo 
ea ve Seegncoee tees 
“a we SaSerersaene 
)  Viry ¥ Sores ee 
ne aes ~- a ARVESTER 
_ G : 
Hl 
ANS I q 
Se a A. * Ky 
— — "4 4] @ ee 
g e 2 
Nozaliy | Se 
a om ‘s } pil 7 ¢ a Ep 
if Ven : 
‘oo: | C) 3 
—— Promotion 3 
2 = 
' ; | ; ) te ~ ; : a a hao ~— ion ab Ws . 31 . . Py 
ae ERNATIONAL HARVE ER | 
; : oe. ar eS eee ~ He ees ee : be — Le See SRO | 2 
___ PL a, | fee ee 
; I 7. , Of & , a ee og A im Se ST & ( ‘2 as 
Be : a cia oA rf : } wa 6 , . ae ‘cen ag s+ “ “ ve yA: a = fer : ; y™ ; ied - ¢ 
$ as ' Lis : a 3 con es ° : - tt : ; Hite: 
a = - : : c t t . , ~ . esd J 2 aPat to +, tage : 
= y {= | = 5 nee a ‘ es, a se (ee. r ; 7 F sgt aX ety ne wa ee fa ie tt “os ~ i : EE Bed. ad ae ¥ s = ‘ 
= Se ee cs eee re] nd oa Pf ‘ sh 3 oi ive Pin — ¢ apr eee AD ; ¥ ¢. 2 san t, i F AS eee #3 ee: jae a 33 Se a = if +" ; as A Leg — 
> 5 + a ae ee <> arG i _ Sad a sa ¥ o? - tome x ae, ae Go m2 % aa ar - ee iis Leta EL al a m4 " ay 


8 


AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 5, 1949 


Russ Maintain Conducts 
Fall Course at Boston U. 
On Store Modernization 


BOSTON — Russ Maintain, presi- 
dent of the National Commercial Re- 


frigerator Sales Association, will 
again conduct a 
course in Store 


| Modernization at 
Boston university, 
announces  Presi- 
dent Daniel L. 
Marsh. 

The course will 
begin Sept. 19 at 
the university’s 
Evening College of 
Commerce. 

Maintain heads 
up Maintain Store 
Engineering Service here, which is 
basically a commercial refrigeration 
distributorship, but also goes into 
complete store modernization pro- 
grams of all types. 

Fundamentals in planning stores to 
build more sales, attract new cus- 
tomers, and cut costs and overhead 
will be outlined in the course, which 
is open to retailers or those planning 
to enter the retail field. 


Russ Maintain 


Southwest Refrigeration Co. 
Increases Capital Stock 


AUSTIN, Tex.—The Secretary of 
State here has permitted the South- 
west Refrigeration Co. in Dallas to 
amend its charter of incorporation to 
provide for increasing its capital 
stock to $45,000. 


ASME Pressure Piping Code Committee 
Reorganized, To Consider Code Revisions 


NEW YORK CITY—tThe sectional 
committee on the Code for Pressure 
Piping, ASA-B31, has been reorgan- 
ized under the chairmanship of F. S. 
G. Williams of the Taylor Forge & 
Pipe Works, 50 Church St., New York 
City, according to a report from the 
American Society of Mechanical 
Engineers. 

Sabin Crocker, Ebasco Services, 
Inc., 2 Rector St., New York City, 
is vice chairman, and Lester W. 
Benoit, Manufacturers Standardiza- 
tion Society of the Valve and Fittings 
Industry, 420 Lexington Ave., New 
York City, secretary. 

The present Code for Pressure 
Piping, with Supplement No. 2, as 
approved by the American Standards 
Association on April 7, 1947, is up 
for consideration and for revision. 

Of interest to the air conditioning 
and refrigerating industry is the fact 
that section 5, covering refrigeration 
piping systems of the code, is up for 
revision under the chairmanship of 
A. C. Buensod, 60 East 42nd St., New 
York City. 

The B-9 Safety Code for Mechani- 
cal Refrigeration, sponsored by the 
American Society of Refrigerating 
Engineers under the ASA procedure, 
is also in the stage of being revised. 

In both the present Code for Pres- 
sure Piping, ASA-B31, and in the 
ASA Standard for Mechanical Re- 
frigeration, B-9 Refrigerant Piping 
is included. 

‘It is, therefore, only natural that 
there should be a very close coordina- 
tion between these two codes, as 


obviously the piping requirements 
should be the same for each of the 
codes,” the ASME said. 

“There is an indication that is 
quite general among the committee 
members that the Code for Pressure 
Piping should contain the Refrigerant 
Piping and be the basis for piping 
that is to be used in the B-9 Safety 
Code for Mechanical Refrigeration.” 

Committee members for each of 
the codes wish to obtain all the help 
and comments possible from the 
various segments of the industry, 
including producers, suppliers, con- 
tractors, and users. 

The committee on refrigeration 
piping will consist of approximately 
10 voting, working members. The 
scheme of reorganization of the sec- 
tional committee also permits cor- 
responding members, who may sit in 
on all meetings. Such members do 
not have a vote but by correspond- 
ence can submit contributions. 

Buensod will consider the names 
of men in the industry who wish to 
participate in the work of his com- 
mittee. 


Asmann Manages Buffalo 
Office of G-E Credit Corp. 


NEW YORK CITY—R. B. (Bob) 
Asmann has been appointed local 
manager in the Buffalo office of the 
General Electric Credit Corp., accord- 
ing to the announcement of H. T. 
Lees, district manager at Cleveland. 
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Every feature of the Alco 402 has 
already proved its dependability 
... users are enthusiastic about the 
sparkling performance of this 
smaller, simpler, sturdier valve. 


Designers and Manufacturers 
of Thermostatic Expansion 
Valves; Evaporator Pressure 
Regulators; Solenoid Valves; 
Float Valves; Float Switches. 


Cuimaxing_ 


- REFRIGERANT 


ALCO 402 THERMO VALVE 


CONTROL 
EXPERIENCE... 


Field tested and proved on more than — 
12,000 actual installations! ; 


It packs more performance into 4-3/16 inches than any valve 


you've ever seen! 


Perfected after years of research, this latest Alco Thermo Valve is designed 
expressly for small commercial fixtures (capacity up to 4% ton F-12 or 1 
ton Methyl Chloride). You'll find every feature you could want in the 402. 


* LIQUID CHARGED. 


. mount anywhere in any position 


® SMALL FORGED BRASS BODY fits into those “tight” spots 
© SEPARATE PRESSURE LIMITING element prevents motor overload 
® REVERSE SEATING assures even feed at any load up to capacity 


® WIDE SUPERHEAT ADJUSTMENT range (2° to 20° F) permits proper 
valve setting for all small commercial applications 


® REMOVABLE STRAINER gives maximum protection plus easy cleaning 


May we send you Bulletin 402 with complete details? 


ALCO VALVE co. 


853 ‘KINGSLAND AVE. + ST. Louis : MO. 


What Ice? 


‘Wine-on-Ice’ Displayed 
In Refrigerated Bakery 
Case By Drugstore 


ST. LOUIS—Converting a Selb re- 
frigerated display case of the type 
normally used by bakers for display- 
ing whipped cream perishable pro- 
ducts, into a special chilled wine dis- 
play, has considerably built sales for 
the Park Drug Co. store at North 
14th St. and St. Louis Ave. here. 

The case, a handsome all-white 
model, 5 ft. high by 5 ft. wide, is 
located in the center of the liquor 
department, and is identified with 
the simple message “Wine on Ice” 
painted in black letters on the upper 
surface. 

In the three levels of shelving con- 
tained, the display case shows popu- 
lar Port, Claret, Sautern, Angelica, 
Sherry, and other wines, which are 
refrigerated for summer service. Im- 
mediately behind, display shelves 
show a complete selection of the 
country’s leading wines, classified 
into brand groups, for “label con- 
scious” customers. 

The wine-on-ice display invariably 
builds up sales, according to the 
Park’s management. Orders for two 
or three varieties, properly chilled 
and delivered in an insulated bag, 
which keeps the bottle cold until it 
reaches the home, are not uncommon. 

“Many St. Louis families serve a 
glass of chilled wine as both a pick- 
me-up and refreshing cool drink dur- 
ing the summer months,” it was 
pointed out. “Case volume has been 
increased by nearly two and a half 
times, with installation of the re- 
frigerated case.” 


Asuve Ill. Chapter Plans 
Active Winter Program 


CHICAGO — Plans for an active 
season, featuring regular monthly 
meetings, are now being developed 
by the Illinois Chapter of the Ameri- 
can Society of Heating & Ventilat- 
ing Engineers. 

Joseph S. Kearney, president, 
Northwestern Heating & Plumbing 
Co., Evanston, is chapter president 
for 1949-50 and has appointed chair- 
men of various committees as fol- 
lows: 

Finance—H. J. Couch, American 
Air Filter Co., Inc.; membership— 
Harvey E. Anderson, partner, Ander- 
son & Litwack Co.; membership ad- 
vancement—Roy O. Nelson, C. H. 
Bevington Co.; meetings—John H. 
Clarke, Standard Oil Co. (Indiana); 
publicity—-T. V. Johnson, Heating, 
Piping & Air Conditioning. 

Eight meetings will be held the 
second Monday of each month at the 
Merchants & Manufacturers Club, 
Merchandise Mart, Chicago. The first 
meeting, on Oct. 10, will feature a 
talk on maintenance and servicing of 
heating systems and equipment. 


McAllen Requires Permits, 
Certificates of Inspection 


MCALLEN, Tex.—Air conditioning 
and appliance dealers here have been 
requested to comply with a local 
ordinance concerning permits and 
certificates of inspection. 

L. A. Hill, city building and plumb- 
ing inspector, said he was sending 
copies of the city ordinance to all 
dealers and asking their cooperation. 

The ordinance requires that per- 
sons putting into operation air condi- 
tioning, cooling, or _ refrigeration 
equipment must be issued a permit 
and certificate of inspection. In addi- 
tion, all electrical or plumbing work 
in connection with the installation 
must be done by a licensed plumber 
or electrician. 

Permits for installation are issued 
when the application meets the re- 
quirements of the plumbing and air 
conditioning ordinance. 


Baxter Becomes Gloekler Agent 


ERIE, Pa.—Howard L. Baxter of 
Lansing, Mich., has been appointed 
a direct factory representative for 
Gloekler Refrigerator Co. 


Tuis is the only way we have discovered to 


improve the appearance of Johnson Formica 


Table Tops, Counters and Bars. 


We supply Formica Tops of famous Johnson 


quality to your specifications. Write us for 


particulars about the liberal Johnson dealer 


arrangements. 


NSON . 


Stain Proof 
Cigarette Proof 


PLASTIC TOPS, 


INC. \ FORMI cr | 


U 69:‘North Street, Elgin 8, Illinois \ 
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‘Pre-Canvass’ Enables 
Regular Salesmen To 
Stress Closing 


DECATUR, Ill.—Hiring a crew of 
girls to “pre-canvass” residential 
areas, paving the way for later calls 
by experienced specialty salesmen, 
is an idea which has paid excellent 
dividends for Scott Baulos, head of 
Baulos Appliance Co., here. 

With two veteran outside specialty- 
men on the payroll, both of them 
good “closers,” Baulos felt that it 
was actually a waste of time for 
the men to be doing their own 
“missionary work” in cold-canvass- 
ing residential homes. 

Therefore, Baulos had a catalog 
printed which has a night picture of 
the Baulos store on the cover and 
contains inside complete details on 
the appliance lines carried by the 
siore, invitations to visit regularly- 
scheduled demonstrations, and a little 
history on the store itself. 

This “catalog,” which contains 
more specific information for the 
housewife than usual appliance pro- 
motion, is carried into Decatur’s re- 
sidential districts by a crew of from 
two to five girls who knock on the 
door, introduce themselves, and state 
that they want to leave the catalog. 

At some time during the conver- 
sation, the “contact girl’ gives the 
housewife a return-postcard, listing 
the appliances contained in the cata- 
log, and instructs the housewife to 
check off those which she would 
actually be interested in, whereupon 
a salesman will call upon her. 

Since women invariably are more 
likely to talk to other women, the 
idea has worked out very well, ac- 
cording to Baulos. Every postcard 
which is returned represents an 
actual prospect, and salesmen sent to 
follow them up find that it is possi- 
ble to make a quick closing, rather 
than wasting hours in original pre- 
sentation. 


Gecc Names Personnel, 
Offices In West and South 


NEW YORK CITY — Opening of 
new offices in Denver, Colo., and 
Shreveport, La., and appointment of 
local representatives at Greensboro, 
N. C., and Mobile, Ala., have been 
announced by General Electric Credit 
Corp. 

The Denver office is located at 1726 
Champa St. D. M. Berns, former 
local representative, has been ap- 
pointed manager, according to L. E. 
Scott, district manager, Dallas, Tex. 

W. E. Sigler, formerly credit man- 
ager of the Dallas office, has been 
appointed manager of the Shreveport 
office, located at 1323%, Texas Ave., 
Scott said. 

L. H. Brown is the new local rep- 
resentative at Greensboro, it was an- 
nounced by D. O. Thomas, district 
manager, Atlanta, Ga. Brown will 
headquarter at 801 Scott Ave. 

Thomas also announced the ap- 
pointment of R. A. Smith as the 
local representative at Mobile, with 
headquarters at 308 Gorden Lane. 


Payment of Philco Dividends 
Set for September, October 


PHILADELPHIA — The board of 
directors of Philco Corp. have de- 
clared the regular quarterly dividend 
of 50 cents per share on the corpora- 
‘ion’s common stock, payable Sept. 
12 to holders of record Aug. 29. 

The board also declared the regular 
quarterly dividend of 93% cents per 
hare on the corporation’s preferred 
tock, 3% % Series A, payable Oct. 1 
to holders of record Sept. 15. 


Canary Shop Air Conditioned 


CHARLOTTE, N. C.—The Shuman 
Co., distributor of York refrigeration 
and air conditioning equipment, had 
the contract for air conditioning the 
new home of The Little Canary Shop. 


WILSON 


REFRIGERATION, INC. 
% ® FARM AND HOME FREEZERS 
& ®REACH-IN REFRIGERATORS 
\ ceaan: REFRIGERATORS 


®FARM MILK COOLERS 


DIVISION OF WILSON CABINET CO., INC. 
SMYRNA . DELAWARE 


Thor Corp. Readies New Sales 
Drive on Washer, Dishwasher 


CHICAGO—Appointment of Tho- 
mas R. Chadwick as central division 
sales manager of Thor Corp., has 
been announced by John R. Hurley, 
president. 


Hurley said Chadwick’s appoint- 
ment is the first step in a program of 
greatly expanded sales activity on 
Thor washers, dishwashers, and 
ironers in the central division. 

Chadwick resigned Aug. 15 as 
general sales manager of the Cory 
Corp. 

He joined Cory in 1938, and was 
promoted to general sales manager 
in 1944. 


Potter-Stegman Service Files 
Name as Firm In Buffalo, N. Y. 


BUFFALO—A business name has 
been filed in the Erie County clerk’s 
office for the Potter-Stegman Re- 
frigeration Service, 16 Newfield St., 
here, by Laverne C. Potter and Irvin 
Stegman. 


Food for Thought 


Dealer Serves Appetizers, 
Cold Drinks During Sale 


SHREVEPORT, La. — Serving ap- 
pliance prospects with appetizing 
refreshments and cold drinks, right 
out of the all-new package kitchen 
recently installed, is a policy which 
is getting results for Booth Furniture 
& Carpet Co., G-E dealership here. 

The new package kitchen was in- 
stalled only a few months ago, and 
like most dealerships, Booth’s set it 
up on an “active display” basis, with 
all appliances hooked up and in 
running order. 

Instead of “wasting” the power 
consumed, however, the refrigerator 
is kept stocked with lunch meats, 
salad dressings, fresh vegetables, cold 
drinks, ice cream, and other delica- 
cies. 

While the kitchen is being demon- 
strated to potential prospects, Mrs. 
V. Freeman, home economist, whips 
up a salad, serves sandwiches, cold 
plates, ice cream, or whatever the 
customer would like, to provide a 


pleasant break in the selling period. 

“We get much more goodwill from 
demonstrating the kitchen if the cus- 
tomer is enjoying refreshments at 
the same time,” Mrs. Freeman said, 
“and while we may not make a sale 
at the moment, we’re sure that the 
prospect will always remember the 
visit pleasantly—and when it comes 
time to buy, we will get the busi- 
ness.” 


Store’s Appliance Display 
Improved by Remodeling 


UTICA, N. Y.—Electrical appli- 
ances will have much better display 
facilities as a result of an extensive 
remodeling program at Winn’s Furni- 
ture Store, 119 Genesee St., plans for 
which were announced by Charles 
Weinstein, general manager. 

Plans call for a new glass brick 
front with a large display window 
divided into a section to exhibit elec- 
trical appliances and other lines of 
merchandise. 

The main floor, which will feature 
the appliance department and offices, 
will be decorated in soft color shades 
to blend with modern furniture. 


Crouse, Mason, Keller 
Get Regional Sales 
Posts for 1900 Corp. 


ST. JOSEPH, Mich.—The 1900 
Corp. here, manufacturer of Whirl- 
pool home laundry equipment, re- 
cently announced the appointment of 
three new regional sales managers. 

John M. Crouse, former district 
sales manager of Roberts & Manders, 
will cover the northeastern territory, 
which includes New England, east- 
ern New York, and the area south 
to Washington, D. C. 

Charles G. Mason, formerly district 
sales manager for Bendix Home Ap- 
pliances, Inc., will cover the central 
region from: headquarters in South 
Bend, Ind. This region stretches from 
southern Kentucky to Canada and 
from eastern Kentucky to central 
Missouri. 

Ernest R. Keller, formerly a re- 
gional sales manager for Kaiser- 
Fleetwing Sales Corp., takes over 
the west central territory of Minne- 
sota, North and South Dakota, Ne- 
braska, Iowa, Kansas, and Oklahoma. 
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Here’s a real “‘toughie’! That’s 
why it’s a good idea to call on a 
valuable ally—the Du Pont ‘‘Du- 
lux’’ seal—and let it speak for itself. 


With quality-wise customers 
everywhere the name “Du Pont”’ 
is assurance of a finish that gives 
years of washable, mar-resistant 

/ ! q service and sparkling good looks. 
It identifies America’s \ All you need add is that “Dulux” 


leading home appliance finish — “ rigidly pre-tested. 


If your manufacturer supplies 


p-—------------ 


| E. I. du Pont de Nemours & Co. (Inc.) 
Finishes Division, Dept. A. C. 99 


Wilmington 98, Delaware 


| Please send, free of charge, your new illustrated booklet, ‘‘Inside 


Information on the Outside.”’ 
| 
' 


you ‘‘Dulux’’-finished appliances 
without the seal, ask him to include 
it in the future. It’s the quick, easy 
way to establish quality . . . helps 
make customers out of difficult 
prospects. 


HERE’S SELLING MADE EASIER! FREE 
new informative booklet gives you 
profitable ‘‘selling points” for ap- 
pliances finished with DULUX. 
Send coupon today for your copy. 
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TYPHOON Air Conditioning Co., Inc. 
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Unique Tester 


Texaco Research Unit 
Features Unusual Design 


NEW YORK CITY—New develop- 
ments in research equipment are ex- 
emplified in a _ refrigeration unit 
utilized by The Texas Co. and which 
includes some innovations not ordi- 
narily found in this type of equip- 
ment. 

Developed by engineers of Tenney 
Engineering, Inc., in cooperation with 
Texaco engineers, this unit is com- 
pletely valved so that any part of 
the system can be by-passed during 
testing operations. 

Particularly interesting is the use 
of three different types of low-side 
evaporators which are completely 
interchangeable, one with another. 
These include a plate coil, a bare 
tube coil, and a finned tube coil. The 
design permits any one evaporator to 
be substituted for either of the other 
two. 

Quick change, tightly sealing 
latches make the changing of evapo- 
rators a comparatively simple and 
easy operation. All evaporators have 
exactly the same over-all dimensions 
so that changes are easily made and 
comparative data is quickly obtained. 

Thermostatic expansion vdlves are 
located inside the cabinet and on the 
outside, either or both of which can 
be used or both may be cut out of 
the system through a by-pass ai- 
rangement. A thermostatic expansion 
valve is also being used on the sub- 
cooler. A manual control is provided 
for use when thermostatic valves are 
cut out of the system. 

Other features are the inclusion 
of reversible feeds on the top and 
bottom of the evaporators, visual in- 
spection sight flow glasses, and pro- 
vision for taking complete tempera- 
ture and pressure measurements 
while the unit is in operation. 


$9,500 Refrigerator Holds Drinks at 4 


Temperatures, Pays for Self In Season 


DENVER —A 4-compartment, 8- 
door, reach-in refrigerator, installed 
in the center of Federal Liquors, at 
Federal and 32nd St. here, has paid 
for itself in a single season of refrig- 
erated beverage sales, according to 
Avery Zissman, owner. 

The big box was custom-built for 
the package store by Wentworth 
Mfg. Co., specialty refrigeration and 
fixture manufacturer here. 

The box is covered with a white 
plastic material resembling porcelain, 
and is divided into 4 compartments, 
cooled to 4 different temperatures by 
an overhead dome-type blower unit, 
boosted with coils running beneath 
the shelving in each section. 

A %-hp. condensing unit provides 
refrigeration, and the system is de- 
signed to cool the low temperature 
compartment operating just below 
freezing temperature first before pro- 
viding cooling for others. 

A dial-type, circular thermometer 
in each of the four compartments 
shows the temperature maintained in 
each, with a “red line point” over 
which the temperature may never 
extend. 

Costs for the unit were $9,500, 


according to Zissman. Canned beer 
is displayed in one compartment, 
popular bottled beers in another, 
chilled wines in a higher temperature 
compartment, and mixers, popular 
soft drinks, and delicatessen items, in 
the fourth. 

The ability to offer chilled beer, 
wine, ale, and mixers, at varying 
temperatures, according to how far 
the customer must carry them, has 
proven extremely valuable in build- 
ing sales during the summer months, 
Zissman emphasized. 

“We chill canned beer down to 
5° F. or more colder than bottled 
beer,” he indicated. 

“This makes it possible for motor- 
ists traveling long distances to keep 
the beer cold enough for consumption 
without further chilling. 

“Likewise, we offer a variety of 
dinner wines, dessert wines, etc., pro- 
perly chilled, and package them in 
asphalt-paper-lined bags, which help 
to maintain the proper temperature 
until reaching home.” 

The reach-in refrigerator is stocked 
from a large 8 by 10-ft. walk-in box 
behind, which maintains ample stock 
for a week or more of operation. 


Benson Co. Represents 
Temprite Products In Va. 


LYNCHBURG, Va.—Eldon C. Ben- 
son & Co. of Lynchburg has been 
named by Temprite Products Corp. 
to represent the company in the state 
of Virginia. 

Benson will represent Temprite on 
its complete line of water coolers, 
and accessories for refrigeration sys- 
tems. Headquarters will be in the 
Peoples Bank building of Lynchburg. 


Mills Bulletin Describes 
Automatic Drink Dispenser 


CHICAGO—Mills 400-C automatic 
fountain for beverage dispensing in 
cups is described and illustrated in 
new 4-page Bulletin 208-6 recently 
printed by Mills Industries, Inc., 4100 
Fullerton Ave., Chicago 39. 

The new vending stage mechanism 
is shown in detail to emphasize the 
tamperproof feature, ease of opera- 
tion, and reduced servicing made 
possible by preventing syrup from 
getting into mechanism and causing 
sticking. 
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Here is what you have heen looking for! 
MODERN FULL VISION 


Reach-In Refrigerator 
“Plumb Full” of Life for Display 


Combination Walk-In 


REALLY 


FULL 
OF 
STYLING 


e The very latest fluores- 
cent lighting—no _in- 
terior “glare’’—lights 
concealed from outside 
view. 


e Triple glass doors. 
e Adjustable wire shelves. 


e Baked white finish on 
steel. 


e@ Made in two sections 
for shipping—anyone 
can put them together. 


@ 200 cu. ft. capacity. 


TO ALL DEALERS: We Furnish Cabinet— 
you install your own units and coils. 
we will furnish as package job, 


MODERN OF CALIFORNIA 


516 COMMERCIAL ST., DEPT. 2, GLENDALE 3, CALIF. 
MANUFACTURERS OF REFRIGERATORS SINCE 1921 


(Model No. 3200) 


complete. 


| For 

| All 
Purposes 
Where 

| Full Display of 

| Merchandise Is 

Really Desired 

—This Is the 


Best Salesman 


In Any Store 


OR 


a 
oad 


Reco Installs 12=Ton Ice 


Plant for N. C. Producer 


HIGH POINT, N. C.—A modern 
12-ton ice plant was installed re- 
cently for the High Point Ice & Coal 
Co. here by the Refrigeration Engi- 
neering Corp. RECO designs and 
manufactures complete ice plants and 
ice plant supplies. 

A Marlo EC 70 evaporative con- 
denser was used in the High Point 
installation. This particular size was 
chosen to enable the operator to 
achieve low head pressures and the 
consequent savings in operating 
costs. A 6 x 6 Worthington, two- 
cylinder vertical, single-acting am- 
monia compressor was employed in 
the system. 

The new ice plant equipment is 
now producing from 12 to 14 tons 
per day. A continuous check of daily 
operating data led High Point offi- 
cials to state that performance of 
the equipment has exceeded expecta- 
tions in every way. 


Palmer Distributes Servel Units 


TULSA, Okla.— Appointment of 
Palmer Supply Co. as a distributor 
for Servel ‘“Supermetic” and belt- 
driven condensing units and service 
replacement parts in this area has 
been announced by J. W. Bostwick, 
Servel sales manager. The firm is 
under the direction of R. W. 
Palmer. 


Union ‘Observers’ Can’t 
Follow ‘Unfair’ Employer's 
Trucks, Nire Affirms 


WASHINGTON, D. C.—A Trial 
Examiner for the National Labor 
Relations Board has ruled that a 
group of labor organizations violated 
the Taft-Hartley Act’s secondary 
boycott ban by having observers in 
cars follow the trucks of an employer 
who was listed by the unions as “un- 
fair” to the premises of other em- 
ployers. 

The unions made no attempt to 
picket the trucks, and the cars bore 
no signs or banners. 

It was the first ruling by an 
N.L.R.B. Trial Examiner on the legal- 
ity of such a union strategy. The 
board itself ruled earlier in a some- 
what similar case (Sealright Pacific 
Ltd.) that it was illegal for pickets 
to follow a truck from the site of a 
primary dispute to the premises of 
another employer for the purpose of 
picketing it there. 

The labor organizations involved in 
today’s case were: Local 1407 of the 
A.F.L. Carpenters’ Union, located at 
Santa Ana in Orange County, Calif.; 
the Building and Construction Trades 
Council of Orange County (A.F.L.); 
Local 692 of the A.F.L. Teamsters 
Union, and the Orange County. Dis- 
trict Council of Carpenters (A.F.L.). 
The charges against the union were 
brought by the Santa Ana Lumber 
Co. of Santa Ana, which was the 
target of the secondary boycott. 

The Trial Examiner, Hamilton 
Gardner, found that union observers 
in automobiles had followed Santa 
Ana trucks on between 100 and 200 
occasions. The observers’ cars were 
first stationed outside the Santa Ana 
yard, then followed departing trucks 
to premises of Santa Ana customers, 
where they were parked while the 
trucks were on the premises. 

The trial examiner held that the 

stationing of cars at the Santa Ana 
yard was “in effect a picket line 
even though not in the regular 
formal sense.” As to the following of 
the trucks, he said: “. . . the actual 
following of company trucks to cus- 
tomer’s premises was calculated to 
be an attempt to demonstrate that 
something was wrong in the labor 
relations obtaining at Santa Ana. . 
It was meant to impart a definite 
kind of information which would 
have the desired effect on the em- 
ployes—many of them Union mem- 
bers themselves—of those with whom 
Santa Ana dealt.” 

He found that the unions also vio- 
lated the secondary boycott ban (1) 
by placing the Santa Ana company 
on an unfair list adopted by the 
Orange County Building Trades Coun- 
cil and (2) by urging employes of six 
other employers to refuse to handle 
the Santa Ana company’s goods. He 
recommended that the labor organi- 
zations cease their illegal conduct. 


Chinchillas Won’t Breed When It’s Hot 
So Rancher Provides Air Conditioning 


ST. LOUIS—The use of three pack- 
age air conditioning units to cool 
living quarters and showroom, has 
made it possible for Charles Akers, 
head of the S. A. Ranch here, to 
raise chinchillas with perfect safety 
in the St. Louis area. 

The S. A. Ranch, located in a 
southwestern suburb of St. Louis, 
is one of the few in the midwest 
“heat belt’ which has been able to 
successfully raise and distribute the 
delicate furry animals, Akers said. 

When setting up his ranch seven 
years ago, Akers raised chinchillas 
only during the cooler months, but 
having spent several years in air 
conditioning himself, was convinced 
that it would be possible to provide 
artificial, air conditioned atmosphere, 
in which the animals would live 
ideally. 

“Chinchillas will not breed unless 


temperature is carefully controlled,” 
he pointed out, “and likewise, are 
subject to many illnesses, if there is 
a continued siege of hot weather to 
contend with.” 

The solution was the installation of 
three %-ton air conditioning units in 
the main room of the S. A. Ranch, 
a 25 by 40-ft. room on the second 
floor of the main building, which is 
much visited by St. Louis tourists. 
The chinchillas are kept in cages 
along the wall, which are 4 ft. by 
30 in. by 18 in. high. 

The package units, mounted in 
the windows, have proven adequate 
to keep an over-all temperature of 
around 78 to 80°. One of the three 
package units is kept “in reserve’ 
inasmuch as it has been found that 
the two % units are sufficient tc 
maintain temperatures at the prope! 
degree under normal circumstances 
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FAN BLADES 


% INDUSTRIAL & VARIABLE SPEED PULLEY 


1455 E. NINE MILE ROAD ~ 
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Sales of Equipment Rise, 


White-Rodgers Opens New 
Branch Office In Detroit 


Refrigerated Case Built Into Bakery’s Wall 


through the case, whipped cream pro- 
ducts stand up ideally over long 
periods, and the “mass display’ pos- 
sible with the large case has had 


’ H ; 
ndemnations Dro e . a lot to do with steady sales success 
"so mes , , Displays 36 Pans of Whipped Cream Goods ® tns’seta’ socninger says 
° 0 di ST. LOUIS —The White-Rodgers . 
Under New City Fainagnce = rrectric Co., maker of automatic con- 
trols for heating, air conditioning, ST. LOUIS—A “built-in” whipped being located on the rear wall of the Overhead Rails In Cooler 
: la d refrigeration, has announced the ducts display refrigerator bake shop, to the right of an en- 
rr GHAMTON, N. Y. Meat SG! cream produc play g Pp, R 
a beni plants and butcher shops Opening of a new branch office at is part of the architectural scheme tranceway connecting bake shop and Expedite Handling of Meat 
ita ‘» this area have spent thousands of 3-219 General Motors building, De- at the new Moellinger Bakery at 6135 _retail store. Two sliding glass doors 
ated eres on new refrigeration equip- ‘roit, to serve Detroit and surround- Watson Rd. here. . at the front permit a clear view of ERIE, Pa.—Extensive new refrig- 
dary nan to meet sanitation standards ("8 area. dees ; — With whipped cream products, §8 levels of stainless steel rods, on eration equipment has been installed 
. tn ¢ a new meat control ordinance. Charles M. O'Brien is Detroit dis- such as eclairs, cream puffs, whipped which are stainless steel trays of jn the expanded Cook’s Market at 
oyer ‘pr. E. E. Brosnan said the rela- trict manager. ; cream cakes, whipped cream-covered whipped cream bakery products. 12th and Powell Ave. 
hatha es ‘purity of meat brought into White-Rodgers with home office pies, and other specialties among At the rear, two tightly-sealed A new walk-in cooler has been pro- 
em- aah hamton by Southern Tier ere also maintains branch offices in the most profitable baked produced doors permit access for loading the yided for the meat department. It 
rs has steadily improved in New York City and Chicago with in the retail bake shop today, Albert case from the rear, making it un- jg equipped with overhead rails to 
t to - last 12 months under the ordi- ‘esident sales engineers in principal Moellinger, head of the firm, went necessary for a baker to enter the speed the handling of the large 
bore ance cities. to the refrigeration division of St. retail store. volume of meats handled by the 
“The butchers say that’ they Louis Butcher Supply Co. here, to A \4-hp. York compressor unit _ store. 
’t do business the way they ’ work out details for a permanent, re- maintains a smooth temperature of The cooler was built by the Gloek- 
- see yh ’ Brosnan said. “For instance Newport News’ New Four-Story frigerated display case to be built 10° in the fixture, with delicate ther- ler Refrigeration Co. in its local plant 
: f them didn’t have refrigera- ° ene into the wall of the bakery. Among’ mostatic control preventing a spread’ and installation was made by Tom 
oa an ae the ordinance required it. Courthouse To Be Air Conditioned aesirea features were a constantly of more than 2° through the day’s Quinn, Erie distributor for Gloekler. 
cific ee they say they wouldn’t be with- controlled temperature, ability to load operation. Thirty-six pans of whipped . 
iain out it, because of the loss of high- NEWPORT NEWS, Va. — This and extract the whipped cream pro- cream products may be displayed Willetts Is ‘Harderfreeze’ Dealer 
” e a oa meat it saves them in a com- City’s new four-story courthouse, ducts from either the rear or the simultaneously, with ample storage 
3 of retitive market.” scheduled to be ready for occupancy front of the case, and high display space for more in a walk-in refrig- MISSION, Tex.—H. A. Willetts, 
e of Noting that there had been a “very late in the fall, will be air conditioned __ visibility. erator at the rear of the shop. owner of Willetts Refrigeration Co. 
reat improvement” in the purity at a cost of $102,340, according to All of these requirements were met With cold cathode lighting units here, recently announced that his 
tie oe wholesomeness of meat butchers, "1 announcement by City Manager in the installation developed by St. at the top, and a dome cooler unit firm has been appointed dealer for 
the pr Brosnan added that quantity of J. C. Biggins. Louis Butcher Supply Co., the case’ circulating chilled air constantly ‘“Harderfreeze” freezers. 
1 at meat condemned at the city meat‘ 
lif. ; inspection station, 6 Sherman Place, 
ides has dropped off markedly since July , m 
L.) 3 1, 1948. f 
DS sews wecrgesat QUIC... YOU can meet competition 
Dis- come under the scope of the ordin- eee . 
L.). ance. Federal inspection is required 
vere in interstate commerce. “ 
ber Retail stores selling meat are | As you plan for your next selling season, _ neers may visit the Servel plant to observe 
the covered by the ordinance. Dr. 7 competition sits across the table and tells _its production methods. 
sai Health Bureau so far has ? 
t pec wk a ace than halt at the wo | what you must do. But Servel stands Product Testing If you desire product 
a pe i on your side, willing and able to help you ine f f foo Servel . 
vers timated 250 such stores in the city. Ce , testing or performance, the Serve engi- 
nta All the stores os were found | meet competition’s demands. neering staff will do that testing in the 
i frigeration require- P . , : ° . 
a pew pag nen coi ion pin The service which Servel gives its cus-  ¢Xtensive and completely equipped Servel 
ne tomers includes far more than supplying laboratories. 
cks f ‘Cat’ Di | Powe them with the finest condensing units ob- | Size makes no difference The Servel 
ers, Uses 0 at Viesel Power | jainable. Even though the condensing unit —interest in your success is not determined 
me Described In New Booklet | is vital to your product’s quality and per- _ by the size of your operations. Small com- 
the formance, Servel gives additional sery- _ panies and giant organizations are making 
Ana PEORIA, Ill. — “Refrigeration As- | ices which can help you in your plans for profitable use of the many Servel services 
line sured With ps ee nt te Pi a more profitable year to come. for its customers. Servel interests are best 
lar new 8-page booklet describin served by having all its customers, regard- 
of application of “Caterpillar” diesel en- | Design Engineering Servel is interest- 1 f ‘f de 1 d ‘ bs “ 
ual gine and electric sets to cold —— ed in its customers’ complete success. If ess OF size, grow in volume and pron. 
uS- and ice plants, has just been p you must meet competition with design Plan now with Servel Are you inter 
to lished by Caterpillar Tractor Co. : ested in bringing these additional re- 
hat here. features or changes, the Servel engineer- busi : é 
bor Photographs depicting food locker | ing staff is available for consultation. “eueeee 2 eer wee a we cee 
plants, ice storage rooms, a dairy, interested in doing business with an organ- 
ite and a brewing company who depend | Production Engineering If you need ization that is interested in you? If so, use 
uld on Caterpillar diesel power “2 = lower cost production, Servel production the coupon, write on your letterhead, or 
m- prt ently Bebe — son il engineers will visit your plant and show __ wire to the Electric Refrigeration Division, 
ol _ of ment, poultry, Sah, eggs, fruit, | YOU if possible, cost-cutting methods in _ Servel, Inc., 1909 Kentucky Ave., Evans- 
and vegetables; and liquid cooling | fabrication or assembly. Or your engi- ville 20, Indiana. 
io- processes. 
ia) The booklet may be secured by 
ny requesting Form 12433 from Cater- 
the pillar Tractor Co., Peoria. 
in- 
six , 
ae Packer's Store Features 
He 
og U-Shaped Case for Meat 


ST. LOUIS—A _ novel U-shaped 
meat case, with a total of 38 lineal 
feet, is an unusual feature of the 
retail store of the Gruensfelder Co., 
custom meat packer here. 

Completely remodeling the meat- 
packing plant a few months ago, 
the Gruensfelder management likewise 


a” set up a retail store, at 25th and 
tre Breman, which offers meats at retail 
is ior employes, and neighborhood cus- 
to tomers. 

Instead of the usual single cases, 
of the meat packer went to the refrig- 
in eration division of St. Louis Butcher 
h, Supply Co. for a custom-built meat 
nd display case which is constructed in 
is ‘T-shaped form, to enclose rear and 
ts. ‘wo sides of the retail store. Designed 
es ‘9 Operate at an even 30° F. along 
by ‘ts length, the big case is built with 

“hermopane double glass panes. 
in 
te é o ) 
ne THE 100% ANSWER hin 
- YOUR MOISTURE PROB 
at oa al Sal 
t a 
el a Csszesserenssi Pca 
— lex | 
Servel Supermetics are available 
in all sizes from “4 H. P. through 3 H. P. 
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~ ANDARD-DUTY Driers with Molded Du-Cal Drierite 


* Molded Du-Cal Drierite as the drying agent is guar- 
ed to retain up to 20% of weight in moisture, even at 
jerent temperatures up to 150° F.... without breaking 
’ y 5. powdering, dusting, or allowing any pressure drop. 


Servel, Inc. 
Electric Refrigeration Division 2 
1909 Kentucky Ave., Evansville 20, Ind. 


Name (Personal) 


3 SStPculy requirements, Cross Flo is the industry's Et ee Ce ee, ee —s— 
‘anding drier-filter (capacities 1, 2, 3, and 5 Tons). Title 

d ndard-Duty are low-cost. driers with Molded Drierite : 
F ‘ *s as the highly-elficient drying agent T MS 2055.3. Ka oe a ea Tue ewe edee Teen eee 
§ “pacities: %, %, %, and 1 HP. s U ea E tha Ri & i  « Address REREETALEET TSAR MEELEVECT OEE CLT 
; ’ Literature and Prices on Request . 
. . 7 Py 

REMCO "“correrst= for every commercial re frigeration requirement ey age 7 
~ZELIENOPLE. PA C) I am interested in Servel additional services. How can you be of 
jou A help to us? : ‘sn 
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They’ll Do It Every Time... . By Jimmy Hatlo 


AN INTERNATIONAL INSTITUTION ¢ SUBSCRIBERS ALL OVER THE WORLD 
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a dieatiindiastee tinted dimen Saotinatiaatinn sti SSS N a “planned Economy” (like present-day Russia, or pre- pes 
World War II Germany and Japan) everything that isn’t fri 
Do You Have ‘One Foot In the Door’? rewdiehed ts terbidten. | 
But in the United States of America we have Freedom to ; 
Think. New ideas are encouraged in our relatively free economy we 
and among our free citizenry. That’s why the refrigeration ee 
industry never need worry about “saturation” figures. Just when tra 
it seems that we’re “over the hill,” somebody comes up with a new - 
° rij 
idea. in 
Vastly increased markets for all types of refrigeration and wa 
air conditioning equipment exist today despite the fact that recent = 
sales figures in these related industries are making pre-war ) ma 
predictions look ridiculously low. Nevertheless there are some dit 


people in this industry who are wailing about customer resistance 

and the tough competition they seem to be facing. woe 
In the midst of a bounteous feast, the boys are fearing a 

famine. And it doesn’t make sense. 


Prospects? The woods are full of ’em! 
AND REPLACEMENT PARTS But—in tuming prospects into customers, the go-getting 


specialty salesman is still the principal factor. Too many 
manufacturers whose superbly engineered products were directed 
toward an established and growing market have seen their sales 
toboggan because (1) they started out with a fundamentally weak 
distributor-dealer structure, (2) they failed to keep their dis- 
tributors and dealers informed quickly as to new products and 
policies, and (3) failed to keep them sold on the intrinsic values 
of their franchise. 

To the chair-ridden appliance dealer who believes that the 
cream has been skimmed off the household refrigerator market, 
let the nearly 3% million sales in 1947—plus an ever-growing 


A depot near 
P you carries 
everything 
refrigeration 
men need! 


wep ll backlog of orders in 1948—be testimony to the contrary. 
a: During the war years alone, when no household refrigerators 
replacement were produced, almost a million home refrigerators were retired 
policy. 


for old age reasons. About 10% of the average yearly sales of 
home refrigerators were replacements. before World War II. 
Golly! Just try to imagine what that replacement market is now. 
And the replacement-market figure may be much higher in 
the next few years—especially if the specialty selling goes into 
high gear when the advantages of improved design in the new 
household refrigerator models are dramatically presented. 
_ The combination refrigerator-and-freezer, for example, is a 
De hate a e “door opener to dissatisfaction” in homes now equipped with 


eueepianse= a antiquated refrigerators. What a replacement market! Every 

easier to sell! Ze) old-style refrigerator (some 26,000,000) is now a candidate for 
dé d¢ $ the junk pile. 

Furthermore: In the next half dozen years millions of new 

Ks) ys, t PRICED RIGHT! homes and apartment houses will be built. Here are brand-new 


doors to knock on—new, first-rank prospects every day for year: 
to come for household refrigerator and home freezer salesmen. 


You can get 
top-notch pro- 
motion and sales 
helps prepared by 
GENERAL ELECTRIC i 


X _ 
. L 
‘7 -— ——— Sig —— 
- ——) 


More parts and 
service business 
for you. Overa 
million G-E 

commercial units 
in service today! 


Advanced design 
helps cut power 
costs—keeps 
customers satisfied. 


G-E Parts Depots handle: G-E con- 


densing units, '/-10 hp.; genvine And that isn’t all. Here’s news for the specialty dealer: 
G-E replacement parts for units " e 
29 Ss S5 compegeow botion, Now they can sell “midget” refrigerators. These “mighty 
Bs units for replacement. ° | mites” are money in the bank for the dealer who studies the need 
G-E dependability : 
brings repeat ew i and-desire barometer for small refrigerators in his territory— 
business. nnn (\\ \ apartment houses, small-kitchened new homes, summer cottages. 
AN HAN i recreation rooms, drugstores, doctor’s offices (at least 190,00) 
' ie WNL doctors need these 2-cu. ft. jobs badly right now, if not sooner), 
General Electric Company, Air Conditioning Department, 


i. veteran-inhabited Quonset huts, big-business conference room: 
-_— T QOD acest where directors get thirsty, and the many homeowners and traile ’ 
avail onal . travelers who would buy a portable “second” refrigerator becaus ? 


Section AC-19, Bloomfield, N. J. Please send me the new G-E 
Condensing Unit and Replacement Parts catalogs and your 
compressor body selection tables. 


| 
! 
Iama ()serviceengineer; (| dealer. 
. it’s a real convenience, and because its purchase can be justifie | 
| all 
economically. 
ee ae ee ee eT a ee ‘Sicaiin to ink” to whet ales Ameten Geet, Aad | 
an | GENERAL @@ ELECTRIC |, ‘frectom 0 think” is wnat mates Amerien great. An! | 
that it won’t wither on the vine 
_| U . | 
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ore Welcomes Used Refrigerators 


‘ealer Cultivates Prospects In Low-Income Group by 
enting Them Trade-In While They Save for New Model 


OENVER—The ideal solution to 
“trade-in problem” in merchan- 
-ing new electric refrigerators is 
ting out the trade-ins for the use 
families who cannot afford pur- 
ise of a new or rebuilt refrig- 
tor, according to Marvin Hayutin, 
ead of Jack’s, hardware dealer at 
+, and Court place, here. 

‘ack’s, which recently completed 
. peautiful new ‘neighborhood hard- 
are store’ in the center of the 
downtown Denver district, has con- 

Jjerably intensified appliance mer- 
-nandising, featuring three nation- 
ally-advertised lines of refrigerators, 
washing machines, and automatic 
laundry equipment. 

Along with increasing size of dis- 
lay and setting up a new service 
department, which will maintain 
guarantees on all appliances sold, 
the store ran a series of full-page 
advertisements on refrigerators, each 
of which was “slanted to appeal to 
the trade-in customer.” 

Inset into each full page advertise- 
rcent (which was concentrated in each 
case on a single brand of refrigera- 
tors) was the statement “Jack’s of 
Denver gives the most liberal allow- 
ance in Denver on your old refrig- 
erator or ice box. We need your re- 
frigerator for our rental department.” 


SALESMEN DO ESTIMATING 


A staff of outside salesmen, as 
well as the store staff, welcomes 
trade-ins in Jack’s appliance depart- 
ment. All of the salesmen have been 
trained to accurately estimate the 
potential resale value of any old re- 
frigerator, and to quote allowances 
in their own right, which paves the 
way toward the sale of a new refrig- 
erator. 

“Each salesman knows approxi- 
mately what it will cost to recon- 
dition a refrigerator, repaint it and 
resell it, with a small profit for the 
store,“ Marvin Hayutin indicated. 


“The ability to confidently give 
trade-in allowances on a _ liberal 
basis has made it possible for us to 
sell many hundreds more refrigera- 
tors per year, even under the worst 
competitive conditions.” 

Trade-in refrigerators, after the al- 
lowance has been made, are picked 
up by the same truck which delivers 
the new refrigerator, and hauled to 
the Jack’s warehouse in the rear of 
the new hardware store. 


REPAIR COST DATA KEPT 


Here, they are inspected, and re- 
conditioned with a “cost sheet” ac- 
companying each one, which shows 
every cent spent on it, including 
pickup costs, new parts, labor, and 
paint job if required. 


A few refrigerators, of course, 


must be junked but for the most , 
part, Jack’s has found that with ex- 7 


pert repair work, the boxes can give 
long years of guaranteed service 
when resold. 

During recent years, however, in- 
stead of reconditioning and reselling 
trade-in refrigerators, such as is gen- 
eral practice, the Denver hardware 
organization has found an apparently 
limitless field in the rental market. 

Under the plan, people who cannot 
afford the down payment and 
monthly payment on new refrigera- 
tors or rebuilts, particularly young 
people starting out in married life, 
or low-income elderly people, may 
rent a guaranteed, serviceable refrig- 
erator from the Jack’s organization 
for from $5 a month up to $10 for 
newer machines. 

Rental refrigerators are displayed 
at the rear of the store, and are 
likely to include almost all widely- 
known makes manufactured during 
the past 20 years. 

Each renter signs a contract, pays 
several months rent in advance to 
cover the cost of transporting and 
installation, plus one or two service 


Rw 


me HARDWARE 


FOR DOMESTIC. 


LOW TEMPERATURE CABINETS 


Ask Us About 


Standard and Custom-Built Designs 


e SURFACE TYPE HARDWARE 
o “THRU-THE-DOOR” HARDWARE 
e EDGE-MOUNTED HARDWARE 


e PLASTICS 
e DIE CASTINGS 


e SCREWS AND BOLTS 
NATIONAL LOCK 


COMPANY = 


ROCKFORD « ILLINOIS 


COMMERCIAL AND 


calls which will probably be neces- 
sary. 

If the renter wishes, after a set 
period of time—different in each in- 
stance—has elapsed, he may apply 
the amount he has paid in for rentals 
on the purchase of the trade-in, or 
a new refrigerator. 

Jack’s has found, since advertising 
the rental department, that it has 
“completely solved the trade-in prob- 
lem.” No longer is it necessary to 
set up separate sales facilities for 
trade-ins, and run classified adver- 
tising. 

Instead, the mere fact that young 
married couples and _ low-income 


people know that the store will offer 
rental service has provided plenty 
of prospects. 

Very seldom does a refrigerator 


stay on the floor for more than a 
few days—aud the Denver store 
usually has a long “waiting list” of 
rental prospects. 

“The idea gives the low-income 
customer a chance to enjoy electrical 
refrigeration, and the food economies 
it gives while accumulating enough 
money to buy a box of his own,” 
Hayutin said. 

“Meanwhile, the market is large 
enough that it allows us to make 
excellent, attractive trade-in allow- 
ances—and thereby to sell more new 
refrigerators at full markup, with- 
out price cuts of any kind.” 


Rising Demand, Liberal Credit 


Continue To Push Sales at Easy 


SYRACUSE, N. Y.—Sales of Easy 
Washing Machine Corp. during the 
third quarter of this year continue 
to show an increase over sales of 
the second quarter, according to a 
report by H. Paul Nelligan, president. 

Nelligan indicated the increase in 
sales was due to a better balance of 
inventories with consumer demand 
and more liberal credit terms. 


Marsteller, Melius Elected 
Rockwell Vice Presidents 


PITTSBURGH — Election of Wm. 
A. Marsteller, Chicago, and Robert 
P. Melius, Milwaukee, as vice presi- 
dents of Rockwell Mfg. Co., here, 
has been announced by W. F. Rock- 
well, Jr., president. 


Melius was recently placed in 
charge of sales for the newly-created 
Power Tool Div. of Rockwell, which 
will market Delta, Crescent, Multi- 
plex, and Delta-Homecraft wood and 
metal working tools. He has been 
with the Delta division for 19 years, 
and has been sales manager since 
1935. 


Marsteller for the past several 
years has been manager of advertis- 
ing and market research for the com- 
pany, as well as vice president of 
Edward Valves, Inc., East Chicago, 
Ind. He is completing a two-year 
term as president of the National In- 
dustrial Advertisers Association, the 
nation’s largest advertising organiza- 
tion. 


Theres COMPELLING SALES APPEAL 


tn thks Magte-louch" Demonstration 


Here’s a “‘big step’’ in demonstrating and 
selling a new refrigerator! 

Keep a few Inland “Magic Touch” Ice Cube 
Trays filled with cubes in your demonstrators. 

At the right point in a sale, remove a tray... 
raise the “Magic Touch” lever and lift out the 
gtid. That’s all! Your prospect will see the whole 
trayful of big, sparkling ice cubes, free, separate, 
dry, ready for use! 

It’s a really compelling demonstration. There’s 
nothing like this Inland tray for ease, speed and 
convenience . . . plus fast freezing and long serv- 
ice. To take full advantage of this sales appeal, 


“a a \ 


be sure that the automatic refrigerators you sell 
are fully equipped with Inland “Magic Touch” 
Ice Cube Trays that are pre-sold to your pros- 
pects by Inland’s national magazine advertising. 


New refrigerators fully equipped 
with Inland “Magic Touch” Ice Trays 
give your customers 
complete ice convenience 


“Magic Touch’ Ice Trays 
by / MANUFACTURING 


INLAND MANUFACTURING DIVISION 


General Motors Corporation, Dayton, Ohio 
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SALESMAN( 


ALWAYS FIND OUT FIRST WHAT 
FEATURE A PROSPECT IS LOOKING 
FOR. IN A RANGE...OR WHAT OBJECTIONS 
SHE HAS. THEN HAMMER AWAY. 
HERE COMES SOMEONE NOW. 
T/LL SHOW YOU WHAT 


Tat, 


/ ) | ~ Ve 


A RANGE THAT'LL STAY Y ci eyoWS WHAT HES 

CLEAN ANP NOT MESS fC (U” Nee url od 

UP THE WHOLE dat | 
KITCHEN YI IiI/ 


PPV Pew LL” 
» 


OF CLEANNESS, SUPPOSE WE 
LOOK AT ELECTRIC RANGES. 

CLEANNESS IS ONE OF THEIR 
_ FINEST FEATURES 


I 


ELECTRIC RANGE CAN KEEP MY } SO NO LARGE VOLUME OF AIR FOR. 
KITCHEN WALLS CLEANER. 


pera 
ue ; 
‘ee. 


THIS OVEN VENT TELLS YOU WHY. ITS 
SMALL. IT DOESNT HAVE To BE LARGE, 
BECAUSE THERE'S NO FLAME IN THE OVEN, 


STILL CAN'T SEE HOW AN 


COMBUSTION HAS To BE BROUGHT IN AND 
OUT. BROILER SMOKE IS MINIMIZED 
BECALISE THE HEAT IS CONTROLLED. AND 
WHEN YOU FRY FOODS ON THE TOP UNITS, 

CONTROLLED HEAT MINIMIZES 

SMOKING AND SPAT TERING 


4) 


BUT WHAT ABOUT COOKING |) ELECTRICITY, YOUR COOKING 
ON TOP OF THE RANGE 2_/ UTENSILS STAY CLEAN... LESS ; 


WHEN YOU COOK WITH 


SCOURING. THATS BECAUSE THERES |\ SPIL! 


NO FLAME TO SMUDGE THEM. YOLI CAN 

PROVE THAT BY WIPING YOUR. FINGERS 

OR A CLEAN HANDKERCHIEF UNDER THEM. 
ELECTRIC COOKING IS CLEAN 

AS ELECTRIC LIGHT 


When cooking is clean—of course, it’s electric! That's why... 
another million American families switched to electric cooking last year! 


ELECTRIC RANGE SECTION 
National Electrical Manufacturers Association 
155 East 44th Street, New York 17, N.Y. 
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Ni LEANS UP'ON CLEANNESS ! /;ccxzez 


—_ “Nee thd, ales 
ip BUT WITH AN ELECTRIC RANGE YOU THIS OVEN HEATING UNIT PRACTICALLY Men 
L 1o', DON'T HAVE To LEARN To COOK ALL CLEANS ITSELF. AND THE METAL HEAT 
oe AW HOW HELL OVER AGAIN... YOU JUST SIMPLIFY DISTRIBUTOR, IS EASILY WIPED CLEAN. ee NOTICE —— 
| fo USE THAT |S WAVE TOBE )\ THE OLD WAY...AND ELECTRIC COOKING )\ THE ONE-PIECE OVEN LINING WITH ROUNDED CORNERS THAT 
| ik! uD. ITS HOUDIN/ IS CLEAN AS ELECTRIC LIGHT. SIMPLIFY CLEANING, AND THERE'S NO FLAME TO CIRCULATE 
| TAKEN ME 7O GET OUT LOOK AT THIS SMOOTE H, WHITE dennbandone: or THE OVEN THROUGH THE VENT 
| YEARS TO OF THIS PORCELAIN FINISH. IT'S AS EASY a 
| LEARN ABOUT ONE! TO CLEAN AS A CHINA DISH... NO 


THE ONE L 


IRT— 


CORNERS 


vite 


= ! — ED 
ON AN ELECTRIC RANGE, SPILLED _———_, cALESMAN REPEATED? heed ATOMATIC, 
BUT FoopS ‘\ FOODS BURN RIGHT OFF THE Le THE EXPERIENCED Orr ELECTRIC cook! SO LEARN, 
, \/ ARE BOUND To ) HEATING ELEMENT. AND THIS N SUMMING UP, TE Ne THE POINTS TS CONVENIENT EAS 
ES |\ SPILLONTHE / REFLECTOR IS EASILY WIPED ee by COVERED..INCLUZ Tn, ECONOMICAL CON sor up BY THE 
N_A\ BurNERS, 7 CLEAN WITH A DAMP CLOTH. ANY \\ ALEU Coo) FOOLPROOF ee coop TASTE BETS niiy BRO Le 
7 FAST COOL, MAK TURE ORIG etl 1S Cc 
Ss you SPILLED LIQUIPS RUN THROUGH UAsis ON THE FEA ELECTR CTRIC cook! 
EM.|( KNOW! ) \ THIS HOLE INTO A DRIP PAN BELOW, af ye ie EPEATED THAT 
YOU COULD DIP THIS HEATING Wes ; i. 7 C LIGHT $ 


ELEMENT INTO STICKY MOLASSES, 


QUALITY + UNIVERSAL + WESTINGHOUSE 


AS ELECTRIC LIGHT GE a 


ANP IT WOULD BURN ITSELF : TVE NEVER SEEN A 
CLEAN IN A PW SECONDS Naps EMME RANGE LIKE THIS ONE! 
: = Sp CLEAN AS A WHISTLE, 
» = SYA AND COOKS LIKE A. 
_ , DREAM. WISH ID, 
HAD IT YEARS AGO! 
O 
4 
= 
— —_ 
eee” 
et 
La 
ONE OF THE WAYS YOU CAN CLEAN UP/ SN 
z SELLING ELECTRIC RANGESIS @- SS: | 
ADMIRAL + COOLERATOR + CROSLEY + FRIGIDAIRE ; CERTAINLY SHOWN _/To FIND OUT WHAT THE PROSPECT Eva 
: | : JIS REALLY INTERESTED IN OR. ig ) co 
GENE ° . — 
RAL ELECTRIC GIBSON HOTPOINT OBJECTS To, AND START WITH 2) 
KELVINATOR + LEDO + MONARCH + NORGE THAT FEATURE...BUT DON’T EVER. FAIL TO _ i 
STRESS...ELECTRIC COOKING IS CLEAN A= i. 
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AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 5, 1949 


DON’T MISS THE 
CMO Galata 
REFRIGERATION AND 


AIR CONDITIONING 


NOVEMBER 


14-18 
1949 
Bp ARR et yee ame ie 


SPORLAN VALVE COMPANY 


Manufactures 


SOLENOID VALVES « SOLENOID PILOT CONTROLS 
MODULATING PILOT CONTROLS © REFRIGERANT DISTRIBUTORS 
STRAINERS © CATCH-ALLS © and the Only THERMOSTATIC 

ASTER ELEMENTS 


EXPANSION VALVES with FLOW M 
and SELECTIVE CHARGES 


The Dautdl Dias 
REFRIGERATION NEWS 


INFORMATION. HELPS. JOKES 
To keep you “up” on what's going 
on in the refrigeration business. 
The LIQUID LINE is published 
monthly by RSI, and is one of the 


many services we offer customers. 
Use your letterhead, pleuse 


REFRIGERATION SERVICE, INC. 
West Coast Wholesaler since 1928 


It’s Flake Ice to the Rescue: 


Located 15 miles from suppliers and in a hamlet where most sales are 

made on Saturday’s, Tony & Johnnie’s Food Center found flake ice a “life 

saver.” Ice is also put in tubs to promote sales of seasonal items and beer. 
* & & 


therefore, cannot be made daily, and 
merchandise must be held over. 

Moreover, Issaquah, a town of 
only 900 population, is a ‘Saturday 
town.” Volume of sales on week days, 
accordingly, are sufficient to deplete 
only about one third of the produce 
case. The cost of locally purchased 
ice for the produce case would have 
been prohibitive. 

With the flake ice machine, which 
has a capacity of a ton a day, the 


ISSAQUAH, Wash.—Flake ice has 
proven a highly satisfactory solution 
to the fruit and produce problems 
of Tony Walen and Johnny Hircko, 
operators of Tony & Johnnie’s Food 
Center here. 

Their York flake ice machine, ac- 
quired over a year ago, is worth many 
times the full new price investment, 
operator Walen states. 

Their fruit and produce problem 
was particularly acute, for one thing 


3109 Beverly Bivd., Los Angeles 4, EX. 3111] 


due to the fact that the store is 
located over 15 miles from their regu- 
lar suppliers in Seattle. Deliveries, 


produce case can be supplied at a 
daily cost of about 25 cents, Walen 
estimates. 


— 


Solves Acute Fruit, Produce Problem 
In ‘Saturday Town’ Store, Ups Intake 


Food Center uses about 800 Ibs. of flake ice a day. Sales of some of it 
to customers with ice boxes provide extra income. 


About 800 pounds of ice is used 
each day, including some which is 
sold to customers for ice boxes. Pro- 
duce can be left in the iced case 
overnight and the display built up 
anew in the morning, with additional 
ice and new produce. Reserve stocks 
of produce are held in the refrig- 
erated walk-in box located in the 
basement. 

Additional income from the ice 
machine is obtained by selling the 
flake ice to customers with ice boxes. 
Walen has found that flake ice ac- 
tually melts more slowly than block 
ice, due to less surface being ex- 


WHEREVER YOU GO, in commerce or industry, there’s a Temprite model 
to fit virtually every drinking water cooler requirement. You can offer 
the streamlined styling of the pressure type model or the convenient 
bottle cooler for light duty use, or where plumbing facilities are not 
available. You can offer the hermetically sealed, air or water cooled 
condensing unit or the open type condensing unit. Odd frequencies or 
voltages may also be serviced. All models meet requirements of the 
National Bureau of Standards and are approved by Underwriters’ 
Laboratories. All existing local sanitary codes are being met. 


= 


FOOT PEDAL, is now available as 
optional equipment. All pressure 
type models maintafh virtually 
constant stream height in spite of 
outside pressure variations of as 
much as 20 to 80 pounds. Annoy- 
ing spurting and splashing has 


_been eliminated. 


ACCIDENTAL FREEZE-UP will not 
damage unit because of specially 
designed Temprite storage tank. 


ADJUSTABLE Thermostatic Control 
regulates water temperature. 


5 YEAR WARRANTY protection plan 
available on all hermetic models. 


TEMPRITE PRODUCTS 
43 PIQUETTE AVE. 
DETROIT 2, MICH. 


chise for my territor and also sen 
the “‘Water Cooler Story.” 


Name 


our distributor fran- 
me my free copy 


LI NCH MORE 
‘SALES... 


...withH TEMPRITE 


BECAUSE TEMPRITE was designed with sales in mind 
. . you can clinch more sales with Temprite! 


Because the most conservative office manager 
...or... the most practical factory manager 
will look upon the Temprite Water Cooler with 
a lively enthusiasm ... you can sell Temprite 
wherever you gol 

The Temprite water cooler carries with it no 


suggestion of prosaic design, no hint of yester- 
day. Its functional, streamlined beauty is re- 


freshingly new! Just look at its graceful lines 


(Above) EASY FINGER TIP PRESSURE 
starts a smooth, steady flow of 
perfectly cooled drinking water! 
Sparkling stainless steel top! 


(Right) FRONT PANEL is removable 
in mere seconds for quick servic- 
ing. Side panels, not screwed to 
frame, may be slid off as shown. 
It is unnecessary to remove cabi- 
net from x nenad Pe connections. 
Any panel which may become 
damaged in use, can be replaced 
without returning the entire unit. 


| 
| Please send me details regarding 
| 
| 


Address 


of gleaming perfection, and inspect every last 
detail of craftsmanship ... from its silver- 
soldered refrigeration joints to its satin-smooth, 
stainless steel top, from its constant-pressure 
regulator to its stainless steel lowside. 


If you’re in the doldrums, Temprite will put 
new pep in your step! Yow’ll approach your 
prospects with solid confidence! You'll clinch 
more sales with Temprite. 


SINCE 1929 


rile 


Products Corp. mpr 43 Piquette, Detroit 2 


Manufacturers of commercial and cabinet type water 
coolers, industrial water coolers, carbonators, draught 
beer coolers, soda fountain coolers, temperature control 
valves, oil separators, equalizer tanks, heat exchangers, etc. 


> posed to the air by packing down in 


the box. He passes this information 
on to customers, with the result that 
ice sales more than pay for the cost 
of producing his own ice for all 
store purposes. 

Walen has also found ice to be 
effective in merchandising seasonal 
items such as watermelons. Last sum- 
mer, for example, he set watermelons 
in tubs of ice out on the sidewalk 
in front of the store. The innovation 
sold more than double the usual 
volume of melons. 

Also effective has been the setting 
of canned and bottled beer in square 
tubs of ice at the end of the produce 
case. 


Parker Rustproof Profit for 
9 Mos. Close to '48 Level. 


DETROIT—A net profit of $1,049,- 
477, or $2.44 a share, for the nine 
months ended June 30, compared 
with $1,055,398, or $2.46 a share, for 
the corresponding period a year ago, 
has been reported by Parker Rust- 
proof Co. 

For the six months ended March 31, 
net profit was $707,495, or $1.65 a 
share, compared with $740,738, or 
$1.72 a share, in the like period of 
the preceding year, the company 
reported. 


Brown Appointed Vice Pres., 
Gen. Mgr. of Liquid Carbonic 


CHICAGO—President P. F. Lave- 
dan, the Liquid Carbonic Corp., has 
announced that the board of directors 
had appointed W. A. Brown, Jr., vice 
president and general manager of the 
corporation with headquarters in 
Chicago. 

Brown was formerly vice president 
of the Compressed Gas Div. at New 
York City. 

J. H. Pratt, formerly executive 
vice president, has been appointed 
chairman of the finance committee. 


Now the revolutionary Everfrost Soda Bar is 
ready to bring you an entirely new sales mar- 
ket... with new and greater profits. Designed 
to fit into a wide range of locations, the Soda 
Bar is a small (less than thirty inches square), 
compact, completely self-contained drink dis- 
penser. It is the ideal unit for dispensing up 
to three carbonated or sweet water drinks for 
theatres, schools, cafes, drive-ins, club rooms 
and many other types of installations. The 
growing popularity of the Everfrost Soda Bar 
will make this unit a real profit making addi- 
tion to your line. 


‘Avélleble with 
~ either two or three 
drink faucets. 


HERE IS A NEW 
PROFIT-MAKING 
FIELD FOR YOU 


Each drink served from the Everfrost Soda Bar 
is perfectly chilled to the correct serving temp- 
erature. The popular Everfrost Refrigerated 
Carbonator and Water Cooler supplies large 
quantities of both carbonated and sweet water 
which is combined with refrigerated syrups to 
provide a sparkling, refreshing, cold drink 
without the need for ice, either in the drink 
or in the unit Installation of the Soda Bar i: 
extremely simple; requiring only one water 
line, a CO2 gas inlet line, and plugging inte 


a convenient electrical outlet 


Write today for complete information on how you 
can increase your sales with the Everfrost Soda Bar. 


: 8701 South Mettler Street + Los Angeles 3, call.” 


~-- 


th 


| fw =~ -— *) — 4&2 wf © | 


ee ae ee a 


~ ~—- -~ 242 ow ee OS lelClUl CUO he! fp 


>, 


| ta 


SMa ; ; eit : 2 iar : a Se pean ceeciparaen ae cen ety ae SOO ant ew aa aoe sam Sen Serene ae Sr : ; BA SESE a crip 8 Cle ne Se Sey Stig Sie TRS ae" tame. 
es: 16 eee f 
! 
| I 
j : | 
: ee ee 
| 
ee | - wate , ; 
: q es in ea j POT Bs Re, ; : (OES ae 
: iS gee (ae ow ae Tee Be ~ e ~~. oo ; 1. 5 a 
ov ' bg aie = 3 — gi + ter. gy, 3° * See 7 a . * Sok gs ‘. os BP Rosie 
sds ' om ° ee Po os 2 ell hea = ‘ We | IS Be 
sp pu! ‘\ la F Seas ca y an ae <r ty Rc ate es — oe ie poe ' 3 "8 apa Pe ae 
Sa ; ye seal, Se e.* yy a es es ve — Se as es * = we me ee % & pi a * £ Po 4 — 
3 | Ce a - tea: -. 2... all hee — | om a 
: Pres. Prise | _ > oe 4 2 3 & ee. ea a Se. FY ‘ : ‘ - ; 2. , oe pees me mn <n ae ssi Wt 6 fe 
Ra y 5 a. * nie | Pa ae a We a) wd ee 4 . a me > eae ou iy | e ee * Ade mene ee Sn : ... ee once 
et, oe ae 7 Pita J Ni 2 4 rs ee i? ee ‘os ae A ¢ {— : a . i alll : 
2 ‘ ‘ ‘ede RE: Pe =F. | ee Ge i? ai ME ee Pe i So eee es pe a Cl +. ’ ae s . : 
S —— —— oo | gm? = - a 4 if Ex es yl a 4 = i. ae om mt ie scee a 
wey. ie ; ae yea ee a ope 2“. Ol A cape a : oe 
. a ae OO PAV s tie eg eae * ee : +) i CO ee 
; > _ | Sm es o 5 : - at oe a: ey ieee — - 2 a C Qs Se A, ‘i ~ a Bi i Pe SO 5 ae : 
— 0 eg | ———e 6 | Yael 
oh ti ro Tei - mM 3 ( | ae a  _— . eos 3 ; ——— oe 
By) _ mae». Se ’ C9 ORR a ae 
ee = pe ! “ee <3 fe En i #=—— 4 ¥ . a Bea a ee Se es ‘ 
Bs: Fa Fs of Ma “~  @ aie » Ye ht ee “i ES ‘ eo3 : leeds Bes 5 ae Poe ue st SS 4 
ee & Ee . ~ ae. 4% c~. = hee ve fe . ig i. a Y ee ha é " eg ve Le :. ae Se . 3 = See ee ees 
ATLANTIC CITY, N. J —_ i Ts 8 lll ES se de =... ‘ -— ae 
; : _ i OP ee ee : ee eh a ‘3 a : 
* ; a oo Pes i : ee : inet oe ee = | pes +34 ee oe - = Be hae — ~ S . 
ay 4 ae me hae . ee i a - - as G i eae Le ee : 
“ . 5 fr 4 " eee a lo. % #8 é # < — Ss ms F . fs * : - * 3 < Re : er a. ee & Re & : o co P ae RES 
a ; ee ie oe I ad ‘i < Fe i a oF ~  N, $ ; ea eee , = ae 1S a 41 
; 4 3 i es Se = : 3 F » ‘ 3 ae Es: ial : : : 3 pe 4 * ‘g re Bt fo + 
pl | 4 Ta ~ Ss ’ ‘ ? : 4 é ‘sé € go oe he & > Re ae ; = as 4 2 \ { 
ai - ee Be = -@ id ral * j 
| ’ r 
————$— on ee . 
8 as 
me te. 
“ ee 
s | 
Pee 
| 
ae 
aa) | 
a ll 
: | 
| ti“ wststst‘i‘iS* 
: : 
I~ Why youcan~ f[ 
e : ‘ ‘ | 
; <a ' on 
s | avo 7 
oa hae oN | 
mS e 4 i jesse, - igo ERIC | 
aa 2 |e &§ | 
: es . : : 4 | ‘ — & P 
ra , ei | : ae — | | 
Base q : ‘ — & . 
Pp 134 i es . | — | i a ee oe 
f : - a ee 
; : Es ae ‘ ae 3 So: ——— | 
‘ ; a H Bae i 4 ee ahs i = cna I nn oc, Rem 
; ’ j Bex 8 i i FF Bs ees iy, nd on. ee ne é ee. 
; ae i Ee e oes 2 os | ‘s i & g ' : . a Coe (8 bol \ a r z ' SS cr oe, 
7 F ll ll : Se a= coco. ie 
a ae ae ae 2... <a mm Ae. at * 
a Re oe — | ee ‘o He? Hy? 
eee ot 
Zook ask 
: a ora 
‘ yy 
: =? : “ ae : aie Se | 
ot TS Bea er 
; Sees ae eae i ee eam) SN 
Se? Co te ee 
DES aie - es ae me 
j t 3 ee ae i Hs en ee? i a ae ae 
Sa ee Bee sn eel i i 
¢ ne a Hi vs Si iy sill - 
ve Z —_ . . “as -_ . . . i pee 7 ae Co 
: ; é a « i ee 3 pence tees a = Be yet mental. " 7 
1 ¥ a L ' ; ‘ | er ae a 2 
: : : _ : ae 5 F pare Be ek Se ea a bs 
ina) bed : = ™ a 1, ———— oe a ie fa ea 
aa 4 baa es 3 etd - ee SE tty ne at Pe “ 
me & e ee % i : - ; £8 ee LL he / <a 
ae ae ¢ : e i = fie pall elie 
cy ‘mim Ww ° a , eS wa ern ae oe 
ey 3 i _* ee ee ae ee 
= Si ae 3 os . ie 
Wa era § es * a 
i * ” eS nf ‘ . :& ' 
i Sa an Bee ~ 
| : i : ; ae 
“ae : _ < 
A | ‘eo are > — “: ; | 
ing en = | 
5 . : < L . 4 , | 
ie - ‘oe oe a 2 . | 
|= = Ff | 
Aaa — le 
: eee 2a oe ae 
ee ou a a 
| halide ‘& ee 
o ll 
| 20S | ee 
bi = 
ae y| bi ay 
| Oo sa a a I a aR i i a A, a a a le a Se ee TY 
’ 
| r , j | 
| 
a f 
' z : «. E 
m. ~ : 
a —— 
le Nee a kd = * p< = ‘ . - Pate = = » ae ~E 4 , ; . . 8 ; “e Stew ag i be ; si . “a 2 
ss ; < ‘ ’ ‘ =} ~ i. a ; . ~: q 7 + : e i. » 3 x ~ 7 - “et . % x Ae if tds 
a J —— he PhS = ¢ i * 7 . ~ 2.30, See 7. . io oe =m ~~ aft . at - a > ae ‘. 2a) 


AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 5, 1949 


17 


They Take Story Home 


Lecture-Demonstration Course Stimulates 
Teen-Ager Interest In Kitchen Planning 


CINCINNATI—“Kitchen planning 
; just as important as is meal plan- 
ing, and therefore should be taught, 
long with dietetics, in high school 
ome economics classes. Thus, these 
een-agers will have definite know- 
-dge of the requirements of a well- 
slanned kitchen that will make their 
-yture meal preparation a delight in- 

‘ead of the drudgery it has been for 

» many of their mothers through the 
ears.” 

This was the sound reasoning of 
fohn J. Tishaus, supervisor of the 
Sducational Institutional Division of 
the Cincinnati Gas and Electric Co., 
who, early this year, developed a lec- 
ture-demonstration course that al- 
ready has proven so successful that 
‘| seems likely to be adopted in high 
schools across the country. 

Tishaus realized that, despite the 
numerous improvements in kitchen 
equipment during recent years, many 
thousands of housewives still struggle 
with meal preparation in kitchens of 
the horse-and-buggy era. But, he rea- 
soned, it would be possible, through 
their daughters, to familiarize great 
numbers of these housewives with 
the how-to-do-it answers concerning 
the modernizations of their kitchéns. 


Borrowed Army Technique 


In mulling over the requirements 
for a practical course in kitchen 
planning, Tishaus realized that a 
series of lectures not only would 
prove dry as dust to the modern 
teen-ager, but also would not be 
likely to create sufficient interest to 
start the girls thinking about and 
planning their own dream kitchens. 

So, taking a cue from the “hurry- 
up” instructional practice of the 
armed forces, he designed three di- 
mensional cardboard kitchen’ unit 
models, made exactly to scale and 
duplicating life-size cabinets and ap- 
pliances. Miniature sinks, cabinets, 
refrigerators, and ranges, he believed, 
would make the students feel that 
they were working with the real 
thing, and this has proved to be the 
case. 

The miniature models were so de- 
signed and cut that they could be 
set up and disassembled by engaging 


or disengaging simple tabs, thus eli- 
minating the necessity of using 
sticky mucilage or other adhesives. 
The models, when disassembled, fit 
flat in a letter-size manila envelope, 
and thus are easily portable, along 
with an assembly instruction sheet. 

In developing the models, Tishaus 
had the cooperation of several kitch- 
en cabinet, refrigerator, and range 
manufacturers, together with a floor- 
ing manufacturer, who furnished a 
miniature linoleum pattern, and a 
wall fabric manufacturer, who pro- 
vided a fabric wall pattern. Both of 
the latter helped materially to make 
the model kitchen appear more 
realistic. 

While developing his models, Tis- 
haus contacted school authorities in 


in February before the home eco- 
nomics class of the high school in 
Franklin, Ohio, and the girls were 
so enthusiastic in arranging the 
miniature models to achieve the most 
desirable results that their teacher 
had difficulty in dismissing the class. 
Similar results were noted at each of 
the more than 100 schools which 
Tishaus visited before the close of 
the last school term. 

In order to prepare the students 
for the lecture-demonstration, each 
girl is given a simplified graph about 
a week in advance, on which she is 
asked to make a floor plan of the 
kitchen in her home, and these sheets 
are brought into the classroom on the 
day of the planning program. 

The object of this advance prepara- 


The Modern Kitchen 


Story In Classrooms 


Using graphic techniques in making the matter of modern kitchen planning 

interesting to high school students, John J. Tishaus of the Cincinnati Gas 

& Electric Co. has brought new ideas to the field of getting over the 

planned kitchen story to school groups, and his lecture-demonstrations 
are in wide demand. 


Cincinnati and neighboring cities, 
and received permission to present 
his lecture-demonstration before home 
economics classes in both junior and 
senior high schools. 


The first of these was given 


© 


WASHING MACHINE TOP 


REFRIGERATOR SHELL 


BUNELL Tooling can help you reduce unit costs and 
increase production efficiency on your sheet metal 
stampings. Complicated or “tough” die problems 
are our specialty. Our skill and long experience 
in designing and building all kinds of dies is at 
your service. Consultation is invited. Write today 


or send your prints. 


___ AUTO FRAME CROSS MEMBERS 


meme 


HEATER CABINET 


REFRIGERATOR 
LOWER PANEL 


Write for 
Catalog 


MACHINE AND TOOL CO. 


1601 EAST 23rd STREET + CLEVELAND 14, OHIO 


tion is to demonstrate to the girls 
that, with careful planning and 
modern equipment, any kitchen, how- 
ever “difficult,” can be transformed 
into a cheerful and efficient work- 
shop. Naturally, this has a tremen- 
dous appeal to the students, both 
with respect to their present home 
kitchens and the dream kitchens in 
which they hope to preside in the 
years ahead. 

Each lecture-demonstration is 
opened with the showing of a series 
of slides depicting the many hours 
the housewife spends in the kitchen, 
different types of kitchens, space re- 
quirements for various work and 
food storage centers, and concludes 
with views of before-and-after kitch- 
ens which have been modernized. 


Students Work It Out 


Using the graph sheets showing 
the floor plans of their home kitchens, 
the girls then arrange the cut-out 
miniature units in the manner they 
think most suitable for time and labor 
saving. Tishaus offers constructive 
criticism whenever necessary to still 
further improve the arrangement. 

The models used in the classroom 
are retained by the students, who are 
encouraged to take them home so 
that their parents can visualize how 


... AND COMPLETE 
SATISFACTION 


Revco offers ater food storage 
capacity in less space... more fea- 

es that appeal to the housewife. 
_ Sell Revco Chill Chests and you sell 


i 


‘Creating’ with Miniature Products 


A student in a high school home economics class works out her own plans 
on a model kitchen, using the cardboard kitchen unit models designed by 
Mr. Tishaus. 


their kitchens would look when 
modernized in accordance with the 
ideas developed by their daughters. 

So enthusiastic has been the recep- 
tion accorded the Tishaus’ program, 
that he is booked for return appear- 
ances during the present school year 
in each of the more than 100 high 
schools he visited last year, as well 
as in many other schools. 


An interesting and important phase 
of the program already noted is the 
fact that the enthusiasm of so many 
of the students who participated in 
the program last spring has been 
communicated to their parents, with 


ance with the plans devised in the 
classrooms. 


Obviously, it would have been diffi- 
cult, if not impossible, to reach all 
these families through individual ef- 
fort, and equally difficult to “sell” 
them on the idea of kitchen moderni- 
zation. But it was done very effec- 
tively and at a minimum of expense 
through this mass educational effort. 

Distributors in other cities can 
find it advantageous to urge their 
school authorities to include the 
kitchen planning course in home 
economics classes in their schools. It 
is an ideal and inexpensive method 


the result that all over the Greater 
area scores of kitchens 
are now being remodeled in accord- 


Cincinnati 


Bicone 


ean best afford it. 


for creating mass interest in kitchen 
modernization among families who 


HEA 


SUSPENDED 
HEATER 
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SUSPENDED 
HEATER 


CONSOLE HEATER 


FLOOR & WALL 
FURNACE 


FORCED AIR 
FURNACE 


DUCT FURNACE 


HUMIDIFIER 


sana 1s you 


aS al 


LEADERSHIP IN ENGINEERING 
AND DESIGN Laboratory and con- 


sumer tests prove Pacific to be su- 
perior in efficiency and economy. 


APPEARANCE There’s none better 


-- We invite comparison and you 
be the judge. 


A COMPLETE LINE Gives thorough 


market coverage Residential - Com- 
mercial - Industrial. 


COMPETITIVE PRICES ¢$ for $, value 
for value Pacific Heating Equip- 
ment gets the customers preference 
every time. 


100% BACKING TO DISTRIBU- 
TORS AND DEALERS For the first 6 


months of this year possible read- 
ership of Palmer paid ads was over 
75,000,000 people! 


MR. DISTRIBUTOR — 
MR. DEALER 


Here’s heating equipment 
that has allthe fea- 
tures fora profitable 
sales building operation. 


Write dept. N-1 to-day for your speci- 
fications and advertising literature. 


MER MANUFACTURING CORP. 
PEt A Rana ANTONE Of (OES 
us SNO-BREZE AIR C 
- PHOENIX, ARIZONA 
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Moisture-Absorbent Solution Sprayed on Low-Temp Coils 
Avoids Necessity of Frequent Shutdowns for Defrosting 


TOLEDO— Formation 
of frost on low-tempera- 
ture refrigeration coils is 
prevented in a new Sur- 
face Combustion Corp. 
system by spraying the 
coils with a _ moisture- 
absorbent’ solution, the 
company has announced. 

The system perma- 
nently eliminates defrost- 


RIGHT: Typical Kathabar instal- 
lation where warm, moist air 
enters at upper left and dis- 
charges cold and dry at bottom 
right. Kathene liquid stops 
frost-formation. 


ing of such coils, the com- 
pany claims, and further 


lution wets the surface of the coil, 
either direct expansion or indirect. 

All moisture condensed out of the 
air onto the coil surface is absorbed 
by the solution, which drips off the 
coil into the sump below, explains 
the manufacturer. 

Solution that accumulates in the 
sump is pumped into two lines, one 
of which leads back to the sprays 
above the coil, and the other through 
a regenerator where the moisture 
absorbed by the solution is removed 
by means of heat. 

Because the moisture-absorbing 
capacity of the solution is said to be 
considerable and the regeneration 
cycle efficient, it is usually necessary 
to bypass only 10% of the solution 
through the regenerator. The remain- 
ing 90% is recirculated. 


One of a series from 


by James J. LaSalvia 


Readers who have any questions regarding the application of 
air conditioning are invited to write to Mr. LaSalvia, the author 
of this series, who will be pleased to furnish a complete and 


detailed answer free of charge. 


provided by the NEws. 


This is another of the services 


Economics (Cont.) 


OWNING 


The owning of a system depends 
upon the length of the Amortization 
Period. 


system where the first cost is 
$10,800. It is to be amortized in 10 
years. It is to operate 1,000 hours 
per season, at a 3-cent kwh. rate 
and using city water for condensing 


states that the system A small amount of low-pressure This Amortization’ Period varies of 
has been tested to tem- steam is required for the regenerator, with various types of establishments. at a water rate of 20 cents per 1,000 fc 
peratures as low as 100° the circulating pump and blower be- ‘Theaters will amortize generally gamens. : ‘ uw 
F. below zero. ing electrically driven. from five to seven years; small estab- What is the Total Owning, Oper- T 
In addition to prevent- The system is expected to find ap- jigshments about five years; and ating, and Maintenance cost per year, el 
ing frost formation on the plication in cold storage space or for usually the vast majority of the not including tax and insurance ? O 
coils, the system also per- industrial jobs requiring a supply of Referring to Table 4 and amortized te 
mits low dewpoint air to cold, dry air. in kof gu the amortization factor bi 
be obtained without low- Prevention of frost formation on 7 7 is 14.10%. si 
ering the air to the corresponding antiseptic’ effect on the air passing the coil keeps the latter at maximum Series Available Then: 14.10% x $10,800 = $1,522.80 ii 
dewpoint temperature, according to through it, besides removing dust and efficiency at all times, the company In Book-Form Owning Cost per year. 
Surface Combustion. This is achieved odors. claims, with the further advantage Referring to Table 3, Operating w 
by the moisture-absorbing property The completely automatic and con- of no shutdowns for defrosting. The many readers of this popu- Cost is .032¢ x 27 x 1,000 hours = J 
of the solution. tinuously operating device is know as lar “Key to Air Conditioning” $864 per season. a 
Liquid used to absorb the moisture the Kathabar Frostless System. It is (Cgnadian Pre-Cooling Plant Set series who have been waiting Maintenance Cost: ti 
which condenses on the coil is incorporated in an air-handling sys- patiently to obtain its valuable, 2% x $10,800 = $216 per season. Ul 
Kathene, which is composed largely tem so that air to be cooled is pulled BEAMSVILLE, Ont., Can.—Mem- practical material in handy book- The total Owning, Operating, and n 
of lithium chloride. This solution is in at the top through a filter, forced bers of the Beamsville Growers Co- form will be glad to know that Maintenance Cost is: st 
claimed to be highly efficient, non- down through the coil, and then out operative agreed to go ahead with the first volume will be available $1,522.80 p 
toxic, non-corrosive, and long-lasting, to the supply system. plans for a new cold storage, sharp on Sept. 12. 864.00 a 
and is supposed to have a “slightly A continuous spray of Kathene so- freeze, and pre-cooling plant. Full details are explained in the 216.00 
© announcement on this page, so See C 
An experienced read it, and then place your order $2,602.80 per year 
° se with your wholesaler or write (To Be Continued) ti 
; air conditioning directly to Air Conditioning & pe 
engineer with _ Ee Tete, Table 4—Amortization P 
a —_ a 0! 
a background in systems will run about 10 years. (Interest at 6% compounded annually) n 
teaching and writing Longer than 10 years should be Total Average P 
discouraged. Amortization Per Year is 7 
While some of the equipment which Period Original Investment S) 
goes in an average system can be : 
A well-arranged, amortized a longer period, it is good : tl are 7 
y . business to have it paid off as soon poked b 
_ ee, and by James J. LaSalvia as possible. As a general rule today's 3 Years penn t 
inexpensive series practice is not to go beyond the 4 years 29.10% y 
of manuals 10-year period. 5 years 24.10% sa 
Table 4 shows the average percent- : sone peeing 
age of owning the system per year ery 
It’s COMIN YP SEPT EMBER 12 on the ovlginal poelen ery =" ; — pepsin 
years 20% 
: EXAMPLE NO. 6 10 years 14.10% 


. . . the first in a series of simplified, practical training manuals and 
reference books for layout and installation of comfort air conditioning 
systems. 


Order your copy now! 


See it at your parts wholesaler! 


PRICE: $2.00 PER COPY 


(Price includes a copy of one of the best psychrometric charts available, 
plus a chart that simplifies the sizing of grilles.) 


A lot of doors must be opened to arrive at successful air conditioning 
application methods. And here’s a new “key” to the doors. . . . James 


LaSalvia’s “THE KEY TO AIR CONDITIONING.” 


Given a 27-ton air conditioning 


Not including tax or insurance. 


Model 2 FDI 
25 Cubic Foot 


As in other books of “The Refrigeration Library,” the material is 
presented in a simplified, easy-to-understand manner, with charts, tables, 
problem examples, and conclusions, serving as instruction for the 
beginner and reference for the experienced installer. 


Model 2 FDF} (Blower) 
Also Available 


Reach-iIn_ refrigerators 
from 20 to 45 cu. ft. with 
either blower or ice cube 
maker coil. 


Mr. LaSalvia has had 30 years experience in air conditioning, refrigera- 
tion, heating, and ventilating. This experience has covered designing, 
installing, and testing more than 1,000 air conditioning systems of all 
types, in addition to conducting training schools and college classes. 


Model 6-9 


This first manual No. K-1 (additional manuals to be published in the 
near future) covers the fundamental physics of air conditioning, use ADD-TO bs 
of charts, methods of ventilation, figuring of air requirements, refrigera- f 
: tion problems as related to air conditioning, use of fans, methods of Storage : 
=i air distribution. . é 
| Refrigerator 
Special sizes of Storage 
| Refrigerators now available. 
a Business News Publishing Co. 
’ 450 W. Fort St., Detroit 26, Mich. Ma f, ct A 
Please send ........ copies of “The Key to Air Conditioning” — won nen 
ES No K-1 @ $2.00 . 0 Remi wanted tor 
ae Order from your parts a wow wm ° @ $ per copy. () Remittance enclosed. [ Send bill. 
several territories. 
ll | or use this coupon Name | 
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in Aid to Learning 


\ir Conditioning Proves Its ‘Drawing’ Power, 
ther Advantages, to Omaha University 


MAHA, Neb.—An inspiration—a 
900 air conditioning installation, 
be exact—has helped to make the 
versity of Omaha the unique, suc- 
sful, and growing institution that 

‘s today, according to Robert L. 

;sholder, director of general print- 

- and information at the institu- 

n. 

“or 10 years now university pub- 
| ity has been pointing out that 
© naha is probably the only com- 

‘ely air conditioned institution of 

-her learning in the country today 
© for that matter, in the world. 

Story of the inspiration begins in 
1937 when public-minded citizens and 
oflicials were completing final plans 
for the new home of their municipal 
university at 60th and Dodge Sts. 
Travelers who have motored on Fed- 
eral Highway No. 6 west through 
Omaha and out Dodge St. are certain 
to remember the beautiful university 
building and campus on the south 
side of the road in one of the city’s 
ii... residential areas. 

When the new building was under 
way, an engineer on the staff of 
John Latenser & Sons, architects, had 
a sudden inspiration which at that 
time seemed as challenging as it was 
orthodox. Why, he asked, could 
not the heating system in the new 
school be made to serve a double 
purpose: Heating during the winter 
and air cooling during the summer? 


Cost 3 Cents Per Cu. Ft. 


Although the idea had not been 
tried to any appreciable extent, the 
architects were convinced that the 
plan was sound, especially in view 
of the high temperatures that usually 
mark Cornbelt summers. As _ they 
pointed out, the air-cooling equip- 
ment could be added at a relatively 
small additional cost. For an extra 
$54,000, they said, just three cents 
more per cubic foot, equipment could 
be added that would provide con- 
trolled temperature throughout the 
year. 


for Performance 


LARKIN TURRET HUMI-TEMP 


The acid test of any product is 
performance. That’s why you will 
find Larkin products used so 
widely for so many different re- 
frigeration and _ air-conditioning 
applications. Users know from 
Past experience that they can count 
on Larkin for top performance— 
day in, day out—year in, year out. 
. 
Manufacturers of the original Cross-Fin 
Coil — Humi-Temp Units — Evaporative 
and Air Cooled Condensers — Air 
Conditioning Units and Coils —Direct Ex- 


pansion Water Coolers — Steel Vacuum 
Plate Coils — Heat Exchangers. 


a OF THE NATION’S FOOD a 


‘ARKIN ENXILS 


519 MEMORIAL DR,,S.E. » ATLANTA, G 


Regents quickly agreed to the pur- 
chase of the necessary cooling equip- 
ment, which consists of cooling coils, 
two wells providing an ample supply 
of 50° water, storage reservoirs, and 
mechanical cooling equipment. The 
coils were installed in the suction 
side of the fans of the indirect heat- 
ing system. 

During the winter months, the 
cooling coils are simply by-passed, 
while in the summer the heating 
coils, which are located downstream 
from the fans, are by-passed. 

Proof of the growing popularity of 
the university’s air conditioned class- 
rooms and laboratories is found in 
enrollment statistics. Records from 
the office of the registrar show, for 
example, that the summer sessions 
draw students from more than 40 
colleges and universities. And, of 
course, one of the important reasons 
for this growing interest in the uni- 
versity’s summer program is_ the 
washed, cool air which keeps every 
one of the building’s 200 rooms at a 
pleasant temperature, regardless of 
weather conditions outside. 


They Don’t Go Away Anymore 


Students as well as faculty mem- 
bers find air conditioning conducive 
to better study and performance. 
Summer students admit that they 
would most probably be at such 
schools as the University of Colorado 
at Boulder, air conditioned by nature, 
had it not been for the foresighted- 
ness of the founders of the Omaha 
institution. 

Air conditioned advantages, how- 
ever, extend throughout the year, for 
the air reaching all the rooms, win- 
ter or summer, is washed, filtered, 
and properly humidified. 

Says Ellen Lord, librarian: ‘I don’t 
know what we would do without. it! 
Each morning and afternoon the 
library is literally packed with stu- 
dents either studying or going 
through the stacks. To accommodate 
so many people in one room and to 
do it as pleasantly and comfortably 
as we do it now, even in the hottest 
weather, would be impossible without 
air conditioning.” 


Document Depository 


Thus, Mossholder pointed out, air 
conditioning must be credited with 
being a powerful factor in helping 
to build up the excellent library col- 
lection in which the university takes 
so much pride. The university library, 
which is the only government docu- 
ment depository in this area, ranked 
in the top quarter of the North Cen- 


tral Association’s accredited institu- | 


tions offering bachelor’s and master’s 
degrees in a check of the number 


' and quality of books, periodicals, and 


expenditures for books. 

E. M. Hosman, director of the 
summer school, is just as enthusiastic 
as the librarian. He admits that the 
building is an important reason for 
rapidly growing summer enrollments. 

Seldom now does Hosman have to 
send out more than one call for 
summer instructors. Most professors, 
including those from other schools 
who have learned of: the university’s 
air conditioned classrooms, prefer 
teaching in the cool atmosphere of 
the university to a hot rest at home. 

As for the university building it- 
self, the structure is H-shaped with 
three story wings on the east and 
west and a four-story center unit. 
Actually it is three buildings in one. 
Its 1,750,000 cu. ft. give an indica- 
tion of the size of the air condition- 
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Why spend valuable business hours and car expense 
on trips to buy parts? Get fast low-cost delivery 
Airo serves buyers 


from our large, complete stocks. 
in 48 States and overseas. 


Wholesale Only 


Latest Prices 
Wanted Lines 


AIR CONDITIONING 
TOOLS + SUPPLIES 


Copy 


pos ICES, 
NEG 


Ovens, mS 


Please Write on Your Letterhead 


IRO SUPPLY CO. 


32 N. ASHLAND AVENUE * CHICAGO 14, ILL. 


ing job. Third and fourth floor ceil- 
ings are completely insulated with a 
4-in. blanket of top-grade insulation. 
Outside walls are 16 in. thick, with 
1-in. air space between the brick and 
the inside plaster. All of the 460 
windows have double glass and are 
weather stripped. 

To heat this building in winter, 
the university has two low-pressure, 
18,000-cu. ft. heating boilers, stoker 
fired, which use on the average of 
350 tons of bituminous coal a year. 
Jack Adwers, building and grounds 
superintendent, is especially proud of 
the low operating cost of heating 
and air conditioning which, he says, 
is due to sound building construction 
and resulting low heat transmission 
loss. 


Operating Cost Data 


Adwers estimates the operating 
cost of winter heating at approxi- 
mately $3 an hour, not including 
labor. Cost, on the same basis, for 
cooling the air in summer is approxi- 
mately $5 an hour. 

Adwers adds that if these operat- 
ing figures somehow fail to impress 
the observer with the efficiency of 
the university plant, then give an ear 
to what happens when the university 
has its two large Quonset huts in 
operation during the current winter. 
One hut has 8,000 sq. ft. of floor 


, 


space, the other 5,600. Both huts 
were added ‘o allow the university 
to accommodate a greatly increased 
enrollment. The two _- structures, 
which are heated by the present uni- 
versity plant, take almost a third as 
much heat as is now used in heating 
the 1,750,000 cu. ft. of the main 
building. 

The maintenance staff keeps the 
building temperature at 72° F. dur- 
ing the winter. During the torrid 
Nebraska summers, when the ther- 
mometer many times soars above the 
100 mark and sometimes stays there 
for several days at a time, with rela- 
tively little cooling at night, the 
inside temperature of all the rooms is 
made to vary with the outside. 


How Temperature Is Varied 


Starting with an outside tempera- 
ture of 75° and inside reading of the 
same, the room temperature is raised 
1° for every 5° outside. When the 
thermometer outside goes above 95°, 
then the inside temperature is main- 
tained at 78° or 79°. 

The air conditioning unit is so 
arranged that engineers can increase 
the amount of cool air in one room 
or section of the building and de- 
crease it in others. This feature has 
been a life saver the past years when 
university officials found themselves 
with overflowing classrooms and 
laboratories in one part of the build- 
ing and smaller classes in others. 

Another noteworthy feature is the 
installation of separate exhaust sys- 
tems for the laboratories, kitchens, 
and other rooms, thus eliminating the 
likelihood of objectionable odors 
circulating to the rest of the build- 
ing. Fresh air for these rooms, how- 
ever, is supplied by the regular venti- 
lating system. 


Thermopane Gets 
Conclusive Test 


On G-M?’s Train 


TOLEDO—An unusual record of 
railroad window performance has 
been achieved by the Thermopane 
double-glazed insulating windows in 
the General Motors’ “Train of To- 
morrow” on its 60,000-mile journey 
over the United States, it has been 
reported to G. P. MacNichol, Jr., vice 
president in charge of sales of 
Libbey-Owens-Ford Glass Co. 

Through extremes of temperature 
and climate ranging from Portland, 
Me., to San Diego and from Miami 
to Seattle this train completely 
glazed with Thermopane, including 
its Astra Domes, in more than a year 
of service, has had not a single case 
of leaking or steaming up between 
panes, and windows have been free 
from fogging or condensation at all 
times and under all conditions. 
Operational damage has resulted in 
loss of only one light of Thermopane 
in this long period. 

The fully air conditioned train has 
been subjected to humid heat, pelting 
rain, and freezing snows but for the 
passengers it has always given clear 
vision. 

MacNichol said the special rail- 
road Thermopane has an outboard 
pane of heat-absorbing plate glass 
which reduces the solar heat input 
and glare, while the inboard pane is 
heat-treated, laminated safety plate 
glass, which provides an extra mar- 
gin of safety. The neutral plastic 
filter used in the lamination is a 
further factor in eye comfort. 


Sf Qualit 
vality 
Backed by \ 


( 30 
Years’ 
Experience 


Model F505 water cooled, 
5 hp. Lipman unit uses Freon- 
12 refrigerant. 


See 


. 


There’s no need to miss out on a refrigeration job be- 
cause you can’t furnish the right size units. 


There’s no need for your customers to waste money 
on a machine too large for their job... 
or run a small unit at dangerously high 
speeds to carry a big load. 


When you handle the Lipman line your 
customers can choose the right model for 
their specific needs ... because Lipman 
offers a complete line: 14 thru 40 hp.; air 
or water cooled; ammonia, Freon-12 or 
methyl-chloride refrigerants. With Lipman 
you are sure to have a unit that will be right for each 


job...right for customer satisfaction...right for you in 


profits. Send for full information on this complete line. 


GENERAL REFRIGERATION 


DIVISION 
YATES-AMERICAN MACHINE CO. 


Beloit, Wisconsin 
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AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 5, 1949 


Varied Locations for Outlets and ‘Spot’ Controls 
Solve Cooling Problem in All-Glass Lounge Bar 


DENVER—One of the west’s most 
unusual comfort air conditioning sys- 
tems is being completed in the Top 
of the Park, all-glass cocktail lounge 
superstructure on the roof. of the 
Park Lane hotel here. 

Built to rival San Francisco’s Top 
of the Mark, the new cocktail lounge 
is part of a $500,000 over-all remodel- 
ing program in the hotel. The dining 
room, bar, and cocktail lounge with 
dance floor are completely enclosed 
in glass, giving a view of mountain 
ranges a few miles away. 

Because of the all-glass construc- 
tion, and height of the building, the 
sun and heat load was a serious prob- 
lem in keeping the Top comfortable 
during the summer weather. 

Mitchell & Trautman, Denver 
plumbing, heating and air condition- 
ing firm, provided the answer with 
a 100-ton Carrier air conditioning 
system which provides probably the 
highest refrigeration tonnage per per- 
son in the building of any such sys- 
tem in the West. The lounge seats 
only around 250 persons at maximum 
occupancy. 

Space for housing the air condi- 
tioning equipment was made possible 
by raising the top floor of the hotel, 
and installing a penthouse over the 
cocktail lounge, which also includes 
elevator hoist machinery. 

In the penthouse, Mitchell & Traut- 
man installed a 100-hp. duplex com- 
pressor, two-stage unit. Through 
direct expansion coils, the compres- 
sor cools air in a three-zone, three- 
duct fan station, all equipment housed 


in a single plenum chamber. 

A total of 33,000 c.f.m. is circu- 
lated from the plenum chamber, 
which is located below the pent- 
house, by means of squirrel cage 
Carrier blowers. The chamber also 
includes steam coils in each zone for 
winter heating. 

The V-shaped _structure’s_ three 
zones include a dining room on the 
left, bar in the center with kitchen 
behind connecting at both ends, and 
the cocktail lounge and dance floor 
on the right. 

Any of the zones may be inde- 
pendently operated by a manual 
switch, during periods when there is 
no service in the other two, such as 
private parties, or business meetings. 

Because of the constantly chang- 
ing points at which sun load is con- 
centrated on the superstructure at 
varying periods of the day, an un- 
usual zone cooling system had to 
be worked out for each room. 


GRILLES ALONG SILLS 


Under the plan, conditioned air is 
delivered simultaneously into each 
room by two different methods. One 
set of delivery grilles is built along 
the windows at waist height, with 
louvres facing upward in the sill. 

About 50% of the air admitted 
into each room is obtained through 
the wall grilles, while the remaining 
50% is admitted via high velocity, 
slot-type outlets spaced around the 
ceiling. This provides a more even 
pressure throughout, according to 
Fred Trautman, Carrier-trained en- 


A Complete Unit for a Complete job 


You're always sure you're getting the very best in efficient, eco- 
nomical packaged air conditioning when you specify Governair— 


the original patented design! 


This complete unit is easy to install—requires only simple elec- 
trical, water and duct connections. Built-in Evaporative Con- 
denser keeps water usage down to a minimum. Governair 
engineering assures correct co-ordination and balance of all 
functions. Generously proportioned heat transfer surfaces pro- | 
vide maximum performance and economy. 

Choose Governair completely packaged air conditioners and 


you'll always do your best! 


EVAPORATIVE 
CONDENSER 


AIR CONDITIONER 


PAT. NO. 2, 297,928 


md | 
UNIT BLAST COILS FOR 
COOLER HEATING & COOLING 


ORIGINATORS OF COMPLETELY PACKAGED AIR CONDITIONERS — 


AE SURTORATION ~ 513 W. BLACKWELDER - ONLANOMA CTY, OLA... 
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gineer who designed the system. 
“Hot spots” at any point are elimi- 
nated by thermostats installed along 
the window sill grilles, which through 
solenoids, operate a damper system 
in the supply ductwork, stepping up 
or decreasing the supply of cooled 
air to the window zone involved. 


SEVEN CONTROL POINTS 


There are seven such thermostat 
installations around the four sides 
of the Top of ‘the Park, so that 
whichever point is exposed to the 
strongest sun load, or most popu- 
lated by patrons, receives the bulk 
of cooled air to offset the heat pool- 
ing at the point. 

A delicate balance was worked out 
by installing the thermostats at vari- 
ous points, until an installation was 
completed which insures automatic 
cooling to 78° F. 

“There may actually be three or 
four temperatures in the same room,” 
Trautman explained, ‘with the cool- 
est point invariably that where the 
strongest heat load is concentrated.” 

Due to presence of large quantities 
of smoke and high B.t.u. output by 
crowds in all three rooms, the sys- 
tem is designed to circulate at least 
75% fresh outside air, and will prob- 
ably utilize 100% during the active 
afternoon and evening hours, accord- 
ing to Trautman. 


RETURN AIR VARIABLE 


The return air from all three rooms 
and the kitchen can be exhausted 
immediately into the outside air, or 
re-circulated in small percentages by 
dampers in the plenum chamber, as 
wished. 

During Colorado’s normally cool 
evenings, the system can be operated 
on a ventilation basis only, pulling 
in cool air from a point above the 
penthouse, and exhausting the 33,000 
cu. ft. after one circulation. 

This will do away with a smoke 
pall inside the superstructure which 
seriously hampered comfort during 
the first few months of operation. 

Another advantage of the sill-type 
grilles, facing upwards, is the fact 
that the stream of cooled air pulled 


upward over the glass has the effect | 


of keeping windows clear for visi- 


bility during all seasons of the year | 


—something like a giant defroster 
system. Guest tables are pulled out 


from the window wall so that the | 
flow of air doesn’t cause discomfort. | 


Booklets describing the unique air 


conditioning system will be dis- | 


tributed among Top of the Park 
patrons to build up goodwill. 


Market, Pharmacy, and 


Laundry Center Is Cooled 


TAMPA, Fla.—This city’s newest 
shopping center, located where Mor- 
rison, Henderson, and Dale Mabry 
boulevards meet, houses the B & B 
Super Market, Orange Pharmacy, 
and the Automatic Launderer, all 
completely air conditioned. W. B. 
Haggerty, Inc., here was the air con- 
ditioning contractor. 


" ATLANTIC CITY’S 
HOTEL of DISTINCTION 


Devoted to the wishes of a dis- 
criminating clientele and catering 
— ae My eh wre 

e advantages of a i 

boardwalk hotel — 

Spacious Colorful Lounges—Sun 
Tan Decks ato pen and inclosed 
Solaria—Salt Water Baths in rooms 
—Garage on premises. Courteous 
atmosphere throughout. 

v 


When in Atlantic City 
visit the 


FAMOUS FIESTA LOUNGE 


RENOWNED FOR FINE FOOD 
Bre 


OPEN ALL YEAR 
Under Ownership Management 


Exclusive Penna. Ave. and 


Boardwalk 


(Left) Zone “spot” control of air distribution is made possible by locating 

thermostats controlling the air supply at different points in the room. 

(Right) Part of the air distribution is through these window sill ducts, 
which also keep windows clear of condensation. 


* 


Walter Wells of the Park Lane staff points to one of the cooling coils. 


INCREASE YOUR SALES TO Latin America! 


—by advertising your products in 
RADIO Y ARTICULOS ELECTRICOS 


You get thorough coverage of almost every important re- 
frigeration and air conditioning importer, distributor and 
retailer when you use RADIO Y ARTICULOS ELECTRICOS. 
Monthly circulation of 9000 copies with special section each 
issue devoted to refrigeration and air conditioning. 

The cost is low—rates start at $25 per issue for a 2” ad. 


RADIO Y ARTICULOS ELECTRICOS Is the only export 
journal serving this field in Latin America. 


Write for sample copy and complete data. 


THE CANTERBURY PRESS 
309 W. Jackson Bivd. Chicago 6, Ill. 
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Recommended for air condition- 
ing and refrigeration systems 
using standard refrigerants. 


_ ANSUL OIL is an ALL-Temperature Re- 
_frigeration Oil which conforms to the = 
rigid wax-free specifications established by Re- 
| search. It will not separate wax when mixed with 
a refrigerant (under specified conditions) and sub- 
| jected to temperatures as low as SEVENTY DE- 
- GREES BELOW ZERO (Fahrenheit). 


_ANSUL OIL has been machine tested for lubrica- 
_ tion and wax-free characteristics in both high and 
_ low temperature installations. It is absolutely uni- 
_ form... maintains high stability and has a low oxi- 
; dation rate. It has proved suitable for ALL refriger- 
ating systems using any of the standard refrigerants. 


_Ansul Research was first to recognize the problems 
resulting from low-temperature wax separation in 
oil-refrigerant mixtures. It realized the critical need 
for an oil which would not only lubri- 
cate and protect moving parts but would 
also eliminate the persistent troubles 
which were traced to wax-separation 
from oil-refrigerant mixtures. 


ANSUL 150 OIL— 
_ The All-Temperature 
| Refrigeration Oil— 
Is sold by leading 
refrigeration whole- 
salers everywhere. 
(If you require a 
higher viscosity oil 
_ ask for ANSUL 
300.) 
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PEG. U. &. PAT, OFF, 


| | 
HEMICAL COMPANY 


aie 
U L REFRIGERATION DIVISION, MARINETTE, WISCONSIN 


ANSUL SULFUR DIOXIDE, ANSUL METHYL CHLORIDE, ANSUL OIL, KINETIC’S “FREONS” 
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A wide variety of rebuilt compressors in numerous makes and models 
are lined up in this imposing display at Johnston Refrigeration Sales Co. 
D. Delegato, independent serviceman, is buying a pump from Orwell 
Baughman, one of the firm’s countermen. 


2 More Distributors Added 
For Glycol Air Cleanser 


JOHNSTOWN, Pa.—Two new dis- 
tributors have been appointed in the 
Pittsburgh area for the triethylene 
glycol air cleansing and humidifying 
unit of National Air Conditioning, 
Inc., the company has announced. 

They are Demmler Bros. Co., 100 
Ross St., and the Anchor Sanitary 
Co., 213 Water St. These wholesalers 
join Eckstein Co. in distributing TEG 
conditioners in western Pennsylvania, 
West Virginia, and Ohio. 


~ TRARY more 
to earn MORE 


r Enroll for Instruction in 
Air Conditioning 
Refrigeration 
Sheet Metal Layout 
Thermodynamics 
Heating 
Ventilating 
Heat Pump Engineering 
Practice & Theory 
Basic & Advanced 
GI Benefits 
} Write For Class Starting 
‘“ Dates & Full Information 
] DETROIT AIR CONDITIONING INSTITUTE 

4125 GRAND RIVER 
DETROIT 8, MICHIGAN 


Sales of $50,465,798 
Show Declining Profit for 
12 Months at Carrier Corp. 


SYRACUSE, N. Y.—wNet profit of 
Carrier Corp. for the 12 months 
ended July 31 was $1,668,743, equal 
to $2.34 per common share, as com- 
pared with $2,531,456, or $3.89 per 
common share, the preceding year. 

Completed sales totaled $50,465,798. 
The comparable figure was $55,734,- 


@ 519. 


New orders were booked in the 
amount of $46,155,509. The total for 
the preceding 12 months was $50,- 
209,802. 

On July 31, 1949, Carrier had a 
backlog of unfilled orders amounting 
to $16,308,247 as compared with 
$20,908,610 a year earlier. 

Commenting on Carrier’s current 
earnings and business, Cloud Wam- 
pler, president, stated: 

“The net profit figure for the 12 
months ended July 31, 1949, is after 
inventory and other reserves believed 
to be sufficient for any necessary 
fiscal year-end adjustments. Operat- 
ing results throughout much of this 
period have been influenced by the 
general decline in business. 

“The corporation now has no short- 
term bank loans and its net working 
capital at the end of July was 
$17,728,114 as compared with $16,- 
047,175 a year earlier.” 
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SOME TERRITORY 


NOW AVAILABLE 


Johnston Co. Uses Direct-Mail To Emphasize Supply House as «One-Stop-Station 


Single Item or Line 


Is Pushed In Firm’s 
Twice-Monthly Mailing 


DETROIT—Appointment of J. M. 
Baragar as general manager of 
Johnston Refrigeration Sales Co. here 
has been announced by George Johns- 
ton, head of the firm. 

The company is a distributor of 
commercial refrigeration equipment 
and has also been authorized as a 
part depot for General Electric Co.’s 
commercial and air conditioning lines. 

In addition, the firm operates as a 
refrigeration parts wholesaler plus 
handling parts for Kelvinator house- 
hold and commercial, and four other 
household lines—Admiral, Crosley, 
International Harvester, and Stewart- 
Warner. 

Commercial and air conditioning 
lines wholesaled by Johnston include 
G-E, Sherer-Gillett, Puffer-Hubbard, 
Victor, Fedders, and Coldbar. 

Because of these various lines of 
parts and complete equipment, as 
well as the fact that the firm offers 
repair and rebuilding service for 
dealers, Johnston Refrigeration Sales 
promotes itself as a “One Stop Sta- 
tion,” according to Johnston and 
Baragar. 

Major market area of the firm is 
naturally to be found directly in and 
around Detroit, but Johnston Refrig- 
eration Sales also finds a_ sizable 
market in the outstate districts. 

Direct mail is used extensively in 
promoting sales to local and other 
prospects, the company having a 
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Always interested in maintaining employe relations at high levels, 
the Johnston organization provides this completely outfitted lunchroom 
with free soup and coffee. 


Advertising, especially di- 
rect mail, plays a big role 
in promoting sales of 
parts and complete units 
for Johnston Refrigera- 
tion Sales Co. Holding 
several G-E promotion 
pieces here is Miss M. 
D’Arcy with Jack M. 
Baragar (left), recently 
named general manager, 
and George Johnston, 
head of the firm. 


mailing list of some 1,200. This is @— 


circularized twice a month by direct 
mail pieces prepared under the di- 
rection of Miss M. D’Arcy, who is 
also in charge of parts purchasing. 

Always emphasizing the “one stop 
station” idea, the direct mail circu- 
lars usually concentrate on a single 
item or line, and in general try to 
put across the thought as expressed 
by Sales Manager R. J. Crawford 
that ‘we'll bend over backwards to 
help our customers.” 

As an example, Carl Boltz, man- 
ager of the parts department, keeps 
this section open until 9 p.m. five 
nights a week. 

“Not only does this help service- 
men, but it gives our parts depart- 
ment a chance to catch up on paper 
work in the evening,” Boltz explains. 

“One of the men comes in at noon 
and stays until the 9 o’clock closing 
hour.” 


Union Malleable Co. Catalog 
Replaces All Previous Books 


ASHLAND, Ohio—The Union Mal- 


“EXTRA DRY 


44 
4 bad leable Mfg. Co. recently issued a new ESOTOO 
catalog of malleable iron pipe fit- 
tings, cast solder joint fittings, and Liquid Sulfur Dioxide 
steel nipples called “Catalog No. 50.” 
‘It replaces all previous Union Malle- 4a 
able catalogs. “YW = wrk E T HH = L 
Catalog No. 50, printed in two 
colors with an enameled cover, con- Methyl Chloride 
» tains a complete description of fit- 
tings with list prices as well as 
weights. 
Copies are available to all jobbers 
and wholesalers of plumbing supplies 
| who write to the Union Malleable S 
7 Mfg. Co. at Ashland, Ohio. 
The THESCO complete line includes 
| expandit cases and walkins that Gene's Occupies Larger Site 
| grow with the merchant’s business. e 
_— 7 . el MAYSVILLE, Ky.—Gene’s Appli- j 
a —  «  —~— ance Center, handling Hotpoint re- C 0 | S S e i] S | [ e 
> frigerators and other appliances, has 
re: H MIDT co THESCO CINCINNATI 14 ono | occupied new and larger quarters at 
f -» SCI nr ae es 230 Market St. Gene Wallingford is 
proprietor. 
YOU BET RANCO WILL We're looking forward to seeing | , if f GG 4) - sue Beara 
BE AT THE you at the Atlantic City ALL-INDUSTRY enon msm we s | 7 ie 
Show, Nov. 14-15-16-17-18. Look +S eee BATRA pet 
for us in Booths 626 and 628 in the “i West Norfolk «+ New York ESOTOO ‘ 
ow Auditorium. You'll be mighty welcome! ¢ Boston + Detroit “V-METH-L 
Look, t - ~ 
BOOTHS 626 and 628 ook, too, for the new exact re Available from 
placements which have been added “¢ wholesalers _ 
to the Ranco wholesaler line . . . the VIRGINIA SMELTING COMPANY eas) $0 sie 
— £ most complete line of refrigeration - WEST NORFOLK, VA. | : 
Leh. Replacement Controls ever supplied to 3 ; 
cunt the trade. i Distributors for 
3 Kinetic’s ‘Freon’ Refrigerants 
World’s Largest Manufacturers of Refrigeration Controls 
-.. more than 20,000,000 controls now in use SERVING INDUSTRY FOR 50 YEARS 
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MORE FROZEN FOOD STORAGE 
EQUALIZED REFRIGERANT DISTRIBUTION 


Stainless Steel, all refrigerants, 
Evaporators. Sizes 3% to 10 cubic 
feet. 

Write for bulletin E-4 


STANDARD REFRIGERATION CO. 
332 S. Hoyne Ave., Chicago 12, Ill. 


A’ TANDARD 


STAINLESS STEEL EVAPORATORS 
QUID RECEIVERS. 
COUNTERFLOW CONDENSERS. 
SHELL AND COIL CONDENSERS 


our Copy of & 
the 1949 


AUTOMATIC CATALOG © 


AUTOMATIC’S new 164 age 
WHOLESALE Catalog is am or 
the press . . . yours on request! 2 
And, with it, you get our free price © 
service, if you desire it. Write for 
; your copy of the catalog now, on 
> your business letterhead. 


Automatic Heating & Cooling 


Supply 
Div. of WEIL-McLAIN COMPANY 
) 647 W. Lake St., Chicago 6, Il. 


BETTER COILS... 
FOR BETTER COOLING 


. Superior Valve and 


ACCESSORIES 


Fittings Co, 
PITTSBURGH 26. PENNA 


Setting Up an ‘Armorply’ 


Cooler 


One of the “revolutionary” new Armorply walk-in coolers developed by the 
United States Plywood Corp. in cooperation with one of the large grocery 


chains is shown being erected. One 


corner panel and four wall panels 


are not yet in place. 


* * 


U. S. Plywood Corp. Adapts Metal Plated 
Plywood To Walk-In Cooler Construction 


NEW YORK CITY—Development 
of what is claimed to be a “revolu- 
tionary” new type of walk-in cooler 
made of “Armorply,” a thin strip of 
metal adhesively bonded to plywood, 
and designed in sections for erection 
by the user to provide almost any 
desired amount of refrigerated space, 
is being announced by United States 
Plywood Corp. 

Using the architectural principle 
of module—fixed sizes of pre-fabri- 
cated Armorply panels that are as- 
sembled where the refrigeration is 
desired—the new cooler is designed 
primarily for large commercial, in- 
dustrial, and farm users. 

J. J. Dunne, vice president of the 
plywood company, outlined these fea- 
tures of the cooler: 

1. Light-weight, efficient utilization 
of floor space, easy to clean. 

2. Simplicity of design makes as- 
sembly easy; no complicated “gadg- 
ets” to slow up erection procedure. 

3. Can be easily disassembled and 
moved to another location, enlarged 
in size, or even reduced in size if 
necessary. Modular design lends it- 
self to versatility. 

4. Use of metal faces prevents 
transfer of moisture vapor through 
the walls. 

5. A full four-inch thickness of in- 
sulation in the panel cavity, and ad- 
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MASTER-BILT 
DIRECT DRAW CABINET 


Made in 2 and 3 half barrel, remote and self-contained models. 
Distributors & Dealers write for details. 


MASTER-BILT 
REFRIGERATION uc. co. 


PALM STREET « 


920 


a 


¥ 


Model DD-2 


ST. LOUIS 7, MO. 
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vanced design, contribute to low heat 
transfer and economical operation 
with any conventional electrically 
operated refrigeration unit which the 
user may wish to purchase. 

Dunne pointed out that Armorply 
panels, which have been scientifically 
tested for the past two years and 
which are now in practical operation 
at the Kraft Food Co.’s research 
laboratory at Glenview, IIl., provide 
an impervious barrier to the trans- 
fer of water vapor. 

“Subjected to temperature differen- 
tial of 70° F. for four weeks, the 
Armorply test panels showed no icing 
of insulation, even though abnormally 
high relative humidity was main- 
tained on both face and back of 
panels during the test,” Dunne said. 

Armorply has been used in railroad 
car construction, truck body manu- 
facture, and in many industrial and 
structural applications. 

Utilizing the fabrication character- 
istics of Armorply to meet the re- 
quirements of the food industry, 
United States Plywood engineers, in 
collaboration with one of the large 
grocery chains, developed the unusual 
construction of modular’ walk-in 
cooler. Requiring only five types of 
modular units, coolers in a wide 
variety of sizes and shapes can be 
constructed. 

Basic modules are _ constructed 
from Armorply, the faces of which 
can be either stainless steel, alumi- 
num, or electrolytically zinc-coated 
steel, the latter affording exception- 
ally good paint adherence. 

With the use of Armorply sections, 
which are made at Cattaraugus, 
N. Y., a sturdy construction is de- 
veloped, at the same time achieving, 
economy through the use of very 
thin gauges of metal. For the first 
time, it is claimed, stainless steel can 
be practically applied to walk-in 
coolers because the use of very thin 
gauges of metal laminated to ply- 
wood permit economy in cost. The all- 
metal faces form a waterproof, sani- 
tary surface which is easily cleaned. 

The modular panels are designed 
around a full four-inch thickness of 
Fiberglas insulation. Standard modu- 
lar panels are available for coolers 
8 ft. high, 8, 10, or 12 ft. wide, and, 
within two-foot multiples. 

The door assembly and adjacent 
jamb panels have a 6-ft. combined 
span permitting their location in place 
of any three adjacent standard wall 
panels of basic 2-ft. width each. Thus, 
in effect, the door can be placed at 
almost any location in the cooler. 
More than one door may be installed 
if desired. 
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Pressure Gauges 
Dial Thermometers 


*&The gauge with the 
Recalibrator 


Ask for this New 
Refrigeration Booklet 


JAS. P. MARSH. CORP. 
DEPT. D., SKOKIE, ILLINOIS 


Air Conditioned for 20 Years, Market 
Puts In New Direct Expansion System 
Underground Ammonia Pipes Replaced by 45-Ton Job 


ST. LOUIS—With air conditioning 
regarded as a “merchandising must”, 
Lynn’s, huge supermarket at 6th and 
Delmar here, placed extreme em- 
phasis on a new 45-ton direct-expan- 
sion air conditioning system, when 
building a new 20,000-sq. ft. annex 
a few months ago. 

The new air conditioning system, 
designed and installed by Vogel & 
Co., replaces a former ammonia cool- 
ing system, which had been in use 
for more than 20 years. Lynn’s, one 
of St. Louis’ largest supermarkets, 
and only a block or so from the 
center of the downtown shopping 
district, was one of the first food 
stores in the country to install me- 
chanical air conditioning, refrigerant 
supplied through underground am- 
monia pipes, by the old St. Louis 
Refrigeration Co. 

The obsolete ammonia system has 
been replaced by a 45-ton installa- 
tion, consisting of 3 Chrysler 15-ton 
direct-expansion compressors, aug- 
mented by a 5-ton unit, serving a 
glassed-in cafeteria on a mezzanine 
off the first floor. 

Two of the 15-ton Chrysler units 
serve the 20,000-sq. ft. grocery shop- 
ping area, while a third 15-ton unit, 
currently being installed, serves the 
meat market, bakery, poultry, de- 
partment, and delicatessen on the 
left side. 

Simplicity of operation and versa- 
tility was incorporated in the air con- 
ditioning system by “building the 
grocery department around it.” Two 
of the 15-ton units are located in 
a 20 by 11-ft. concrete block utility 
room at the rear of the grocery de- 
partment. 

Cooled air is passed into the gro- 
cery department by means of a 
single sealing duct 6 ft. wide by 
80 ft. long, narrowing down toward 
the end, with 10 outlet grilles on 
each side. Return air is passed back 
into the utility room by two 4 by 4-ft. 
grilles, mounted in the wall, connect- 
ing the utility room with the gro- 
cery shopping area. 

Because of the heavy concentra- 
tion of customers and presence of 
heat-giving delicatessen department, 
the system is designed to operate 
with 100% fresh air at most periods, 
according to R. Brown, president of 
the store. 

Directly opposite the utility room, 
at the front of the market, are two 
tightly sealing doors, which although 
they resemble service doors, are used 
only as part of the air conditioning 
system. For economy, whenever out- 
side temperature is less than that 
inside the store, the doors are 


Bees 


opened, and the system serves as a 
ventilating system, pulling in cool 
outside air, until temperatures are 
evened up, and the air conditioning 
is automatically cut on, Brown as- 
serted. 

A staging system permits the air 
conditioning system to operate on 
a single compressor up to a certain 
point, where increased numbers of 
shoppers, or higher outside sunload 
cuts in the second unit. 

Much space was conserved in the 
installation by locating plenum cham- 
ber, air washer, heating and refrig- 
erative coils all within the utility 
room, where the two 15-ton com- 
pressor units are likewise installed. 
Repairs and maintenance are more 
easily handled with this one location 
installation, according to Brown, and 
the air conditioning system has 
brought about a 20% increase in 
sales volume which will rapidly 
amortize installation cost. 


Albany Contractor Moves, 
Starts Selling Supplies 


ALBANY, N. Y.—E. W. Tompkins 
Co., plumbing, heating, and ventilat- 
ing contractor, 22 Market St., plans 
to move soon to larger quarters at 
121 Sheridan Ave. and expand its 
business with sales of heating and 
plumbing supplies to dealers. 

Elbert W. Tompkins, Sr. said the 
firm has purchased a 100 by 100-ft., 
one-story building at 121 Sheridan 
Ave. The sale price has not been 
disclosed. 

A new corporation, Sheridan Sup- 
ply Corp., has been formed to handle 
the supply sales business, and is 
authorized to issue $100,000 in stock 
at $10 par value, according to papers 
filed with the secretary of state. Di- 
rectors listed are Elbert W. Tomp- 
kins Sr., Harry E. Tompkins, and 
Elbert W. Tompkins. 
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MOTOR-BASE 
ADAPTERS 


To be sure, mount 
that replacement 
motor on a set of 
motor adapters. 
100 per cent uni- 
versal. 


SERVICEMEN SEE YOUR JOBBER 


Motor Adapter Corporation 
4730 JOY ROAD 
DETROIT 4, MICHIGAN 


Ye to Y3 hp.—101-D 
Yp to %, hp.—102-C 
1 to 3 hp.—103-C 
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cafeteria design. High 


REFRIGERATION 


HEATING PARTS 
and SUPPLIES 


PVE mee) Peeled Tite SERVICE THAT'S UNSURPASSED 


from the 


SUPPLY HOUSE THAT SERVICE BUILT 


Dependable efficient same-day filling of orders has built our business 
... our reputation. Keep your stocks complete this easy, speedy way... 
just order from our FREE catalog. Saves you time... energy... money. 
Prices right. Wholesale only. 


2511 LAKE STREET 


MELROSE PARK, iLL. 


CAFETERIA 
WATER COOLERS 
Stainless steel. Special 


capacity, super storage. 


Shelves, glass-fillers P 
/ ers as re- Gives much more 


WATER WITH 


Eliminate tastes, 


— dealer sales. 


53 LEXINGTON AVE., 


Costs “0 more 


Service 
Satisfaction 
Dollar value 


e 
COOL, CLEAR, DECHLORINATED 


FILTRINE 
FILTER-DECHLORINATORS 


porticles. Promote cooler satisfaction 


A Few Choice Areas Open for Factory Representatives 


~FILTRINE MANUFACTURING co. 


anupacturcrs of Coolers & Filters for auer GO Years 


INDUSTRIAL 
PROCESS COOLERS 


Temperatures to 34°— 
sustained as set. Spe- 
cial features for bakery, 
bottling, other process- 


odors, foreign 


BROOKLYN 5,N.Y. | 
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a Whats New 


‘ore Display Capacity In McCray Frozen Food Case 


KENDALLVILLE, Ind. — McCray 
-rigerator Co. has introduced a 
and greatly improved frozen 
4 display case, McCray model 
CwSA, 
he improved features include: 
gr ater display capacity than any 
-~-yvious model of this type, better 
. yination in the display section, 
. ves adjustable to two positions in 


4) of the seven divisions of the 
lay area, heavier insulation for 
gioater efficiency in refrigeration, 


th e courses of Thermopane across 
th front, removable defrost caps for 
sin ple defrosting, and many other 
fea ures that make for greater ease 
an efficiency in the operation of the 
case. 

The expansion valve and all con- 
nections are at the bottom, out of 
sight. A sliding lid equipped with 
rollers on the edges of the lid for 
easy operation provides a simple way 
to open and close the case at night 
and during hours when the store is 
closed. 

In general appearance the case 
harmonizes with other McCray pro- 
ducts, having the two-tone grey and 
white exterior designed by the Ray- 
mond Loewy Associates. Two Slimline 
fluorescent lights illuminate the six 
colored pictures of prepared vegetable 
and meat dishes across the top of 
the case. These pictures can readily 


Cocktails Mixed, Sprayed 
In Spectacular Fountain 


1 | 
9. 3 


tie 


it 


* * 


NEW YORK CITY—To those who 
go in for the spectacular at ban- 
quets, parties, and like festive activi- 
ties: 

National Silver Deposit Ware Co., 
Inc., here has announced that its 
luminous beverage fountain is avail- 
able again in improved form for 
the first time since pre-war days. 

“Cocktails and other mixed drinks 
are automatically and continuously 
mixed and served in ever-flowing 
sprays from the top of the fountain,” 
explains the company. The fountain 
may also be used to dispense such 
other beverages as punch and wine. 

The fountain has a capacity of four 
gallons, operates on alternating cur- 
rent, and is available in “super- 
plated” chrome or silver plate, en- 
hanced by colored lights, Price: $200 


net. 
=> 


TECHNICAL MANUALS 
PREPARED 


Technical literature of all types written 
for the ‘‘All-Industry Exposition.’’ 
More than twenty years experience 
‘reparing air conditioning and refriger- 
ation application manuals, service man- 
vals, specifications, catalogs and other 
‘echnical literature for manufacturers, 
‘stributors, jobbers and advertising 
i sencies, 


Thermo-Dyne Co. 
8100 Patton, Detroit 19, Mich. 
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be replaced when desired by a set 
of colored pictures showing ice cream 
dishes. Two Slimline fluorescent lights 
are also provided to illuminate the 
display. 

The case is 8 ft. long, 34% in. 
deep, 54 in. high. The cubic capacity 
is approximately 18 cu. ft. gross, 16 
cu. ft. net. 


Ice Maker Produces 
Rounded ‘Ice Tips’ 


* * & 


FARIBAULT, Minn.—A new, com- 
pletely automatic ice maker that sup- 
plies sanitary, sized ice for hotels, 
restaurants, bars, clubs, hospitals, 
and soda fountains is being intro- 
duced by American Automatic Ice 
Machine Co. here, a newly-organized 
subsidiary of McQuay, Inc., Minnea- 
polis. 

The ice maker is designed to pro- 
duce round ice tips insead of cube- 
shaped ice on the user’s premises. 
The advantages claimed are savings 
up to 85% on commercial ice costs; 
more cooling surface due to shape of 
tips; and ease of handling as the 
tips will not become frozen together. 

The ice is frozen in a stainless 
steel tank containing tap water. The 
ice tips are free of air bubbles that 
kill carbonation in drinks, thereby 
keeping beverages fresh longer, the 
company said. 

Capacity of the ice maker is over 
3,300 crystal tips (up to 6 bushels 
or 240 pounds) daily. Over-all dimen- 
sions are 41% in. high, 47 in. wide, 
and 23% in. deep. 

Taking up 7% ft. of floor space, 
the ice maker is made to fit under 
a bar or in other places where it will 
be the most convenient for users. An 
adequate stainless steel storage-and- 
service bin holds approximately three 
bushels of “ice tips.” 

Tubes containing a refrigerant are 
hydraulically lowered into a reservoir 
in which the depth of the water is 
maintained at a constant level. The 
ice builds up on the tubes for 30 
minutes then they are raised from 
the water. ; 

The hot gas defrost releases the 
ice tips which are shuttled into the 
storage bin. The cycle is repeated un- 
til the storage bin is full. Thermosta- 
tic controls start and stop the ma- 
chine to keep the supply constant at 
all times. 

Only simple plumbing connections 
are required to connect the unit to 
the water supply, it was pointed out 
by the manufacturer. 


Biological Inserts Fit All 
Westinghouse Models 


MANSFIELD, Ohio—Biological in- 
serts for the storage of serums, blood, 
blood plasma, blood _ substitutes, 
toxins, anti-toxins, and other medical 
and pharmaceutical supplies needing 
refrigeration have been developed for 
all models of Westinghouse refrigera- 
tors, G. H. Meilinger, manager of the 
household refrigeration department of 
the Westinghouse Electric Appliance 
division, has announced. 

The inserts are available for every 
Westinghouse model from the 4-cu. ft. 
undercounter model to the 11-cu. ft. 
model and will fill the needs of every 
hospital, physican or veterinarian’s 
office, pharmacy, or health and medi- 
cal clinic, Meilinger said. 

The biological inserts are _ con- 
structed of chrome steel with chrome 
steel door fronts and the entire unit 
is chrome plated and the drawer 
fronts polished. 

The drawers also have stop catches 
to prevent them from being pulled 
out. The inserts have rubber bumper 
legs to prevent damage to the liner 
of the refrigerator. There is a name 
plate on each drawer. 

Meilinger said the biological in- 
serts can be ordered from West- 
inghouse dealers and the suggested 
prices for the inserts are: 4-cu. ft. 
model, $37.50; 6-cu. ft. model, $67.50; 
7-cu. ft. model, $67.50; 9-cu. ft. model, 
$82.50; 11-cu. ft. model, $112.50. 


Sturdy Glass Jar Stands 
Extreme Cold, Is Airtight 


MUNCIE, Ind.—A _ new airtight, 
leakproof, glass jar for refrigerator 
and freezer use is now on the market 
in a display-type carton containing 
three jars. It is a product of Ball 
Brothers Co., here. 

The jar is 16-0z. capacity and is 
made of extra sturdy glass that will 
withstand extreme cold. It has 
straight sides tapering slightly in- 


ward toward the base, with a wide | 
mouth for easy filling, emptying, and | 


cleaning. 


Vaporproof, moistureproof seal is | 


provided by a screw-on cap with 
flowed-in red rubber compound 
around the inside edge. The cap itself 
is metal, coated with a plastic sur- 
face that is impervious to food acids. 
It seals with a twist of the wrist and 
opens just as easily. 

This jar has many uses. It can be 
used for keeping leftovers, milk, 
salad dressing, egg yolks, and other 
foods in the refrigerator without dry- 
ing out or picking up unwanted odors. 
The fair trade price is 59 cents for 
the 3-jar carton. 


4 


a |) model. 
: — range from 5 to 50 
; cases, here is the an- 


Sie BEVCO Company, Inc. 


“B" Models... Dry Operated Coolers. 
Sizes 4.5, 6 8 OM Ft. 3110 N. 11th Street _e St. Louis 7, Mo. 


OF THE TRADE IS THE “BEVCO-MAID” 


‘ oe 
4 Re: 


Above odel B180, Stainless Steel Exterior, 
with * 282D Double-Spout Water Equipment. 


CHOICE 


.. Capacity 


swer for fast, low-cost, 
trouble-free cooling... 
Write for literature 
and complete details. 


Above ) ' 

Model DB6-21 Dry —= 
Cooler, S.S. Exterior, with 
Fin-Coil Construction. No Blower Necessary. 
“DB"’ Models...Dry Counter-Type. 4 Sizes— 
4.6.8 & 10 Ft. Self-Contained or Remote Units. 


Coin Meter Features Sealed-In Timing Gears 


DETROIT—A new coin meter de- 
signed to stimulate the sale of house- 
hold appliances and radio and televi- 
sion sets has just been placed on 
the market by Hotel Radio Corp., 
3000 E. Jefferson Ave., here. 


The pre-pay meter measures 6 in. 
by 4 in. by 4 in., weighs 3% Ibs., and 
is equipped with sealed-in timing 
gears, according to the company. It 
comes in a walnut-tone, crackle 
finish case, with a 12-ft. cord. 

Price of the device is $7.95 f.o.b. 
Detroit. The base is priced at 50 
cents extra. 

The user deposits quarters in the 
meter, which is set to allow a specific 


a 


period of service by the appliance. 
Up to four quarters may be deposited 
at one time, if desired. Two keys 
are supplied by the manufacturer 
with each meter. 


Deluxe Roasterette Has 
Die-Cast Aluminum Trivet 


TOLEDO—Two new Everhot elec- 
tric casserole Roasterettes have been 
introduced recently by the Swartz- 
baugh Mfg. Co., 1336 W. Bancroft 
St. here. 

One, the model 858, includes a re- 
movable inset pan, cover, cord, and 
cook book. The other, the model 857, 
has all of these plus a_ die-cast 
aluminum trivet. The first lists at 
$9.95 and the second at $10.45. 

The Roasterettes will hold 3 qts. 
of casserole dishes or roasts of 6 lbs. 
They are said to combine a deepwell 
cooker, roaster, casserole, bean 
cooker, and food warmer all in one. 
The 857 is also claimed to bake small 
cakes, cookies, and other items. 

Both units have a white baked-on 
enamel exterior, a polished aluminum 
cover, and plastic knob and handles. 
They have two heat controls, the high 
of 330 watts and the low of 120 
watts. 

Inside diameter of the heavy gauge 
aluminum alloy inset pan is 7% in. 
Over-all diameter is 9% in. and 
depth is 4% in. The trivet is 6% in. 
in diameter. 

Both models bear the Underwriters 
Laboratories label. 


Snacker Cooks Wieners 
In a Pop-Up Toaster 


CHICAGO—The Snacker, a _ two- 
piece aluminum cooking utensil for 
toasting hamburgers and wieners, has 
been introduced by Frederick H. 
Bartz who is located at 18 E. Kinzie 
St., here. 

The Snacker, as_ described by 
Bartz, cooks food like a  fireless 
cooker, excluding oxygen while cook- 
ing. A small utensil, it measures 
8 by 4% in.—or 4%. by 6 in. in the 
small size—and is made of stamped 
aluminum sheet .04 in. thick. 

It is equipped with phenolic resin 
handles that are screwed into tinned 
steel lugs riveted on the aluminum 
plate. The Snacker weighs 7 oz. in- 
cluding handles and is guaranteed 
for one year. 

The manufacturer claims that it 
will cook in a pop-up toaster, over 
a gas flame, over an electric hot- 
plate, over an alcohol lamp, or over 
small wood, charcoal, or coal fires. 
Cooking time ranges from two to 
three minutes over a gas flame to 
four to eight minutes in the pop-up 
toaster. 

The Snacker is fair traded at $2.50. 
It is packed individually in cello- 
phane, 24 to the carton. 


The F. H. Bartz Snacker. 
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If You're Interested in Refrigeration 
You'll want a copy of the new 


DEPENDABOOK =. iso 


Refrigeration = 


\Parts\Catalog 2 


DEPENDABOOK Number 150 
is jammed full of illustrated 
refrigeration parts and sup- 
plies at rock-bottom prices Ji 
...Depend on the DEPEND- 
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Write for literature 


BESSEMER BLDG. 


Hilitead » Mitchell 


PITTSBURGH 22, PA. 
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REFRIGERATION UNITS 
WANTED 


Desire to purchase 4 to I- 
HP Sealed or open type; 
standard brands; Complete 
condensing units; Give full 


Box 3071, Air Conditioning 
& Refrigeration News 
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Mele flare both ends for 
fine installation 


One end ‘female flare for direct 
attachment to drier 


Sweat connections — permit s 
without disassemblin 


REMCO 


EE woicatens, 


Now avaplable in three 


flare, female X male 
flare, and O.D. Sweat 

++ in sizes '4", %", 42". 
The 100% answer to the 
industry's demand for a 
foolproof, safe, liquid in- 
dicator. Positively leak- 
proof and... E-Z to see 

through. 


== Literature 
and Prices 
on Request. 
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MERCHANDISING PRACTICES 


This series of articles comprising ideas and principles for the small 
retail or manufacturing business is written by James D. Woolf, who was 
for more than 20 years a vice president and director of J. Walter 


Thompson Co., one of the largest advertising agencies. 


experience embracing all types of 


Out of his 
advertising and merchandising he 


brings his counsel to the small businessman who must plan his own 


advertising and promotional efforts. 


By James D. Woolf 


Power of Understatement 


The last “Telling and Selling” 
made this assertion: With certain 
rare exceptions, the Number One ob- 
jective of all advertising is that of 
making sales. No matter what the 
product or service, it is my deep con- 
viction that the advertiser should 
pack into his copy the EXTREME 
MAXIMUM of SELL that is possible. 

I said also the “fine institutional 
effect” should be strived for as a de- 
sirable plus value. Let us now ex- 
amine this second objective. 

Not so many years ago advertising 
was generally regarded as a method 
of defrauding the people. At the 1913 
Baltimore convention of ad clubs a 
committee was formed to draw up a 
“Code.” 

“We believe in Truth,’ began the 
Code, “the corner stone of all honor- 
able and successful businesses. . . .” 

Truth in Advertising has achieved 
great things in the last three decades. 
But, unhappily, there continues to 
prevail in many quarters the notion 
that to be effective advertising must 
talk in superlatives, and promise, at 
least by implication, more than there 
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is any possibility of delivering. 
Generally speaking, I think it is 
true that superlatives are ticklish 
things for the completely honest ad- 
vertiser to play with. Says Webster: 
“The superlative forms of many ad- 
jectives . . . denote an unsurpassed 
point or condition of the specified 
quality.” The italics are mine. 
The March issue of a women’s 
magazine headlines this news: 1) a 
wax so amazing that it outshines 
them all. 2) a flour that is the big- 
gest cake news in 100 years. 3) a 
sensational range that offers the 
greatest advancement ‘in gas cookery 
in America. 4) a competitive range 
that is amazing and wonderful and 
sensational. 5) a washer that is sen- 
sational and amazing. 6) a face 
powder that is sheer excitement. 7) 
a lotion that is a sensation and a 
beauty miracle. 8) a cleansing cream 
that is astounding. 9) a deodorant 
that is magical. 10) a bra that is 
famed and exciting and a miracle. 


Public estimation of advertising is 
hurt more than we realize, I think, 
by this absurd practice of shrilly 
dramatizing what are in truth only 
trifling points of merit. 

No business, whether it is a corner 
grocery or a big manufacturing cor- 
poration, can survive and prosper if 
it does not enjoy fully the confidence 
of the consumer. Your advertising 
“fronts” for you; it is your public 
mouthpiece. Done with restraint, sin- 
cerity, and dignity, it can have fine 
institutional effect. 

Please read the piece of copy in the 
box that accompanies this article. It 
is fair, reasonable, sane, sensible. In 
it you’ll find not a single superlative 


If you’ve been thinking of buying 
an electric range, we'll be mighty 
pleased if you'll come in and take 
a look at ours—the LECTRO. 

We don’t say it is the world’s best. 
But we honestly think it’s pretty good. 
By wife (she does the cooking at our 
house) and I examined four or five 
makes before we decided to handle 
the LECTRO line in our store. 

The LECTRO has a couple of things 
she doesn’t especially like, but, every- 
thing considered, she thinks it’s just 
fine. ‘ 

You see, the LECTRO has a lot of 
features she does like . . . Clear View 
Oven Window, Bright Oven Light, 
Warming Compartment, Deep Well 
Cooking Accessories, Oversize Broiler, 
Automatic Timing Clock, Seamless 
Porcelained Oven, etc. But we haven’t 
space here to tell you all about them. 

My wife finds that the LECTRO 
uses very little electric current, but 
I imagine all good makes run about 
the same. 

Several brands of the better ranges 
are sold around town. May we suggest 
that you look at them all—including 
ours? We won’t press you to buy— 
we'll just explain and let you make up 
your mind for yourself. That’s our 
policy. 

The price of the LECTRO is $245. 
That’s a lot of money, but we think 
the range is worth it. If you’d like 
to try it, you can ‘have it for $24.50 
down and $12.50. 0n easy monthly 
terms. If you’re not completely hap- 
py with your LECTRO after you've 
used it for ten days, we'll come and 
get it and return your money at once. 

The new 1949 models have just ar- 
rived, and my wife says they’re ‘‘stun- 
ning.”” Won’t you come in and see 
them today? 


—not one sizzling adjective—not one 
word of melodrama—not one “unsur- 
passed”—to strain the reader’s cre- 
dulity. 

Can’t you see how your advertis- 
ing, if held to this level of restraint, 
would enhance your reputation as a 
businessman to be trusted? Can’t you 
see how public confidence in all ad- 
vertising would grow if all advertis- 
ing were to adhere strictly to the 
spirit of the Code? 


Dealer’s Gala 2- Week 
Birthday Party Draws 


5,000 Prospects 


READING, Pa.—A vigorously pro- 
moted “birthday party” extending 
over 13 days, and presenting orches- 
tra music, free food and refresh- 
ments, and constant demonstration of 
new major appliances, produced more 
than 5,000 potential appliance pros- 
pects for Weller Appliance Co., at 
2433 Perkiomen Ave. here. 

Crosley Dealer Lloyd L. Weller, 
head of the firm, put on the stunt 
on the theory that “it takes some- 
thing different to make the appliance 
dealer stand out nowadays.”’ So he 
ran two full pages of newspaper ad- 
vertising early in June outlining the 
13-day program and inviting one and 
all to visit the store. 

Separate demonstration days were 
set up for radios, television, home 
freezers, refrigerators, automatic 
laundry equipment, ironers, frozen 
foods preparation, and small appli- 
ances. In the huge advertisement, 
Weller ran pictures of himself and 
his staff of 29 employes, and gave 
the history of the firm. 

To draw crowds, Weller presented 
a cowboy orchestra playing in the 
store, plenty of parking space 
through arrangement with a neigh- 
boring church, free food, demonstra- 
tions as the customer asked for them, 
and several difficult cooking feats. 

The Bob White Frozen Foods 
Corp., local frozen foods distributor, 
helped out by providing all of the 
frozen foods used, as well as home 
economists. 

Most of the 5,000 people who at- 
tended the 13-day show are actual 
“hot prospects” who will give the 
store’s outside sales force plenty of 
working material for many months 
to come, according to Weller. 


Allied Purchasing Names Simkin 


CHICAGO — Allied Purchasing 
Corp. here has announced the ap- 
pointment of Bernard Simkin as mar- 
keting representative for major ap- 
pliances, housewares, radio, televi- 
sion, paints, and wallpaper. 

Simkin was formerly with the 
Frederick Atkins office here. He suc- 
ceeds Phil Price, who is now operat- 
ing a general merchandise store in 
Mulino, Ohio. 


Entirely aside from the question of ®— 


ethics, it would seem that many ad- 
vertisers have yet to understand the 
persuasive power of understatement, 
the force of the incontestable word, 
the confidence-inspiring effect of ob- 
vious honesty, the strength of the 
quiet, simple statement. 

The other day I bought a lawn 
mower. It cost me $30. “Mr. Wells,” 
I said to my dealer, “$30 is a lot of 
dough. Do you think this mower is 
the best I can do for the money?” 

Wells rubbed his chin, frowned for 
a second. I’m sure I don’t know. 
Maybe not. I honestly think it’s 
pretty good, but it could be that 
somebody’s making a better one. Tell 
you what, though. Take it home and 
try it for a week or two. If you don’t 
like it, bring it back and I’ll return 
your money.” 

I like that kind of talk. No su- 
perlatives, no nauseous coaxing, no 
bombast, no frenzied high pressure. 
Wells made a sale. More than that, he 
won my confidence. 

For “fine institutional effect” exer- 
cise restraint in your advertising. 
Pack your copy with SELL—but 
talk with words of obvious truth. 
Remember that people want to be- 
lieve good things about your pro- 
ducts. They want to be healthier, 
happier, more prosperous, more com- 
fortable, more successful. They are 
receptive, eager for answers to their 
needs, problems, and hankerings. 

But don’t abuse their receptivity 
with patently absurd superlatives. 
Restraint, as many wise advertisers 
have found out, pays off—not only in 
immediate sales, but in confidence- 
building over the long haul. 


MOLEHILLS INTO MOUNTAINS 


Perhaps what is most deplorable is 
the common practice of dramatizing 
molehills of inconsequence into moun- 
tains of consequence. Exceedingly 
minor points of advantage are blown 
up out of all proportion to their real 
importance. 

A terrific hullabaloo is made over 
the fact that Product A _ contains 
more (actually one-tenth of one per 
cent) of Ingredient X than competi- 
tive brands. Radio jingles announce 
excitedly that Product B contains 
Novitex. Double-page spreads shrieks 
that Product C is Triple-Tested! 
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.-rvice Contracts - - 


cluded from Page 1, Column 2) 


will be construed to be valid. 
ach a contract may not include 
-ement of parts, shall be limited 
pairs necessitated by normal 
nd must exclude repairs neces- 
i by external causes.” (Such as 


re 


y manufacturers and dealers 
‘make contracts calling for the 
ement of parts. Such contracts 
jot renewable and are limited 
to -eping the receiver in proper op- 
ing condition because of failure 

g from normal use without in- 
te: ening external causes. 

' -e department stated that the 
sa rules would apply to service 
co. acts affecting appliances, ma- 
chi -s, equipment, or devices. 


Cr: ter Heads New Rsts | 
Winston-Salem Chapter 


WINSTON-SALEM, N. C.—Forma- 
tion here of a chapter of the Refrig- 
eration Service Engineers Society 
and election of N. F. Crater, Sr., 
Crater’s Refrigeration Service, as 
president have been announced. 

L. L. Carter, Sr., L. L. Carter & 
Son Refrigeration Co., who was 
elected secretary, said the group has 
applied for a charter under the name 
of the Winston-Salem Chapter. 

L. M. Jones, C. R. Williams & Son, 
distributor, is treasurer of the or- 
ganization. All officers will serve 
through June, 1950. 

Initial meeting of the chapter was 
held on Aug. 11 and another on Aug. 
25 at which 26 became members. A 
number of visitors from other North 
Carolina cities attended, including 
several members of the Durham 
chapter. Talks were given by Fred 
Boxall of The Bahnson Co., this city, 
and Robert Matthews of the Durham 
chapter. 


Marsh Corp. Purchase - - 


(Concluded from Page 1, Column 2) 


“The Electrimatic line of automa- 
tic valves is a particularly logical 
companion to our own line of re- 
frigeration gauges, dial thermometers, 
and testing equipment. The manufac- 
turing steps are similar to those car- 
ried out in manufacturing our gauges, 
heating specialties, controls, and 
other instruments. We have also had 
many years of experience in the de- 
sign and manufacture of equipment 
closely related to Electrimatic pro- 
ducts such as radiator valves and 
steam traps.” 

The Electrimatic line will be 
handled through “Electrimatic Div. of 
Jas. P. Marsh Corp., Skokie, Ill.” 


York-Shipley Appoints Dealer 


GRAND RAPIDS, Mich.—Air Tem- 
perature Control Co. here has been 
named dealer for the complete line 
of York-Shipley products. 


Plenty of Sales Await Alert Distributor 
Among Prospects Competitors Overlook 


MANSFIELD, Ohio — No “new 
frontiers” for the refrigeration and 
air conditioning distributor? Mar- 
kets all dried up or oversold? 

If you’ve heard a lot of theorizing 
talk like that, take heed of the story 
of the Mansfield Cooling Co. here. 

The firm opened up as a distribu- 
tor for York Corp. last year. It op- 
erates on a direct basis in Mansfield, 
a manufacturing center of 40,000 
population, and through some mer- 
chandising dealers in towns in the 
surrounding area, none of which are 
larger than Mansfield. 

Since the first of the year Mans- 
field Cooling has sold nearly 30 air 
conditioners (room unit and package 
store conditioners). It has moved a 
good number of the large York home 
freezers, selling nearly 20 of them in 
the pre-Christmas selling season last 
fall. 

The distributorship has also done 
some industrial work, has installed 
a couple of spectacular dairy jobs, 
sold some ice cube makers, and has 
obtained an increasing amount of re- 
pair and maintenance business. 

Principals in Mansfield Cooling Co. 
are W. G. Kimmel and F. W. Sell. 
Kimmel is a graduate of the York 
Institute of Refrigeration and Air 
Conditioning, and had worked for the 
York distributor in York, Pa. 

Kimmel and Sell were convinced 
that there were plenty of market op- 
portunities left in refrigeration and 
air conditioning products, if someone 
was willing to go out after them, and 
after considerable negotiation they 
finally got the franchise in Mansfield. 

How did they get the rather re- 
markable volume of business they 
have chalked up? The answer is 
pretty simple. They went out looking 
for it. : 

“We did some local advertising, 
and it was a good thing to kind of 
get over the fact that we had set 
up to do business in refrigeration and 
air conditioning,” Sell says. “But we 
did the big part of our selling by 
going out and finding the people who 
needed the products we could supply.” 

They found much of the potential 
market just hadn’t been contacted 
for quite some time. As Sell puts it: 

“Even on service work, the other 
contractors operating in this territory 
have been very ‘choicey’ about what 
business they would handle. In some 
cases prospective buyers even found 
it difficult to get anybody interested 
in talking to them about their prob- 
lem.” 

Sell believes that it is even more 
important for contractors to “know 
their stuff’ in an engineering way 
in a smaller community than in a 
larger one. 

“Buyers in a smaller community 
are interested in getting equipment 
that will do the job right over the 
long pull,” he says, “and then in 
some cases they’ve been stung on 
jobs by ‘fly-by-night’ operators who 
moved into a community, sold some 


LA CROSSE Att The Nal 
On The Head ! ! 


either Blue or Stainless Steel exterior. 


LUE BIRD incorporates every bit of engineering 
as given La Crosse Equipment nationwide acceptance. 


‘es Sir, it takes a lot of “know how” and manufacturing experience 
2 know the “Whats, Whys and Wherefores” of public demand. 
a Crosse hit that long felt demand right on the head when they 
itroduced the BLUE BIRD BOTTLE COOLER a few months ago. 
‘esponse has been terrific—consumer acceptance “Tops.” The BLUE 
‘IRD’s sound design, especially built for practical, industry wide 
Pplications, has met the requirements of King Consumer. 


LA CROSSE 


“BLUE BIRD“’ 
COOLER 


Only 33” high with 
smooth operating 
push back doors— 
available in 4’—6’— 
8’ models with electric complete 
or for remote installation with 
The 
careful construction that 


skill and 


OTHER POPULAR 


ITEMS FROM LA CROSSE: 
ICE CUBE MAKERS-WALK IN COOLERS - GLASS CHILLERS 


LA CROSSE COOLER CO. 


2809-17 Losey Blvd. So., La Crosse, Wisconsin 


Cable address: Eximport 


Export Representatives: Melvin Pine & Co. 
80 Broad St., New York 4, New York 


jobs, and then dropped out of sight.” 

On one of the big dairy jobs that 
the firm got, Mansfield Cooling’s bid 
was $600 high. But the dairy plant 
operator was convinced that the men 
in the company knew what they were 
talking about engineeringwise, and 
gave them the job anyway. 

The firm’s experience points up to 
others who may go somewhat “cold” 
into a new territory that it is good 
practice to check on any local con- 
ditions that may have an effect on 
the firm’s products, or methods of do- 
ing business. 

For example, the area around 
Mansfield, is low rolling hill country, 
has high humidity conditions. Thus, 
equipment installed in the area must 
provide effective dehumidification. 

Also, the water throughout the 
area has a high mineral content, which 
might develop problems on certain 
products, unless the condition was 
recognized, and provision made for 
it. 


Air Cooling Stressed In 


Market’s Newspaper Ad 


ERIE, Pa.—The State Street Food 
Market, 1013 State St., which re- 
cently installed an air conditioning 
system, is making good merchandis- 
ing use of this store feature. 

Its newspaper advertisements point 
out that the store is “Erie’s only air 
conditioned food market.” Air condi- 
tioning is stressed “for cool, com- 
fortable food shopping.” 


Two Shreveport Dealers 
Consolidate Businesses 


SHREVEPORT, La. — Announce- 
ment of the consolidation of Shreve- 
port Refrigeration & Appliance Co., 
Inc., and Gross Williams Appliance 
Co. was made recently. The two 
firms will be operated jointly and 
under the ownership of Robin M. 
Hood, Gross Williams, Jr., Loy S. 
Kilgore, and C. J. Juneau. 


Snow Crop Eliminates 
Wholesalers, Cuts Prices 


NEW YORK CITY-—By eliminat- 
ing its wholesalers so that distribu- 
tors deal directly with retailers, Snow 
Crop Marketers, Inc. has effected a 
reduction of from 2 to 7 cents per 
item in the retail price of its frozen 
foods, J. I. Moone, president of the 
firm, revealed recently. 

The new policy was put into effect 
on a nation wide basis on Sept. 5, 
he indicated. Under the new arrange- 
ment, distributors are limited to a 
10% markup for moving the frozen 
food items from key warehouses to 
retail outlets. 

“This new policy has proved its 
value during the past several months 
in trials in Philadelphia, Baltimore, 
and Washington,” Moone stated. ‘The 
10% markup allowed under the new 
arrangement is considerably less than 
than the distributor allowance gen- 
eral in the frozen foods industry.” 

Moone explained that the purpose 
behind the move is to bring frozen 
food prices down. He believes that 
they are above the level at which 
maximum sales can be made. 


Refrigerator Sales - - 


(Concluded from Page 1, Column 3) 
refrigerators at its Richmond, Ind. 
plant. 

The new production schedules will 
put Crosley refrigerator output at 
about 1,800 units a day, according to 
a statement in the public press at- 
tributed to W. A. Blees, Crosley gen- 
eral sales manager. 

Early in August Frigidaire re- 
called 750 employes, and a company 
spokesman said that rehiring was 
the result of a continued sustained 
demand for refrigeration products. 

The Westinghouse Appliance divi- 
sion at Mansfield last week was re- 
ported to have hired 550 additional 
workers, most of whom were put on 
a second shift in the household re- 
frigerator production lines. 


What Reeession? 


Rittling Corp. Adds Shift, 
Expands Plant To Fill Orders 


BUFFALO — The Rittling Corp., 
maker of industrial and residential 
heating systems, said its backlog is 
at an all-time high and still grow- 
ing. 

“Ours still is a production, not a 
sales problem,” said President Charles 
P. Rittling. “It may seem a little 
strange these days to be hiring and 
working around the clock; but that’s 
what we’re doing.” 

Rittling said his company has had 
to add a third shift and expand by 
50% its plant space. 

The firm has a $180,000 backlog of 
unfilled orders and “new orders are 
flooding us,” declared the head of 
the 3-year-old company. 


Walk-In Coolers 

Dry Beverage Coolers 
Cold Storage Doors 
Direct Draw Boxes 


SEND US YOUR SPECIFICATIONS FOR SPECIAL SIZE REFRIGERATORS 


Write, Wire or Phone Today for Catalog and Sales Information 


YEARS OF OUTSTANDING PERFORMANCE HAVE PROVEN 
LINGLE WALK-IN COOLERS 


The Lingle policy of guaranteeing customer satisfaction on every piece of equipment is 


your assurance of quality. 


A COMPLETE LINE: 


PORCELAIN 
Top Meat Display Cases 


Double-Duty Self-Service Cases 
Double-Deck Open Self-Service Cases 
Double-Duty Meat Display Cases 


ee 
REFRIGERATOR COMPAN 


1116 East 15th Street, Kansas City 6, Missouri 
YOU CAN JUST FIGURE IT’S PRETTY “DOG-GONE” GOOD! 


LINGLE Refrigerators 
DEALERS--DISTRIBUTORS WANTED 


STANDARD ¢ DELUXE © METAL CLAD © TWO-TEMP and ‘‘ZRO"’ MODELS 
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PATENTS 


Week of May 10 
(Concluded) 


2,469,405. APPARATUS FOR BENDING 
TUBING INTO SERPENTINE COILS 
AND SWEEP MECHANISM AND STOP 
THEREFOR. Arthur W. Payne, Detroit, 
Mich., assignor to Bundy Tubing Co., 
Detroit, Mich., a corporation of Michigan. 
Application May 14, 1947, Serial No. 748,- 
019. 14 Claims. (Cl. 153—46.) 


1. An apparatus for shaping stock of 
elongated form, such as tubing, into coils 
of serpentine form having a succession of 
reverse bends, comprising bending means 
alternately operable to form _ reverse 
bends in the stock, means for advancing 
the stock between the alternate opera- 
tions, a fixed support about the bending 
means upon which the formed coil por- 
tions are moved in opposite directions as 
successive bends are made, and a sweep 
mechanism movable over the support and 
with the bending means in its alternate 
operations for engaging the formed coil 
portions as it is moved to support said 
coil portions against distortion. 


2,469,406. APPARATUS FOR BENDING 
TUBING INTO SERPENTINE COILS 
AND SWEEP MECHANISM AND INDEX 
THEREFOR. Arthur W. Payne and 
Arthur M. Wallace, Detroit, Mich., as- 
signors to Bundy Tubing Co., Detroit, 
Mich., a corporation of Michigan. Appli- 
cation May 15, 1947, Serial No. 748,312. 
15 Claims. (Cl. 153—46.) 


1. An apparatus for shaping stock of 
elongated form, such as tubing, into coils 
of serpentine form having a_ succession 
of reverse bends, comprising bending 
means alternately operable from a rest 
position in opposite directions to form 
reverse bends in the stock, means for 
advancing the stock between the alter- 
nate operations while the bending means 
is in the rest position, a table upon 
which the formed coil portions are swung, 
first in one direction and then the opposite 
direction from the position of rest as the 
bending means performs its alternate 
bending operations, a sweep structure 
for sweeping the table having two sub- 
stantially opposite sweeps, driving means 
between the bending means and the sweep 
structure operable to swing the sweep 
structure in a bending operation so that 
one sweep supports the formed coil por- 
tions while the other sweep moves sub- 
stantially to a rest position for receiving 
the advancing tube and coil portions, 
said driving means being operable for 
movement of the bending means back to 
rest position independently of movement 
of the sweep structure. 

14. In an apparatus having mechanism 
operated in an oscillatory fashion, means 
for yieldably checking the oscillatory 
movements and for indexing the me- 
chanism, comprising an oscillatory shaft, 
a cross arm mounted on the shaft, re- 
latively strong spring means effective 
alternately upon opposite ends of the 
cross arm to yieldably check the oscilla- 
tory movements, a relatively light spring 
means, and inclined face on each end of 
the cross arm and means for yieldably 
and disengageably acting on the said in- 
clined faces alternately under the ac- 
tion of the relatively light spring means 
when the relatively strong spring means 
is flexed to check the rebound of the rela- 
tively strong spring means and to index 
the mechanism. 


2,469,451. CONDENSER BRACKET. Paul 
B. Burrus, Dayton, Ohio, assignor, by 
mesne assignments, to Worthington Pump 
and Machinery Corp. Application July 10, 
1947, Serial No. 759,971. 3 Claims. (Cl. 
248—361.) 


1. Mounting means for a condenser or 
the like, comprising in combination, a 
stamped sheet metal base member having 
a substantially T-shaped slot and hav- 


ing a pair of apertures spaced above 
and below said slot, and a stamped sheet 
metal strap member having opposed jaws 
adapted to grip a condenser or the like, 
said opposed jaws being joined by an 
offset portion adapted to be inserted 
through the upper portion of said T- 
shaped slot and slidable into the lower 
portion of said slot, said offset portion in- 
cluding projecting means for gripping the 
underside of said base member when said 
offset portion is moved in the lower portion 
of said slot, said strap member also hav- 
ing a pair of tongues projecting from 
opposite sides of said jaws and extend- 
ing into said apertures for holding said 
strap member in place on said base. 


2,469,648. AUTOMATIC CONTROL FOR 
REFRIGERATORS. Samuel G. House, 
Abilene, Tex., assignor of one-half to 


Victor D. Payne, Jr., Abilene, Tex. Appli- 
Serial No. 


cation May 18, 1948, 27,677. 


4 Claims. (Cl. 62—3.) 


1. A refrigerating unit for a _ refrig- 
erator car comprising a compressor, means 
operatively connecting wheels of the car 
with the compressor so that the compres- 
sor will be actuated in accordance with 
the speed of the car, condensing coils con- 
nected with the compressor, expansion 
coils having restricted communication with 
the condensing coils, a return pipe lead- 
ing from the expansion coils to the in- 
take side of the compressor, a valve in- 
terpolated in the return pipe, a recipro- 
eating means connected to the valve for 
operating the valve, a spring acting on 
the reciprocating means for retaining the 
valve in an open position and means acted 
on by the output of the compressor when 
the car is travelling beyond a predeter- 
mined speed for shifting the reciprocating 
means against the tension of the spring 
for closing the valve. 


2,469,828. EVAPORATOR UNIT. Bernard 
C. Johnson, Mundelein, Ill., assignor to 
Houdaille-Hershey Corp., Detroit, Mich., 
a corporation of Michigan. Application 
June 15, 1946, Serial No. 676,939. 8 Claims. 
(Cl. 62—126.) 


oy oe » 
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1. A heat exchanger comprising con- 
tiguous secured together U-shaped metal 
sheets forming the bottom and side walls 
of a chamber, at least one of said sheets 
being embossed to define a longitudinal 
inlet manifold duct along the bottom, 
feeding ducts extending laterally from 
the manifold duct and thence upwardly 
into the lower ends of the side walls, 
oppositely sloping ducts extending up- 
wardly from the upper ends of the feed- 
ing ducts and the oppositely sloping ducts 
extending from one of said feeding ducts 
each intersecting with a plurality of the 
other sloping ducts to form a grid-like 
pattern on the side walls, upstanding col- 
lecting ducts at the upper ends of the 
oppositely sloping ducts, and longitudinal 
outlet ducts at the upper ends of the 
collecting ducts, contiguous secured to- 
gether L-shaped metal sheets mounted in 
said chamber to provide a shelf and a 
back wall and having a shelf duct and a 
back wall duct, means for introducing 
fluid into the shelf duct, a tube connect- 
ing said shelf duct and the inlet mani- 
fold duct, tubes connecting the longitudi- 
nal outlet ducts with the back wall duct, 
and an outlet tube for exhausting said 
back wall duct. 


2,469,851. TUBE COUPLING. Henry D. 
Stecher, Lakewood, Ohio, and Elmer F. 
Jackman, deceased, late of lakewood, 


Subscribe Now 
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Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
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Ohio, by Helen E. Jackman, administra- 
trix, Lansing, Mich.; said Stecher assignor 
to The Weatherhead Co., Cleveland, Ohio, 
a corporation of Ohio. Application Jan. 18, 
1946, Serial No. 642,018. 3 Claims. (Cl. 
285—167.) 


1. In combination a body having a bore 
therein, a tube received within said bore, 
an annular groove with a _ cylindrical 
outer wall in said body around the por- 
tion of said bore receiving said tube 
with an O-ring seal in said groove and 
a relatively stiff ring within said groove 
between said sealing ring and the side 
wall of said groove away from the in- 
terior of said body for protecting said 
sealing ring against extrusion through 
the clearance between the bore of said 
body and the outer surface of said tube. 


2,469,955. GRILLE ASSEMBLY FOR 
AIR-CONDITIONING APPARATUS. Ar- 
thur H. Eberhart, Springfield, Mass., as- 
signor to Westinghouse Electric Corp., 
East Pittsburgh, Pa., a corporation of 
Pennsylvania. Application Oct. 25, 1944, 
Serial No. 560,266. 3 Claims. (C1.98—40.) 

1. In an air conditioning unit, a heat 
exchanger, a duct leading from said heat 
exchanger, a support adjacent the free 
end of said duct, a compressible cushion 
member carried by said support, a grille 
carried by said cushion member in re- 
gistration with said end of said duct, 
a compressible U-shaped resilient mem- 
ber also carried by said cushion member 
adjacent the periphery of said grille, 
a cover abutting the limbs of the U- 
shaped member and at least partially 


enclosing said grill, said heat exchanger, 
and said duct, there being an opening in 
said cover registering with said grille 
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and said end of said duct, and said 
cover having a pendant flange surround- 
ing said opening and abutting against 
said grille, said parts being constructed 
and arranged for flow of air successively 
through said heat exchanger, said duct, 
said grille and said opening in the cover. 


2,469,979. APPARATUS AND METHOD 
OF MAINTAINING THE FRESHNESS 
OF COUNTER DISPLAYED VEGE- 
TABLES. Alexander L. Munson, Port 
Washington, and Roy C. Follett, Garden 
City, N. Y. Application June 4, 1947, 
Serial No. 31,014. 10 Claims. (Cl. 62—38.) 


a 
Mos hb,” 2 


1. Apparatus for the refrigeration of 
vegetables and other commodities com- 
prising a source of flaked ice and a 
plurality of racks for displaying Vvege- 


tables disposed in series on a_ store 
counter, conveyor means for directing a 
stream of flaked ice from the source to 
the series of racks and means for con- 
trolling a sufficient flow of ice to the 


several racks to maintain the vegetables - 


in a refrigerated condition. 


(To Be Continued) 


Distributor Opens New 
Quarters Following Fire 


DES MOINES, Iowa—The A. A. 
Schneiderhahn Co. and Schneider- 
hahn’s, Inc., wholesale appliance dis- 
tributor, held a formal opening at 
its rebuilt warehouse and offices at 
319-323 SW Fifth St., here, recently. 

The three-story building was de- 
stroyed by fire in February, 1948, 
and had been rebuilt at a cost of 
$200,000. The company also operates 
warehouses in Sioux City and Daven- 
port, Iowa. 

In the firm’s new modern show- 
room each line of merchandise dis- 
tributed is displayed. A complete 
kitchen has been set up for demon- 
stration purposes with all lines of 
merchandise in use. 

The entire first floor of the build- 
ing has been designed for the re- 
ceiving and shipping of merchandise. 


CLASSIFIED ADVERTISING 


RATES for “Positions Wanted” $5.00 
per insertion. 


Limit 50 words. 10¢ per 
word over 50. 


RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


DO YOU have a help problem? Let us 
solve yours. Select from our graduates 
the man qualified to handle your work. 
We have men available for all parts of 
the country, who have completed 34 weeks 
of practical shop refrigeration and some 
who have also completed our practical 
advanced training course in air condition- 
ing. Many are very well qualified. THE 
ST. LOUIS SCHOOL FOR ELECTRICITY 
AND REFRIGERATION, INC., 6767 
Southwest Avenue, St. Louis 17, Missouri. 


ENGINEER—SEEKS connection with 
corporation requiring an experienced 
executive with technical knowledge. 


Thirteen years experience in air condi- 
tioning and _ refrigeration development, 
manufacture and installation. Capable of 
heading department. BOX 3273, Air Condi- 
tioning & Refrigeration News. 


MANUFACTURERS’ REPRESENTATIVE 
—Twenty years experience in air condi- 
tioning and refrigeration. Well acquainted 
with trade in Maryland, Pennsylvania, 
Virginia and D. C. Wide and successful 
experience in training salesmen, sales pro- 
motion and application engineering. In- 
terested in contacting manufacturer desir- 
ing representation in this area with 
emphasis on specialty items such as single 
room air conditioners, automatic ice mak- 
ing equipment, condensing units and air 
handling equipment. BOX 3277, Air 
Conditioning & Refrigeration News. 


FIELD SALES and service engineer de- 
sires position with reputable manufac- 
turer. Fifteen years experience in various 
branches of refrigeration industry. Well 
qualified to work with manufacturers, 
jobbers, servicemen and contractors. Best 
of references, presently employed, 36 
years old and free to travel. BOX 3278, 
Air Conditioning & Refrigeration News. 


POSITIONS AVAILABLE 


SPLENDID OPPORTUNITY for qualified 
sales representative to replace recently 
deceased Southeastern states district man- 
ager. Suggested location Georgia or 
northern Florida. Prefer local man. Posi- 
tion includes supervision of appointed 
distributors and direct sale of larger 
capacity refrigeration and PakIce equip- 
ment. Please forward complete informa- 
tion. THE VILTER MANUFACTURING 
COMPANY, Milwaukee 7, Wisconsin. 


REFRIGERATION ENGINEER: With ex- 
perience in the development of household 
units wanted to handle a development 
program, directing the efforts of other 
engineers. Please give complete history 
in reply which will be kept confidential. 
BOX 3269, Air Conditioning & Refrigera- 
tion News. 


SALES MANAGER: Basic manufacturer 
and distributor of products sold princi- 
pally through refrigeration wholesalers 
needs full time services of highly qualified 
representative. Must be under 45 and 
willing to travel extensively in area east 
of Mississippi. Salary and expenses. BOX 


| 3270, Air Conditioning & Refrigeration 


News. 


SALES MANAGER: National commercial 
refrigerator company has opening for 
branch manager in Connecticut office, and 
in Albany office. We are seeking experi- 
enced, aggressive, hard-hitting men for 
each branch, who are looking for a future. 
Write complete details. BOX 3271, Air 
Conditioning & Refrigeration News. 


REPRESENTATIVE WANTED for ice 
cream trade exclusively: To sell new, 
radically designed vending carts & sec- 
tional hardening and storage rooms. Many 
territories open. Products already ac- 
cepted and nationally advertised. Only 
men with proven ability and following in 
trade should apply. Knowledge of refrig- 
eration essential. For complete particulars 
write to BOX 3275, Air Conditioning & 
Refrigeration News. 


*$59.12. Low pressure controls: 


REFRIGERATION ENGINEER with 
satisfactory background, education and 
experience to head engineering depart- 
ment in company, manufacturing refrig- 
eration products. Prefer man not over 
35 years. Complete details requested in- 
cluding salary expected. Confidential. 
BOX 3276, Air Conditioning & Refrigera- 
tion News. 


EQUIPMENT FOR SALE 


SOLENOID VALVES. Various makes and 
sizes. Brand new at less than manufac- 
turer’s cost. BIMEL CO., Cincinnati, Ohio. 


BEVERAGE COOLERS the biggest and 


best buy you will ever buy—8 ft. long 
with blowers and coils or plates. Plexa- 
glass display doors, fluorescent lights, 


baked solid white enamel, take advantage 
of this opportunity now at $195.00 each. 
Water coolers—Kelvinator—10 gallon ca- 
pacity, crated ready to be shipped. Price 


$159.00. GENERAL .REFRIGERATOR 
CO., 856 No. Broad St., Philadelphia, Pa. 
St. 7-2240. 


BRAND NEW Chrysler Airtemp condens- 
ing units, open type, air-cooled, complete 
with control: 4% H.P. model B-33A, $69.00 
ea. % H.P., model B-50A, $89.00 ea.; 
% H.P., model B-75A, $109.00 ea. Prices 
are net, FOB NYC—subject to prior sale. 
Please accompany orders with deposits; 
balance s/d or COD. GENERAL REFRIG- 
ERATORS CORPORATION, 678 Broad- 
way, New York 12, N. Y. 


THERMOSTAT SWITCHES—Ranco type 
“B” #2503B. Cut in 26°—cut out 5°. 
Brand new—lots of 50—.90¢ each. Lots 
of 100—.75¢ each. Lots of 1000—.50¢ each. 
2000 units availablee SKYPRODUCTS, 
Box 6R, Ottsville, Pa. 


ICE CUBE trays—defrost dishes: Plastic 
self release ice cube trays—1%” high, 11” 
long, 444” wide, 16 cubes, price 45¢ each. 
Aluminum ice cube trays—1%” high, 954” 
long, 5%” wide, 28 cubes, price 35¢ each. 
Glass defrost dishes—814” high, 1234” long, 
21%,” wide, price 55¢ each. 1 H. P. liquid 
receivers 20” length, 5144” diameter, price 
$4.00 each. TRACO INDUSTRIAL CORP., 
Dept. B, 455 Eleventh Avenue, New York 
; oe me o 


DETROIT EXPANSION valve #894—Inlet 
4%” SAE. Outlet %” SAE. Capillary 60”. 
Capacity % T. Max. Op. Press. 15# 
“Freon.” $1.95 each. TRACO INDUS- 
TRIAL CORP., Dept. B, 455 Eleventh 
Avenue, New York 18, N. Y. 


TECUMSEH COMPRESSOR bodies, model 
2300 44 H.P. twin cylinder, complete with 
flywheel and service valves, $18.50. Guar- 
anteed brand new. Send for free folder. 
Shipped F.0.B. New York. TRACO IN- 
DUSTRIAL CORPORATION, Dept. B, 455 
Eleventh Avenue, New York 18, N. Y. 


BRAND NEW Kramer Trenton Thermo- 
banks: #TV75 complete—including blower, 
Thermobank, solenoid, Tork clock, heat 
exchanger, strainer, 95.63 ea. #TV103 
complete—including blower, Thermobank, 
less solenoid, Tork clock, heat exchanger, 
strainer, $99.40 ea. Comb. #07 complete— 
including blowers, Thermobank, solenoid, 
Tork clock, heat exchanger, strainer, 
$175.00 ea. Comb. #1 complete—including 
blowers, Thermobank, less solenoid, Tork 
clock, heat exchanger, strainer, $158.03 ea. 
2” FPT Perfection, $15.00 ea. 2144” FPT 
Perfection water regulating valve, $20.00 
ea. 3” FPT Simoniz water regulating 
valve, $35.00 ea. 3” FPT Perfection water 
regulating valve, $25.00 ea. Electric motors, 
single phase: 2 H.P. Century, 110/220, 60 ec, 
type PH— 
20” V, 40# range 5-30# differential 10-26# 
setting, Cutler-Hammer, $2.95. Receiver: 
1 H.P. air cooled with shut off valves, 
$5.00 ea. American Injector oil separators: 
#400S %6” inlet, 34” outlet, $5.00. % H.P. 
condenser, 3 pass, $6.00. Penn low pres- 
sure control, #260 APOl1 style 5 20” Vac. 
to 50 lbs. min., 5 Ibs. to 40 Ibs., $4.50 ea. 
Penn pressure control, type L, model 
LPX, style 5, 20” Vac. to 50 Ibs. min. 
5 Ibs. to 40 Ibs., $4.50 ea. Cutler-Hammer 
A.C. across the line magnetic starters, 
9586-H732, 208/220-v, 60 cyl., $15.00 ea. 
White-Rodgers elec. hydraulic action tem- 
perature controllers, A-218, $4.50 ea. 
White-Rodgers elec. heavy duty line volt- 
age, thermostat hydraulic action #196 
40°—80°, $4.50 ea. Detroit Lubricator 
thermostat #250 cut in 28°, out 34°, model 
RL—range 0—60, $4.50 ea. Cutler-Hammer 
9508-N67, fan economizer thermostat temp. 


applications without overloads, $2.10 ea. 
Scott check valve %” FPT #87 ‘‘Freon,”’ 
$1.25 ea. Scott check valve 4%” FPT #87 
“Freon,’’ $2.00 ea. Scott check valve %” 
solder conn. Fig. 30C, $4.25 ea. Scott check 
valve 1” solder conn. Fig. 30C, $4.25 ea. 
Scott check valve 14” solder conn. Fig. 
30C, $4.25 ea. Henry 1%” FPT check 
valve type 21C, $7.00 ea. General Controls 
magnetic gas valve #3R313—Int. Thd. 14” 


N.P.T. inlet & outlet, $11.00 ea. Alco 
Valve Co. magnetic solenoid valve type 
$220, 110 volt, 60 cycle, $10.00 ea. Alco 
Valve Co. magnetic solenoid valve, type 
$200, 220 volt, 60 cycle, $10.00 ea. Alco 
Valve Co. magnetic solenoid valve, type 


M635, 220 volt, 60 cycle, $10.00 ea. Detroit 
Lubricator thermostatic exp. valve 1-3 ton 
rating, $5.00 ea. Sporlan Valve Co. expan- 


sion valve, type 1TGF ‘‘Freon’’ high 
temp., $5.00 ea. Spoehrer Lange expan- 
sion valve NA-10L (ammonia), $7.00 ea. 


Henry Valve Co. valve B-502C ‘‘Freon”’ & 
methyl, $2.00 ea. Crane Co. std. brass 
disc angle valve, type # 2, 4” F.P.T. 
inlet & outlet, $1.25 ea. Mueller 2-way 
%4” shut off valve, $1.25 ea. Henry Valve 
54” OD relief valve B502-C, $2.95 ea. 
Mueller %” OD angle valve, $1.50 ea. 
Minn.-Honeywell surface aquastat, LA409- 
B1XOAI1, range 100 to 200 F., $3.50 ea. 
U.S. Gauge Co. 24%” compound gauge 30# 
vac. 60% comp., $1.50 ea. Faraday Zero 
Sentinel Alarm System with control and 
light, $3.25 complete. Send for free folder. 
All materials are new, shipped F.O.B. 
N. Y. No order too small. Don’t wait 
send your order now. TRACO INDUS- 
TRIAL CORPORATION, Dept. 4, 455 
Eleventh Ave., New York 18, N. Y. 
BRyant 9-1324. 


UNIVERSAL HERMETIC unit. Model 
S13L-1-% H.P., $49.50. Guaranteed brand 
new! Send for free folder. Shipped 
F.0O.B. New York. Order now! TRACO 
INDUSTRIAL CORPORATION, Dept. A, 
455 Eleventh Avenue, New York 18, N. Y. 


FACTORY SURPLUS, new evaporator 
coils. Copper tube, aluminum fin. 29” long, 
16%” high, 9” deep. Suitable for low 
temp. Capacity 4500 BTU/hr at 10° T.D.; 
6750 BTU/hr at 15° T.D. Some coils have 
14” fan and 14) H.P. motor. $149 value, 
will sell for $69.50 with fan and motor; 
$59.50 without fan and motor. U. S. 
THERMO CONTROL CO., 44 South 12th 
St., Minneapolis 4, Minn. Bridgeport 2167. 


DEHYDRATORS—Closing out stock of 
popular makes, D.F.N., Weatherheads, 
and Mueller 4” and %” male flare. One 
ton dryer @ $1.35. Three ton dryer @ 
$2.00 in job lot of 25 or more. Send check 
or money order. BOX 3268, Air Condition- 
ing & Refrigeration News. 


BUSINESS OPPORTUNITIES 


FOR SALE: Refrigeration sales and serv- 
ice business in downtown Los Angeles, 
Calif. Established 12 years and doing 
better than $100,000.00 per year. Fully 
equipped shop and office. Five service 
trucks. $40,000.00 takes all. Write BOX 
3274, Air Conditioning & Refrigeration 
News. 


SCHOOLS 


DETROIT AIR Conditioning Institute is 
accepting applications for enrollment in 
fall term classes starting September 13 and 
October 25. Fully GI approved courses 
in air conditioning, refrigeration, heating, 
ventilating, sheet metal layout, heat pump 
engineering. Write for free information. 
DETROIT AIR CONDITIONING INSTI- 
TUTE, Dept. D, 4125 Grand River, De- 
troit 8, Michigan. 


MISCELLANEOUS 


ATTENTION CONTRACTORS—Dealers— 
Servicemen. Norge sealed units remanu- 
factured and exchanged. Immediate de- 
livery from stock. 1 year guarantee. 
Write for prices and shipping instruc- 
tions. MODERN REFRIGERATION CoO., 
INC., 12541 E. McNichols Road, Detroit 5, 
Michigan. 


FOR SALE or exchange: We have the 
following Chrysler oil fired furnaces we 
will sell or will exchange for air condi- 
tioning or other equipment: 1-013; 3-010: 
3-07; 1-070. Also other oil fired furnaces 
and water heaters. These are new and in 
original crates. For any of the above 


equipment write or wire SHELBURNE 
REFRIGERATION CO., 
Centro, Calif. 


Box 1247, El 
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V/hat Happened 
ta Dave ? 


“Dave, for Pete’s sake, snap out 
of it. You ought to try going to bed 
it night. Here it’s after eight o’clock, 
and you're going to sleep making out 

ur reports.” 

‘he Dispatcher added a few other 
su: castic remarks about “young guys 
ti..t couldn’t take it,” directed at 
Dave. 

you felt as lousy as I do, you’d 
be in bed with a doctor and a nurse,” 
ré piled Dave. 

All this bright comeback got Dave 
ws some rough kidding, in which 
several of the boys joined, about the 
desirability and effectiveness of such 
a method of treatment. 

“Aw, cut it out,” said Dave. “No 
kiddin’, I don’t know what’s the 
motter with me. I feel dopey, and 
dizzy, too. Can hardly keep awake, 
and I can’t even think straight.” 

Nevertheless, he’ finished his 
“naner-work” and went back into the 
shop where the past couple of days, 
he had been reworking some small 
water coolers and converting them 
from methyl chloride to ‘“Freon-12.” 
A water-service company who owned 
the water-coolers and rented them 
out to offices, stores, etc., was hav- 
ing the dealer for whom Dave 
worked, rebuild and convert about 50 
coolers. 

They were small three gallon-per- 
hour’ self-contained %%4-hp. water 
coolers, using an automatic expan- 
sion valve, and they held only about 
two pounds of methyl chloride. They 
were being reworked in lots of 10, 
and for the past couple of days, Dave 
had been blowing the charge, taking 
off the motor, compressor, and expan- 
sion valve, blowing out the condenser, 
evaporator coil and line with CO: 
and cleaning the base and inside of 
the cabinet. 

Dave turned the compressors and 
motors into the main repair shop in 
the next room, and as they repaired 
and tested them, he put them back 
on, along with the expansion valve 
which he, in the meantime, had blown 
out and reset from 23 to 31 p.s.i. for 
use with “Freon-12.” Each job got 

a new dehydrator, had a _ good 
vacuum pumped on it by means of 
the shop vacuum pump (converted 
from an old %-hp. compressor) and 
was recharged with three pounds of 
“Freon-12.” 

Dave was discharging, dis-assem- 
bling and re-assembiing them as he 
went along, and as the shop reworked 
the compressors and motors. 

That morning, Dave discharged an- 
orher cooler and was dis-assembling 
it when he began to feel sick. He got 


and their Solution 
by Paul Reed 
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to a nearby lavatory before he lost 
his breakfast, but he knew that he 
was going to have to give up and 
go home; so he picked up his tools 
and put them away. 

He went out to the Shop Foreman 
and was talking to him when the 
Boss came in. When he found out 
that Dave was going home, he came 
over and inquired what the trouble 
was. Dave told him how dopey he 
felt, that he was sick to his stomach, 
and that now he was sort of dizzy 
and, sort of apologetically, that he 
was seeing double. 

The Boss said, “Let me smell your 
breath,” but Dave started to protest 
that he hadn’t had a drink for a 
week. 

“Sure, I didn’t mean that,” smiled 
the Boss, “but here, let me smell 
your breath.” 

“Just what I thought,” he continued, 
“you’ve been breathing too much 
methyl chloride. I can tell it by your 
breath. What work have you been 
on?” 

Dave told him, although by that 
time, he was talking confusedly. 

“You’ve been blowing the methyl 
right out into the room, haven’t 
you ?— instead of running a tube out 
the window? Well, anyway, I'll take 
you home.” 


DAVE GOES HOME 


He got Dave into his car and drove 
him home. Dave’s wife was fright- 
ened, but the Boss told her not. to 
worry, just get Dave into bed and 
let him rest and sleep. 

“He’ll be all right in a couple of 
days or so. I'll send a doctor around 
or you can get your usual doctor if 
you like, but Dr. Himes, the one I 
had in mind, has had experience with 
mothyl cases. He used to be the com- 
pany doctor for tne ‘Abso-cold’ fac- 
tory where I used to work several 
years ago, and he used to treat 
several cases a week.” 


THE BOSS’ EXPERIENCE 


“I’ve had it twice myself, just 
about like Dave has now. Felt real 
dopey and sluggish. Finally sick to 
my stomach, and had double vision. 

“First time, I didn’t know what 
was the matter, and didn’t even go 
to bed. Happened that I was trans- 
ferred that day when I felt worst, 
from the test room to the cabinet de- 
partment and so away from the 
heavy methyl fumes. We were pretty 
careless there in the test room; just 
shot the charge out into the room. 
We were on piece-work, and it was 
quicker that way than to pump the 
gas out with the vacuum pump sys- 
tem. 

“I did go to the dispensary though, 
and the company doctor gave me 
some medicine-and told me to take 
it. I did, and in a day or two I was 
all right. 


NATIONAL 


DRY BEVERAGE 


COOLERS 


&.@ Nationally famous NATIONAL 


AMPIONS incorporate all the fine 
feGtures you look for in a cooler. ' 
mee rational... buy National! 


4 SIZES 
Self Contained or Remote Models 
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“Then later, I was in the experi- 
mental department, and one morning 
I felt awfully rotten. I went to work, 
but like Dave, I had to give up in 
a couple of hours and go home. 

“Having had it before, I should 
have felt it slipping up on me, but 
I didn’t even recognize what was 
the matter with me. My wife did, 
though, and she sent for the company 
doctor, this one I spoke of awhile 
ago. He is my private doctor now, 
though. If I may use your phone, 
Tll call him.” 

He got Dr. Himes, told him the 
story, and the doctor promised to 
come out right away. 

“Anyway, he came out,” resumed 
the Boss, “By that time I had been 
sick a couple of times, was seeing 
double, was talking confusedly, and 
was about to go to bed, when he got 
there. 

“He called the corner drugstore 
and had them send over a bottle of 
‘citro-carbonate.’ It was a_ white 
crystal to be dissolved in water. He 
gave me a dose, and told my wife 
how and when to repeat it. As I 
remember, it was about a heaping tea- 
spoonful in a glass of water three 
or four times a day. Also, I was to 
drink a lot of water. 

“TI slept like a log the rest of that 
day and all that night, and in the 
morning I felt pretty good, but kind 
of weak. I got up that afternoon 
and laid around the house and ate 
some light food,—eggs, toast, and 
coffee, I believe. And, of course, took 
the citro-carbonate regularly.” 


FRESH AIR PRESCRIBED 


“The next morning, I felt about 
normal, so I dressed and went to 
the factory. First I had to see the 
doctor, but he wouldn’t let me go to 
work. Said to stay out another two 
or three days, stay outside as much 
as possible and get fresh air. 

“He said that when I breathed the 
methyl chloride into my lungs, it 
formed methyl alcohol, so that a 
fellow sort of gets a bit of a jag on. 
Apparently, it builds up. Just one ex- 
posure has little effect, but continu- 
ous exposure finally keeps building 
up until the system becomes satu- 
rated. Also, he said that it is elimi- 
nated from the body, chiefly through 
the kidneys, and that the citro-car- 
bonate helped do that, and to neutra- 
lize your system.” 


NO PERMANENT 
AFTER EFFECTS 


“He had treated several hundred 
cases, and he said he never had seen 
a case where there were any perma- 
nent effects. 

“I was OK in a couple of days, and 
about to bore myself to death wan- 
dering around in the open air. 

“After that we always kept a 
bottle of citro-carbonate in the medi- 
cine cabinet. Once in a while my wife 
would tell me that she smelled methyl 
on my breath, and I’d take citro- 
carbonate a couple of days and also 
be careful about breathing methyl 
and my breath would clear up. 

“Dave will be OK. Don’t you worry 
about him. Dr. Himes will be out 
here right away. Tell Dave I said 
to stay away from the shop the rest 
of this week. Take him out on a pic- 
nic or anything to keep him out in 
the fresh air and sunshine.” 


PREVENTION AGAINST 
FUTURE CASES 


The Boss then went back to his 
store and called the foreman in. He 
related what had happened to Dave 
and gave instructions that henceforth 
there were to be no refrigerants 
blown into the room. 

“This applies to all refrigerants— 
no exception. Dave could have been 
made sitk by some of the other re- 
frigerants. From now on, all are to 
be blown to the outside air and far 
enough from a window or intake or 
fresh air duct that there will be 
little likelihood of the gas re-entering. 
Also, we want to be careful not to 
blow it into a neighboring building. 

“Also, how about paint spray, and 
cleaning solvents? See that their 
vapors are carried out by exhaust 
fans. We don’t want them in the 
building, whether they are _ toxic, 
flammable or safe. We will take no 


| chances.” 


Dynamometer for Checking Large Motors 


Asre Includes Additional 
Tables and Psychrometric 
Charts In New Data Book 


NEW YORK CITY—tThe sixth edi- 
tion of the “Refrigeration Funda- 
mentals” issue (basic volume) of the 
ASRE data books has just been pub- 
lished by the American Society of 
Refrigerating Engineers. 

The edition, prepared under the di- 
rection of Prof. Burgess H. Jennings, 
editor-in-chief, presents new material 
and up-to-date data in accordance 
with the newest developments and 
practice in the fields of refrigeration 
and air conditioning. 

As in previous editions, the authors 
of the 42 chapters in the book are 
authorities on their respective sub- 
jects. 

Practically all of the text matter 
has been rewritten and the amount 
of tabular material has been greatly 
extended to supply the latest data 
on refrigeration operation and de- 
sign factors. New _  psychrometric 
charts developed for the ASRE and 
covering an extensive range from 
low to high temperatures are in- 
cluded, along with complete discus- 
sions of their use and application to 
air conditioning and refrigeration. 

Refrigerant tables have _ been 
greatly expanded and recomputed to 
give more convenience in their use, 
particularly in the superheated vapor 
range. In addition, many charts 
covering the newer refrigerants, par- 
ticularly the ‘Freon’ family, have 
been added. 

Engineering analyses of _ refrig- 
erating equipment range from domes- 
tic units to large size centrifugals, 
and new compilations of data on in- 
sulation, insulating materials, as well 
as on heat transfer coefficients, are 
included. 

Over 900 pages of information, in- 
cluding 233 tables, 362 illustrations, 
and four inserts, as well as a glos- 
sary and index, are said to make 
this volume “a complete handbook 
of refrigeration and air conditioning.” 

Price of the edition is $7 a copy 
in the United States and $7.50 else- 
where. Copies may be ordered from 
the publishers, the American Society 
of Refrigerating Engineers, 40 W. 
40 St., New York 18, N. Y. 


" Wagner’s dynamometer 


Model SA-484 is placed 
" directly on the _ floor 


3 where it can test loads of 


large motors 
from 30 to 300 foot- 
pounds capacity. 


anywhere 


Wagner Model Makes 
5 Types of Load Tests 


ST. LOUIS—In addition to the SA- 
483 dynamometer for load testing 
motors with shaft diameters up to 
and including one inch, which was 
announced recently, Wagner Electric 
Corp. is building hydraulic dyna- 
mometer SA-484 of 30 to 300 foot 
pounds capacity for load testing 
large electric motors. 


This model is placed directly on the 
test floor, and is provided with jack 
screws for raising it to the correct 
height for connection to the motor 
to be tested, which is secured to a 
bedplate, subbase, or rails. 

Adapters for 14%, 14, 154, 1%, 2%, 
23, 254, and 2%-in. motor shafts 
are furnished with the dynamometer. 
The 0 to 300 foot pound laboratory 
test gauge and the foot control cylin- 
der for operating the dynamometer 
can be placed in the most convenient 
positions. 


Tests that can be made with the 
dynamometer include idle, pull-in, 
pull-up, full-load, and locked. The 
locked test can be made without 
having to shut off the motor to insert 
a locking pin or similar device. The 
dynamometer cannot be used to 
make any type of a heat run on a 
motor. 

Wagner dynamometers are built to 
order only, and can be delivered ap- 
proximately 60 days after receipt of 
order, the manufacturer has pointed 
out. 


Booklet Provides Material on 
Black, Sivalls, Bryson Line 


KANSAS CITY, Mo.—“BS&B Safe- 
ty Heads, Chemical Feeders, and Vent 
Valves” an eight-page booklet that 
covers safety heads, safety head 
flanges, safety head rupture discs 
and relief valves, automatic chemical 
feeders and pressure vacuum vent 
valves, is being made available by 
Black, Sivalls, and Bryson, Inc., 720 
Delaware here. 

Twenty-seven photographs and 
drawings illustrate products and fit- 
ings. Charts give capacities, ratings, 
and specifications. 


‘Dated’ Foods Stored In Refrigerator Catch Eye 
Of Housewife, Start Her Asking Questions 


LAKEWOOD, Colo.—A continuous 
demonstration of the food preserva- 
tion potentialities of the new Admiral 
‘“Dual-temp” refrigerator, which has 
been in process since July 1, has 
proven one of the most potent traffic- 
builders Lakewood Appliance Co. 
here has ever developed, according 
to Harry Aldrich, president. 

For the demonstration, Aldrich 
placed in the normal temperature 
section of the refrigerator several 
slices of cheese, bread, a raw egg 
in a saucer, vegetable, butter, lunch 
meat, milk, and a half dozen other 
food items. 

Small printed signs, displayed 
alongside each type of food, gives 
the date on which they were placed 
in the refrigerator. In the freezer 
compartment above, half a loaf of 
bread, several cuts of meat, and 
other “perishables’” were stored. 

“We have found that the display 
rivets the housewife’s attention, 
where she will give little or no recog- 
nition to standard displays of empty 
refrigerators,” Aldrich pointed out. 
“Nine out of ten women who are 
shown the display, exclaim over it, 
picking up slices of cheese, lunch 
meat, etc., smelling them, and ask- 
ing plenty of questions about the 
food and refrigerator. 

“At some time, during each demon- 


oS 


stration, we offer the visitor a cold 
Coca Cola, from a stock of 18 al- 
ways kept in the refrigerator, to 
further her appreciation of its chill- 
ing qualities.” 

Thus, Aldrich believes he has 
created a valuable additional pros- 
pect list. 

“We may not sell new refrigera- 
tors to more than a small percentage 
of those who look over the display,” 
he said, “but I believe that every 
woman who is thus cultivated will 
remember the demonstration, and 
that when time comes to buy a new 
refrigerator, we will be given the 
first call.” 


Tucker Heads Appliance Sales 
For Western Auto In Texas 


SAN ANTONIO, Tex.—M._ T. 
Tucker has been named division ap- 
pliance sales manager with head- 
quarters at Houston, for Western 
Auto Supply Co. stores in Texas and 
surrounding states. 

Tucker was formerly appliance 
sales supervisor for four stores in 
the San Antonio area, but will handle 
many more under the new post. 
Dick Brown has been appointed to his 
vacated position. 
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Locker Men Hear Views on Split- - 


(Concluded from Page 1, Column 5) 
were actively promoting them. There 
were some, however, who reported 
having placed many units in the 
homes of consumers on rental-pur- 
chase plans, both straight and in con- 
nection with locker rental schemes. 

The important point stressed by 
the moderator of one clinic was that 
“we locker operators must recognize 
the fact that home freezers are here 
to stay.” 

Of the 35 exhibitors at the conven- 
tion five were manufacturers of re- 
frigeration equipment. These included 
Baker, Coolerator, Crosley, Interna- 
tional Harvester, and Philco. The 
last four firms featured displays of 
home freezers. 

In the Baker Refrigeration Mfg. 
Corp. booth, major emphasis was 
placed on the ‘“Kold-Cell” warm 
room locker system, a scale model of 
which was on display. Recent changes 
in the Kold-Cell include a newly de- 
signed door seal with positive action. 

The warm-room locker system is 
available in sizes ranging from 70 to 
320 lockers, with the most logical 
market at present being in large 
supermarkets, it was indicated. 

Two 5-hp. condensing units, one for 
“Freon-12” and the other for am- 
monia were featured as representa- 
tive of Baker’s “Freon-12” line, which 
ranges from % to 60-hp., and the 
ammonia line, running from 2 to 125- 
hp. 

A recently introduced 10-cu. ft. 
“family size’ freezer and a new 8-cu. 
ft. refrigerator were on display in 
the Coolerator Co. booth, which also 
showed a model of the company’s 
15-cu. ft. freezer. The new Model 
9F-101 freezer, which is powered by 
a ¥%-hp. “Freon-22” sealed unit, has 
a storage capacity of approximately 
360 lbs. Its $349.50 selling price in- 
cludes a $150 food warranty for the 
first five years to protect the user 
against losses due to power or me- 
chanical failure. The 15-cu. ft. freez- 
er, Model F-151, listing at $499.50, 
is sold with a $200 food insurance 
policy. 

A two-position temperature control 
is provided on the new 10-ft. model. 
This is slotted to permit setting with 
a coin or screwdriver at 0° F. for 
storage or -10° F. for fast freeze. De- 
sign of the control prevents the unit 
being turned off accidentally, it is 
claimed. 

Listing at $289.95, the Model 9RD- 
80 refrigerator has a full width 
“freezer chest” across the top which 
will hold 1.16 cu. ft. of frozen foods 
and four ice trays with a capacity 
of 54 cubes. Directly beneath is an 
adjustable “Chill-R-Ator” shelf which 
can be lowered for storage of bever- 
ages, salads, meats, or extra ice 
cubes. 

Other features include the adjust- 
able “select-o-shelf”’ and the “space- 
saver snack basket” to provide maxi- 
mum interior flexibility, the company 
says. Right or left hand doors are 
optional at no extra cost. 

Although Crosley Div. of Avco 
Mfg. Corp. expects shortly to an- 
nounce an expanded line of home 
freezers, the company’s display at 
the convention was limited to its 3.2- 


cu. ft. Frostmaster and the recently 
introduced EMA-7 refrigerator of 7- 
cu. ft. capacity. 

The latter, which retails for 
$239.95, has such features as a hori- 
zontal freezer compartment that 
holds 26 lbs. of frozen food, a frozen 
storage drawer directly beneath the 
freezer section, a clear polystyrene 
full-width crisper, flexible shelving 


arrangement, trigger-action door 
latch, and the Shelvador. 
International Harvester Co. con- 


centrated on freezers in its display, 
having two models on the floor. These 
were the Model 11FC (11.1 cu. ft.) 
selling for $379.75, and Model 15FC 
(15.8 cu. ft.), priced at $459.75. 

These two freezers are the com- 
pany’s standard models, no changes 
in design having been made recently. 
The 11FC model has a storage capac- 
ity of 385 lbs. of frozen food, while 
the 15FC holds 555 lbs. Freezing 
capacity of the smaller unit is 100 
lbs, of meat or 35 lbs. of fruit or 
vegetables at one time; the larger 
box can freeze 175 lbs. of meat or 
60 lbs. of fruit or vegetables, the 
company claims. 

A special feature of the 15FC 
model is the “lid-lamp”’ which lights 
the interior when the lid is raised. 

Only one upright freezer was on 
display, this being Philco Corp.’s 
AV-75, a 7%-cu. ft. model. It was 
featured in conjunction with an 8- 
cu. ft. chest type unit, Model DH-81. 
The latter is priced at $269 while the 
upright lists at $329. 

Three compartments are provided 
in the upright, each having a door 
which opens to two positions: par- 
tially and full open. Side panels on 
the doors are said to minimize loss 
of cold air as do the shelves which 
slope downward to the reach. Top 
compartment is designed for freez- 
ing at as low as -15° F., Philco 
claims. Food storage capacity of this 
model is 300 Ibs. 

The chest type model holds up to 
320 lIbs., and is similarly designed 
to maintain down to -15° F. tempera- 
tures, according to Philco. Interior 
of this freezer is divided into three 
compartments, one of which is de- 
signed for freezing. 

In the annual election of officers 
held during the convention W. H. 
Hasebroock was named _ president. 
Other officers include Roy Burns, 
first vice president; W. S. Winstead, 
second vice president; A. L. Sprague, 
third vice president; and E. B. Nel- 
son, treasurer. 

National directors, who with the 
officers comprise the executive board, 
are M. L. Stewart, H. G. Godshall, 
and B. M. Anderson. 


Blaze Destroys $25,000 In 
Refrigerators, Appliances 


HOT SPRINGS, Ark.—The build- 
ing housing the Grady LeCroy Re- 
frigeration & Air Conditioning Co., 
726 Park Ave., was badly damaged 
by fire of undetermined origin Aug. 
23. It is understood the blaze des- 
troyed approximately $25,000 worth 
of refrigerators, washing machines, 
and other electrical appliances. 
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® FROZEN STORAGE 


_ @ FREEZING ROOMS 
zie ICE CREAM 


METAL PLY 
PRE-FABRICATED 
SECTIONAL 


ROOMS 


HARDENING ROOMS 
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SIZES 
150 TO 8,000 
CU. FT. CAP. 


Wide Range of 
HEIGHTS, WIDTHS, LENGTHS 
6-8-10° INSULATION 


World's Largest Manufacturer of Low-temperature Pre-fabricated Refrigeration Structures. 
(REFRIGERATION ENGINEERING CORPORATION) 


RECO PRODUCTS DIVISION. 
2020 NAUDAIN STREET, , 


@ Equipped with Super Freezer Doors— 
No-Frost Hardware. 


@ Exterior and Interior—Aluminum 
Firmly Bonded to Plywood. 


EASY TO ERECT, MOVE OR ENLARGE 


Successful operators have acclaimed the 
benefits of these revolutionary Sectional 
Pre-Fabricated Freezing or Cold Storage 
Rooms . . . for they are completely flexi- 
ble, entirely adaptable to each operator's 
particular needs, easily disassembled. 


PHILA. 46, PENNA. 
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U. S. Furniture Buying 
Seen Cue for Optimism 


CHICAGO—Despite the fact that 
they received 26% fewer new orders 
in July than in the same month of 
1948, furniture makers around the 
country are feeling cautiously opti- 
mistic, Seidman and Seidman, ac- 
countants for the industry, declared. 

The manufacturers are said to be- 
lieve that the country is now be- 
coming more recovery conscious and 
the public “seems suddenly to have 
concluded that prices are not going 
to readjust very soon to much lower 
levels.” 

Though new orders and shipments 
were badly off from last year, furni- 
ture manufacturers were taking heart 
in the fact that only 3% of new 
orders placed in July were cancelled. 
Six per cent were cancelled in July 
last year. Cancellations ran from 9 
to 11% during the first six months of 
the year. 

For the first seven months of the 
year, shipments were off 21% from 
last year and factory payrolls were 
off 13%. 


Union Steel Products To 
Expand '50 Ad Campaign 


ALBION, Mich.—Union Steel Pro- 
ducts Co. here, recently announced 
the appointment of Rumsey-Perkins 
Inc., Chicago, to direct the com- 
bined advertising programs of the 
Wire Products and Bakery Divisions. 

Plans call for a continuation of 
schedules for the balance of 1949, 
with an expanded 1950 campaign to 
cover new products being introduced. 


Ruling In Macy Case - - 


(Concluded from Page 1, Column 4) 


“It seems to this court,” the opinion 
continued, ‘“‘that the plaintiff is com- 
plaining, not so much because of 
what it conceives to be the defend- 
ant’s breach of contract, but because 
of the price which the defendant at 
the present time considers appro- 
priate.” 

Ernest A. Marx, general manager 
of Du Mont, had stated in an affidavit 
that Macy’s was appointed a Du 
Mont dealer on condition that it 
adhere to Du Mont price and mer- 
chandising policies. Sometime after 
the agreement was signed last July 
5, Marx said, it was learned that 
Macy’s “was engaged in practices 
inimical to the best interests of the 
plaintiff and its other dealers and 
distributors.” 

As a result of this, the Du Mont 
company wrote Macy’s and termi- 
nated the franchise agreement on 
Aug. 5. 

Macy’s, in its answer, entered a 


general denial and charged the 
manufacturer with exhibiting ‘bad 
faith.” 

Justice Greenberg noted in his 


opinion that Du Mont had not price- 
fixed its merchandise and therefore 
was not entitled to the protection of 
the provisions of the state fair trade 
act, which also is known as the Feld- 
Crawford Act. 

“A very careful consideration of 
all the papers which have been sub- 
mitted to this court,’ Justice Green- 
berg said, compels the conclusion that 
not only is the plaintiff not entitled 
to equitable interference but that 
the equities weigh heavily in favor 
of the defendant.” 
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‘Keedoozle’s’ a Fizzle, 
But Saunders Stili 
Ponders 


MEMPHIS, Tenn.—The Keedoozie 
store, in which the patron selecte } 
his groceries by automatic key, rc- 
ceived them on a conveyor belt and 
found his bill automatically totaled, 
closed down on July 15. 

“It was just too much for th2 
average mind to comprehend. It wa;3_ 
too far in advance of public think - 
ing,” declared Clarence Saunders, in- 
ventor of the idea. Saunders had 
founded and made millions of dollars 
on the Piggly Wiggly food chain. 

But he is not without more idea; 
on how a really modern grocery store. 
should operate. On the same site a; 
the ill-fated Keedoozle, he is going: 
to open a “Zizz-Buzz” store. : 

This will be not so far advanced 
as the Keedoozle. The patron will 


push a button to get his groceries, — 


but will not have to contend with 
the other automatic devices. 


Change In Conservation Orders 


Eases Restrictions on Tin Use 


WASHINGTON, D. C.—A_ sweep-} 


ing revision of the basic tin conser- 
vation order M-43, and revocation of | 
order M-81, by Dec. 1, 1949, has’ 
practically wiped out all restrictions | 
on the use of tin. 

End-use restrictions on tin are eli- 
minated, but the government will 
continue to exercise controls over. 
allocation of pig tin, inventory, re- 
ports and imports for a short time. 
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BUSH ICE MAKERS in 
twelve stock sizes... 
84 to 384 cubes. Most 
models available with 
quick release trays. 
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Address Dept C3 for 
your copy of the Bush 
Refrigeration Catalogue 
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Specify this new Bush WJ Unit for installation at the juncture | 


of wall and ceiling . 


. . to occupy minimum valuable storage space 


. .. to supply maximum circulation with no blast. Easy to install 
. .. Simple to service . . . and a real good-will builder for you be- 


CEILING-WALL UNIT is the an- 
swer in low-head-room and 
reach-in boxes...complete 
flexibility, can be mounted 
on either wall or ceiling. 


cause Bush design, engineering, quality materials, careful construc- 
tion and conservative rating insure lasting customer satisfaction. 
The Bush WJ Unit (capacities 800 to 6500 BTU’s per hour at 10° 
TD) and all other Bush Heat Transfer Products are available now 
through refrigeration and air conditioning wholesalers everywhere. 


BUSH UNIT COOLERS 


" | 
WALL-MOUNTED UNIT for BUSH JR. PANEL UNIT 
low-ceiling market back-bars, reach 
coolers and installa- coolers, bevera 
tions where space is coolers and sm 
at a premium. space ieee 


: | P ee ae 
Re ey IL saat ance eA — “4 ‘ 
oe ee ee | 
ee , ee : 
; ee f 
i b sil a of 
z: 
a < : 
5 
i |= 
| 4 a 3 : 
ae 
. ji 
+ Pe 
Li | 
IL 
_by 
L 
‘, 7 | Ste 
fe. Qu 
aa : 
ee ‘Ww 
a 
A isk PO Pa 
Ze i Ho 
ee iW 
| Rs | fo 
ae a ee 
< a try 
: Bob 
ie 52 Bure 
= ? quir 
eee and 
kaa ; care 
4 ’ Bacl 
- 
 ladie 
then 
$20 
| a . Thes 
' of pr 
just 
. im 86«&TY 
| quot 
| Onw 
i j ber! 
] ' 
SaG. (Qu 
| "9 et 7 
. 
1 ell |e 
ae no 0 
or ° Ee wae on : PT, ° 0 ee f __ Rr 
- 4 enecenpannt sii a ” EER re Se iearennncne Sec as ” ee & Feat pee te % . BI 
—— a | & = : { 4 : “ 
ae . 4) : ‘ 9 ss Vv 
. i | : y 4 . : : 3 SS 4 plant 
re bol ee : ——~ me! do it 
Ce Liao = 7 eee eS | He'll 
ae ae ee me ge 10 di 
2 ; - RS “ a oS ee ee ee | i “4 tt alll Al if ie { ; 
ee | & Be" . i . ae = Ma a Hie if + ae spn jij teas suldearent are ? ‘ 
: } eds et oasanitil Bae Fit ae | “R 
A - aa" ana a eT Ra alee 
ms .. iim aati niet r it Ma a been 
. a ahs " a n 7 ii wl ih mh 8 ss re Vi ‘ wl Wa vt Talib aa . r mon 
a =] aw a onnnsetttttte ai ie Bui AS OUH TE sa He au warn aS 4 
pee MN ko { i "AMAA Yc ti HER RTRTT sate ree that 
: erm ' sil ‘ | PTT at HS Fei, su niall 
ony, saan “a ol a a | | mon 
i ele fl iil BB rh ear <= 
i Pi alll ss Rees GA visit AAANET oy — e 
. eae Ss <i h ee oy vert Pe |) out 5 
| OSS MM 6 ac 
NS hig i it ut i Ctr esesnemesn ed a Hier ft a | @ try ‘ 
. | Mee Ht Ri. ai I jdt ti al a ct 
~ tad = t a : ; | sick 
. & oN nes | git y 
} & a ee » ... p a ee : } an 
i ig zit wher 
|  §$ | unco 
ee a i. 
EAL PE TS * 
s ° Lae child 
men 
e pS i Hso. F 
# | Sp a not i 
ad e. rene\ 
= 2 Se a 
eS j ¢ Hoov 
dae } g 
af ee | / 5 X 1S — 
S Quut vropt 
> —— | TRINGEER ES 0% 
: Wri vith 
* he g 
ae a | hese 
7 ' | iativ 
4 D> | — 
a ay. ay | gin 
= 7 . a y *s ; P) | ae a RRS oe iter 
SAS A ee —e | faa | aire gvod 
~~ } : 2 i ah” | It is 
a ; == | eee TT > 3S io 
jt__s = : << | " y- Vive 
| of wih a “ sa " — tion 
| 2 of - — § aan , 
= the Best ae =: ay ret : * — “Le 
: 4 uy oo — ~ ae La Social 
| on =e Fl wE Ri ideal Bos 
! | and eee fee - oe. WZ | as @ ti 
ic San pk : , ; ; = not 
= . : © Bush . 5) : } U ¥ - | x | 
| PRECO] Best . = : ae 
Ay OSS SS eee pee 4 Bo fk 
. Tig ihe “ ‘ , ae Lr . ; Bese ra ; (C. 
| | BUSH MANUFACTURING CO. @ WEST HARTFORD 10, CONN. ” 
5 5 - . rat Ae : ee oe » aa pT om pag hile ae: ) . z . a z . A ; 4 : *~ A i ae. ; . y ee : % ae 
: . “7 — me = St i. ee react ed =, we = , ; San Pi w E ; . ee Fe < rig he i r a 3 oe e PS : E, ¥ re 
See : = — ms = “laity Fae 3 , a gi patt . . Te. 3 we "ia ae ; Ad tee : F , a Ae aie 


